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ABSTRACT

Thailand has become one of the fastest-growing marketing platforms in the business market.
In the 21° century, entrepreneurship has undergone a significant transformation, particularly in its
digital aspects, characterized by diverse innovations, a global vision, and a strong emphasis on social
and environmental responsibility. Technologies such as Al, cloud computing, loT, blockchain, the
metaverse, biotech, and renewable energy have become central to entrepreneurial success in this
era, challenging traditional business models. Globalization facilitates international access, diverse
talent acquisition, and collaborative opportunities, all of which significantly benefit entrepreneurs.
21° century business leaders prioritize their societal and environmental impact. Agility and rapid
adaptation are crucial for meeting evolving market demands. Access to capital remains a challenge,
but crowdfunding, angel investors, venture capital, and blockchain-based fundraising are expanding
opportunities. Regulatory environments are adapting to the disruptive potential of modern
entrepreneurship. Beyond traditional business, 21° century entrepreneurs are shaping job markets,
redefining work, and encouraging adaptability and entrepreneurial thinking. This paper examines the
skills of 21°' century entrepreneurs in terms of challenges, opportunities, and growth strategies,

enabling them to develop their workplaces and align with the country’s development guidelines.
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1. Introduction

An entrepreneur is a business founder who seeks in-depth knowledge of their business field
(Stam & van de Ven, 2021). Entrepreneurs must possess a strong desire to generate and implement
innovative ideas, as well as acquire skills that cultivate an entrepreneurial mindset, preparing them
to become future leaders capable of solving complex problems (Baker & Welter, 2020).
Ratten (2023) defines entrepreneurship as the process of establishing a new business, often driven
by novel product or service concepts. Entrepreneurship is an integral part of business life, contributing
to the establishment of successful business relationships (Andersson et al., 2018; Diandra & Azmy,
2020). Wadhwani et al. (2020) and Avila et al. (2021) emphasize that entrepreneurship primarily
focuses on fostering creativity, innovation, and self-employment. Therefore, entrepreneurial training
or education should not be conflated with business, economics, or corporate studies. Globally,
entrepreneurship is recognized as a growing and progressive force that contributes to business
development and societal advancement. It is considered a vital element for creating globalization
and diverse opportunities for future potential performers (Santos et al., 2020; Ordenana et al., 2020).

Entrepreneurs frequently make critical decisions in highly uncertain environments,
characterized by significant potential gains or losses, intense time constraints, and substantial
emotional investment (Darnihamedani et al., 2018; Stam & van de Ven, 2021). As Rimcharone and
Photchanachan (2022) observed, in challenging situations, individuals often prioritize immediate
solutions over a thorough understanding of the root causes of problems. Over 54% of Thailand's
population resides in rural areas, where small business owners and rural enterprises face resource
limitations but strive to utilize them efficiently (Latteerasuwan et al., 2020).

In the 21% century, entrepreneurs encounter both advantages and disadvantages
simultaneously. While the desire to make a meaningful impact drives many entrepreneurs, the need
to generate income to support their families remains a fundamental motivation (Andersson et al.,
2018; Martin, 2021; Haltiwanger, 2022). 21*" century consumers are drawn to value-added services
and products, necessitating a similar approach from businesses. Many small business owners make
personal sacrifices to launch their ventures, while simultaneously preparing to navigate the inherent
risks of self-employment (Haltiwanger, 2022).

Among the technologies invented in the last century, mobile phones have achieved one of
the highest adoption rates. Digitalization enhances communication between farmers and consumers
(Rimcharone & Photchanachan, 2022; World Bank, 2022). The rapid cycle of business growth and
closure suggests that most businesses reach a critical point where they either expand, contract, or
cease operations. At this juncture, entrepreneurs must make a decisive choice among these three

outcomes (Pepple & Enuoh, 2020; Martin, 2021).
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2. Entrepreneurship Contexts, Stakeholders and Entrepreneurial Network

World Bank (2022) describe that entrepreneurs are embedded in contexts and involved in
relations with various stakeholders. Overall, there are three important stakeholders: the providers of
financial resources, the providers of revenues and the providers of legacy. Financial intermediaries,
including banks, offer loans to entrepreneurial start-ups, and employees and consumers generate
revenues. Governments regulate the operation of the business. The relationship between
stakeholders and entrepreneurs is composed of external entrepreneurial networks, which is a
reflection of the impact of different stakeholders on entrepreneurial behavior. Entrepreneurial
networks have been widely used in entrepreneurship scholarship to investigate these interactions
(Belyaeva et al., 2020).

The evolutionary pattern of entrepreneurial networks has also been previously studied.
Haltiwanger (2022) and Phakdeeying et al. (2023) argued that entrepreneurs initially rely on informal
networks and only later on professionals. Hagg and Gabrielsson (2020), Photchanachan et al. (2020),
and Thongeiam and Sapsanguanboon (2021) discussed the evolution of networks based on economic
costs and benefits. Moreover, Khamwan (2023) found that relationships with stakeholders change
with the development of new ventures. However, there is scarce literature that explicitly links
entrepreneurial networks with context-construction literature, i.e. with how entrepreneurs
strategically develop their networks to transform contexts (Ratchavieng et al., 2021).

A comprehensive examination of entrepreneurial networks and their evolution forms the
foundation of our conceptual framework. This framework proposes that entrepreneurs must navigate
a complex network of relationships with various stakeholders, including financial intermediaries,
consumers, and governmental bodies, to effectively enact contextual transformation. Drawing upon
the stakeholder categorizations of Belyaeva et al. (2020), Hagg and Gabrielsson (2020), and
Rimcharone and Photchanachan (2022), as well as insights into government regulation, our framework
offers a nuanced understanding of the multidimensional relationships entrepreneurs maintain. The
concept that entrepreneurial networks evolve from informal to formal structures (Hongsirikarn et al.,
2019) is central to our conceptual framework. This evolutionary perspective is crucial for analyzing
how Thai entrepreneurs transitioned from maintaining their initial, informal networks to establishing
more organized, professional networks as they sought to transform their business contexts
(Tripopsakul, 2014; Photchanachan et al., 2020; Hazudin et al., 2021).

In case study, Pomodoro is a successful Thai food delivery and sustainable agriculture
platform founded by “Kanya” in Bangkok. This case study examines Kanya’s journey, highlighting her
innovative approach to connecting urban consumers with rural farmers, while promoting sustainable
practices. Kanya, raised in a farming community, witnessed the struggles of local farmers. She
recognized the growing demand for fresh, organic produce in urban areas and envisioned a platform

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 3



Journal of Innovative Management and Business Administration (JIMBA)

JIMBA - ysasuimnssumsdanisuazuimsgsia uminendususigies

to bridge this gap. Pomodoro developed a user-friendly app that allows consumers to order directly
from local farmers. The platform provides transparent information about farming practices and
product origins. Kanya built strong relationships with farmers, offering fair prices and logistical support.
The company grew rapidly, expanding its delivery network and product offerings. Pomodoro
implemented a blockchain-based traceability system, allowing consumers to track the journey of
their food from farm. The company also utilizes data analytics to optimize delivery routes and reduce
food waste. Kanya fosters a collaborative and inclusive work environment. She empowers her team
to take ownership of projects and encourages continuous learning. She navigated the challenges of
rapid growth by maintaining a focus on core values. Pomodoro promotes sustainable farming
practices, reducing the use of pesticides and promoting biodiversity. The company supports local
farmers by providing fair prices and access to markets. Pomodoro also donates a portion of its profits
to community development projects. Kanya’s success demonstrates the importance of
understanding market needs, building strong relationships, and leveraging technology for social
impact. She emphasizes the value of resilience, adaptability, and a commitment to ethical business
practices. In summary, Kanya’s Pomodoro platform has transformed the Thai food delivery
landscape, creating a sustainable and equitable ecosystem for farmers and consumers. Her
entrepreneurial spirit and commitment to social impact serve as an inspiration for aspiring

entrepreneurs in Thailand (Pomodoro, 2025).

3. Important Skills of a 21°* Century Entrepreneur

Zaidi et al. (2023) argued that the 21%" century business landscape is rapidly evolving,
demanding a new set of skills for entrepreneurs to thrive.

1) Core Competencies:

Innovation and Creativity: Generating fresh ideas, thinking outside the box, and adapting to
changing market trends.

Technological Proficiency: Understanding and leveraging digital tools, data analytics, and
emerging technologies.

Adaptability and Resilience: Embracing change, bouncing back from setbacks, and navigating
uncertainty.

Leadership and Teamwork: Inspiring and motivating teams, building strong relationships, and
fostering a collaborative culture.

Problem-Solving: Analyzing complex situations, developing effective solutions, and making
data-driven decisions.

Business Acumen: Understanding financial management, marketing, sales, and operations.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568)
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Communication and Networking: Effectively conveying ideas, building relationships, and
collaborating with diverse stakeholders.

2) Specific Skills for the Modern Entrepreneur:

Digital Marketing: Leveraging social media, content marketing, and SEO to reach target
audiences.

Data Analytics: Using data to inform decision-making, measure performance, and identify
opportunities.

Remote Work Management: Effectively leading and managing teams in a distributed
environment.

Sustainability: Integrating environmental and social responsibility into business practices.

Ethical Considerations: Making ethical decisions and upholding high standards of business
conduct.

Ratten (2023) highlighted business operations of establishments in the age of business
transformation. Some of the most successful entrepreneurs shows some prominent skills such as:

1) Understanding the Numbers

Every entrepreneur should have knowledge with numbers, statistics and to forecast
company’s future which will help them to plan, organize and direct their businesses. As well, an
entrepreneur must be financially sound and able to take financial losses and protect the company’s
assets (Bernardino et al., 2023).

2) Leadership Skill and Foresight

Entrepreneurs face many difficulties or opportunities in their business journey so, they have
to develop some new skills for the growth of their enterprise. They should develop their leadership
skills because leadership is crucial to a company’s success (Prasastyoga et al., 2021; Bernardino et
al., 2023). He should have a good foresight to visualize the changes and take the action timely (Baker
& Welter, 2020).

3) Problem-Solving Skill

Problem-solving and find an inventive solution is another imperative skill of entrepreneurs
that help to analyze and evaluate the problems in a better way to increase their discovering solutions
skills; so that they are capable to create fresh ideas and ways to overcome any problems in their
enterprise (Bernardino et al., 2023).

4) Technical Knowledge

An entrepreneur should have a rational level of technical knowledge interrelated to their

offerings (Baker & Welter, 2020).
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5) Being Organized

Entrepreneurs should be the most organized individuals in any organization and also, they
should always have an elegant and well-executed organizational structure for their enterprise
(Bernardino et al., 2023). He should have been capable to bring all resources required for starting up
an enterprise together (Baker & Welter, 2020).

6) Communication Skills

It is an ability to understand each other bad being understood (Andersson et al., 2018). An
entrepreneur should able to well communicate with colleagues and subordinates by good
interpersonal and verbal communication; so that they can communicate their thoughts undoubtedly
without any hesitation and also think logically and rationally on issues related to their businesses
(Photchanachan et al., 2020; Bernardino et al., 2023).

7) Risk Taking Ability

An excellent entrepreneur has the sense of risk-taking and flexibility ability to adjust and
adapt the changing circumstances in the enterprise. An entrepreneur must be able to manage their
time effectively which allows them to work on a proper business idea at the right time (Bernardino
et al., 2023).

8) Valuing Teamwork

Work as a part of a team, allows entrepreneurs to provide the needs of their customers and
gain more insights into the products and services of other companies; therefore, work effectively with

their colleagues and supervisors (Prasastyoga et al., 2021; Bernardino et al., 2023).

4. Creating Thailand Entrepreneur

The Startup Thailand report indicates that 20-30 million Thai people will be seeking
employment within the next decade. The report predicts that this level of demand may strain the
job creation capacity of both the government and traditional industries, emphasizing the crucial role
of entrepreneurs in generating new employment opportunities (Startup Thailand, 2022).
Consequently, developing successful entrepreneurs requires focus on the following areas:

1) Create the right environment

To start a business often involves a slow beginning with some borrowed capital where CEO
plays both as salesman and strategist role, and a professional team may only come together months
or even years later and with few external partners. In Compare Venire Capitalist (VC) or angel start-
up in Silicon Valley, include venture capitalists or angel investors from early stage and driven by a
professional management team, fast assemblage multifunctional team and early exploration of
partnership scale u, but the challenge is to create a handful areas of excellence where ideas grow

into business.
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2) Ensure that Entrepreneur have access to right skill

In last year a survey revealed that most Thailand businesses face entrepreneurial skill gap
like manage risks, teamwork etc. and functional skill gap like product development, marketing skills
etc. But Thailand can move to ensure the curriculum at universities which is modified to address
today’s changing business landscape, particularly in emerging markets, and built an excellent path
for entrepreneurs (Thongeiam, & Sapsanguanboon, 2021).

3) Ensure that Entrepreneur have access to ‘Smart Capital’

In recent years, several Venture Funds have entered the Thailand market with estimated
total expense of <US$0.2 billion in 2010 and VCs provides fundings as well as valuable knowledge
and connection to potential partners, suppliers, and clients across the global clients. However, before
VCs involved only a few investors support the idea in the early stages in Thailand. Initiatives like TIE
Thailand Forum looking for to bridge the gap but the challenge is establishing a global network to
support young business.

4) Enable Networking and Exchange

Entrepreneurs acquire knowledge from both personal experiences and other’s journeys. The
swift wave of globalization and rapid expansion of Asian economies, offers significant opportunities
and challenges for Thailand. With careful strategizing and a focused approach, Thailand possesses
the potential to cultivate a generation of entrepreneurs destined to will be the leader both in region

as well as global in near future (Thongeiam, & Sapsanguanboon, 2021).

5. Challenges Faced by Thailand Entrepreneurs Before Starting Up

Becoming a successful entrepreneur involves navigating a set of challenges that small
entrepreneurs typically encounter. A recent interview with several developing Thai entrepreneurs
revealed some of the key obstacles they faced on their entrepreneurial journeys (Thongeiam &
Sapsanguanboon, 2021). These challenges include:

1) Courage to start your own business

Starting your own enterprise a person requires sufficient courage, determination and
confidence which is not that easy. To start your own business, it needs to convince yourself that you
are the right person to create a needed product in the market.

2) Raising Capital

For an entrepreneur money is another biggest challenge. An entrepreneur should decide to
when, how and from whom to increase the required money for start an enterprise. On the periods,
people are playing an essential role to develop the framework of their start-up for a longer period

of time.
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3) Hiring Right Talent

To start your own business, for the success it needs to build a team of your dream. If you
are successfully Found a right co-founder or the founding start-up team who have faith in your idea
like you, can be a challenging work for making your venture work.

4) Effective Marketing on Limited Budget

Gaining visibility among target consumers is particularly difficult for resource-constrained
start-up. Nevertheless, effective marketing techniques can enable them to reach potential customers
(Aljuwaiber, 2021).

(1) Financial Security: For a successful start-up a person should know the answer of two
important questions 1) Do you have sufficient savings to secure your family financially? and 2) Does
the company have sufficient funds to sustain at least a year? If your personal savings is enough, then
you can easily give attention on your start-up. Besides, if your start-up has adequate working capital,
then you have the ability to undertake difficult to difficult risks.

(2) Dealing with Stress: In entrepreneurship success often comes with its part of challenges
and stress. Entrepreneurs must be strong and self-possessed, as they have to encounter various
stressors, both in their business and personal lives. So, you have to be prepared for manage and
handle with the daily stresses for a successful venture.

(3) Facing Failure: To be a success you have to taste the failure first. With launching of
new products and scaling new markets first it will fail. If you’re trying a lot of new things, everything
will not work and you will not succeed at each of those ideas. You have to face the failure and then

taste the success.

6. Challenges Faced by Thailand Entrepreneurs After Starting Up

Challenges faced by Thailand entrepreneurs after starting up a business development
include:

1) Developing business and vision

Starting a business from scrape is a very difficult task for an entrepreneur. So, entrepreneur
must be verdict the right business opportunities to develop an idea and convert into a creative idea,
which is a challenging process, because when the entrepreneurs see the opportunities; others see
that situation like a problem of the business. The major business challenge is transforming the idea
into a successful business a tough and time-consuming process (Stam & van de Ven, 2021).

2) Financial investment to start the business

The challenges of the entrepreneur happen when developing an idea, especially securing

the financial investment. Asking for money to an established business with lower risk profile,
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entrepreneur have to convince the investors to commit capital to their enterprise, which is a
continuous financial investment at every stage of business development. It is required to invest more
capital to establish themselves and compete in business market (Vignesh & Yoganandan, 2020).

3) Arranging the business team

Build a business team is an important issue before the raising capital for a business. Mostly
lack teamwork causes the losses although after showing the great intelligence ideas and products. A
business team is important to raising an undertaking involving uncertainty as to the capital
successfully (Stam & van de Ven, 2021).

4) Finding the business location in right place

It is important to find a right place for a good business where a rapidly growing population,
good road networking and other amenities are available for a good performance (Vignesh &
Yoganandan, 2020).

5) Finding good employees

In the organization business owners knows that find a trustworthy employee who ruled by
strong emotion about delivering his service area is very difficult. Most employees are lazy and want
more paid (Stam & van de Ven, 2021).

6) General challenges

Early stages of the business, small-business face many challenges like socio-cultural issues
like family support and caste related problems. The restricted scale makes the environmental change
less tough that leads a staff turnover. Both managerial and technical levels, deficient its literacy exists
(Bhaskar et al., 2022).

7) Raw material challenges

In international markets due to high tariffs on imported raw materials small and medium
sized initiatives face challenges. Due to lack of social capital resources such as networks, inter-firm
relationships, managerial connections, and informal ties they face many problems as compared to
larger competitors on the global stage (Bhaskar et al., 2022).

8) Revenue Generation

Revenue generation is a necessity for the survival of startups. As the business raises the costs
of functional of the incipiency will grow (Thoopkrajae, 2023). Poor profit generation is the main
problem to the disgrace of many startups (Phakdeeying et al., 2023). The startup if it does not
produce satisfactory profits, formerly their focus will move to funding rather than the fundamentals

of the business (Startup Thailand, 2022).

7. Opportunities for 21 Century Entrepreneur
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Thailand is recognized as one of the world’s fastest-growing economies, experiencing a rapid
increase in entrepreneurship. Fueled by the rise of the internet and the government's drive towards
a digital economy, numerous startups and entrepreneurial ventures are emerging across the country.
Let's examine the opportunities available for the future of entrepreneurship in Thailand (Startup
Thailand, 2022; Phakdeeying et al., 2023; Khamwan, 2023).

1) Large and growing consumer market

Due a large no. of population in the country, Thailand has become the third largest consumer
market in ASEAN which offerings a huge opportunity for entrepreneurs who can meets the needs and
preferences of Thailand consumers.

2) Increasing adoption of digital technologies

The increasing of use the internet and mobile devices, most of the Thailand are choosing
digital platforms for shopping, banking, and other activities which created opportunities for startups
in sectors such as e-commerce, fintech, and digital media.

3) Availability of low-cost labor

Thailand has skilled and unskilled workers who wants to work in low earnings which made
the opportunity of the entrepreneur easier for maintain their startup to keep the cost low with remain
competitive in the world market.

4) Tourism and Hospitality

In Thailand tourism and hospitality is a prosperous industry, where every year a no. of tourists
increases from national and international level, therefore this can be one hot sector where
entrepreneurs must focus on. As Thailand is rich in both culture and heritage, so it offers the foreign
tourists to visit Beaches, hill stations, heritage sites, wildlife and rural life.

5) Automobile

Thailand is now a hot spot for automobiles and auto-components. A cost- effective hub for
auto components sourcing for global auto makers, the automotive sector is potential sector for
entrepreneurs (Thongeiam, & Sapsanguanboon, 2021).

6) Textiles

In Thailand each state has its exclusive and unique style and designs, so it can grow as a
favored site for manufacturing textiles that attract people into a no. of huge demand for attires
(Thongeiam, & Sapsanguanboon, 2021).

7) Education and Training

There is a good demand for education and online tutorial services. With good facilities at
competitive rates, Thailand can attract more students from abroad. Unique teaching methods,

educational portals and tools can be used effectively to make the sector useful and interesting.
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8) Digital Marketing

Growing demand for digital marketers as businesses shift online. Entrepreneurs in marketing
can thrive, aiding online presence, sales, focusing on search engine optimization (SEO), social media,
content, email, and advertising. Success through trend awareness and quality services (Ratchavieng
et al,, 2021; Digari, 2023).

9) Software and Applications Development

Entrepreneurs with tech expertise can find a fulfilling career in software development. High
demand exists for skilled developers in web, mobile apps, Al, and blockchain. Staying updated on
trends and delivering quality services can lead to successful companies that assist businesses in
enhancing efficiency and fostering growth through innovative software solutions (Ratchavieng et al.,

2021, Digari, 2023).

8. Growth Strategies for Sustainable and Long-Term Success

In today’s competitive business landscape, achieving growth and success necessitates
strategic planning and the implementation of effective growth strategies (Ratten, 2023). Whether you
are an entrepreneur launching a small startup or an executive overseeing the operations of an
established business, a clear growth strategy is essential. This discussion will explore ten growth
strategies that every business owner should understand. These strategies encompass various aspects
of business operations and can help drive sustainable growth and long-term success (Wadhwani et
al., 2020; Stam & van de Ven, 2021; Haltiwanger, 2022; Zaidi et al., 2023).

1) Market Penetration

Market penetration entails expanding your market share by maximizing sales of your current
products or services within your existing customer base. This strategy focuses on capturing more of
the market through aggressive marketing and sales tactics. It may include offering special promotions,
expanding distribution channels or improving customer service to encourage repeat purchases.

2) Product Development

Product development focuses on creating new and innovative products or enhancing existing
offerings to meet your target audience’s changing needs and preferences. By investing in research
and development, you can stay ahead of your competitors and bring in new customers. This strategy
requires understanding market trends, conducting market research and leveraging customer feedback
to develop products that provide unique value propositions.

3) Market Expansion

Market expansion involves entering new markets or targeting new customer segments. This

growth strategy allows you to tap into untapped markets, diversify your customer base, and reduce
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dependency on a single market. It requires market analysis, identifying new opportunities and

adapting your services or products to meet the specific needs of the new market.

4) Strategic Partnerships

Strategic partnerships can be a powerful growth strategy for startups and small businesses.
You can leverage each other’s strengths, resources, and customer bases by partnering with
complementary businesses. Collaborations can range from co-marketing initiatives and cross-
promotions to joint ventures and strategic alliances. The key is to find partners that align with your
brand values and have a mutually beneficial relationship.

5) Customer Retention

Protecting your current customer base is as vital as gaining new ones for sustained growth.
Customer retention strategies focus on building long-term relationships and creating loyal customers.
Customer retention can be achieved through personalized communication, exceptional customer
service, loyalty programs, and continuous value delivery. Happy and loyal customers become repeat
buyers and brand advocates, promoting your business to others.

6) Competitive Pricing

Pricing plays a vital role in attracting customers and staying competitive. Implementing a
competitive pricing strategy involves finding the right balance between profitability and affordability.
Conduct market research to understand your competitors’ pricing, analyze your cost structure, and
consider factors such as product differentiation, perceived value and customer willingness to pay.
Adjusting your pricing strategy accordingly can help you capture market share and stimulate demand.

7) Digital Marketing

A solid online presence is vital for any business in today’s digital age. Digital marketing
strategies include leveraging social media marketing, SEO, email marketing, content marketing and
paid advertising to achieve optimal visibility and effectively connect with your targeted audience. By
utilizing digital channels, businesses can increase brand visibility, generate leads and engage with
customers globally.

8) Employee Development

Investing in employee development is essential for both individual and organizational growth.
Access to training, mentorship programs, and career advancement opportunities can significantly
impact one’s professional growth and development. Enhance employee skills, boost productivity,

and foster a positive work culture. In addition, engaged and empowered employees contribute to
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business growth by driving innovation, improving customer satisfaction and achieving operational

excellence.

Bernardino, Rua, and Santos (2023) describe to become a successful innovative entrepreneur,

you’ll need a blend of hard and soft skills. Here’s a breakdown:

(1) Core Competencies:

Innovation and Creativity: The ability to generate new ideas, think outside the box, and
develop unique solutions to problems.

Problem-Solving: A systematic approach to identifying issues and devising effective
solutions.

Adaptability: The capacity to adjust to change and uncertainty, and to pivot when
necessary.

Risk Tolerance: A willingness to take calculated risks and embrace new challenges.

Business Acumen: A solid understanding of business principles, including finance,
marketing, and operations.

Leadership: The ability to inspire and motivate others, build strong teams, and foster a
positive company culture.

Networking: The skill of building and maintaining relationships with potential partners,
investors, and customers.

(2) Specific Skills for Innovation:

Market Research: The ability to identify market trends, customer needs, and competitive
landscapes.

Design Thinking: A human-centered approach to problem-solving and innovation.

Technological Proficiency: A solid understanding of technology and how it can be applied
to business.

Data Analysis: The ability to collect, analyze, and interpret data to inform decision-making.

Financial Management: The skills needed to manage finances, create budgets, and secure
funding.

(3) Soft Skills:

Communication: The ability to effectively convey ideas, both verbally and in writing.

Persuasion: The skill of convincing others to support your ideas and initiatives.

Resilience: The ability to bounce back from setbacks and maintain a positive outlook.

Time Management: The ability to prioritize tasks and manage time effectively.
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Emotional Intelligence: The ability to understand and manage your own emotions, as well

as the emotions of others.

9) Customer Feedback and Insights

Listening to customer and gaining insights into their preferences and pain points is invaluable
for business growth. Implementing mechanisms for collecting and analyzing customer feedback
allows you to identify areas for improvement, make informed decisions, and tailor your products or
services to meet customer expectations. For example, utilize surveys, feedback forms, social media
listening, and customer satisfaction metrics to gather valuable insights and enhance the customer
experience.

10) Continuous Innovation

In order to stay competitive, it is crucial to take proactive steps toward success and drive.
Prioritizing continuous innovation is vital to ensuring growth for businesses. This involves fostering a
culture of creativity, encouraging new ideas and embracing change. Innovation can take various forms,
including product innovation, process innovation and business model innovation. As a result,
businesses can differentiate themselves and maintain a competitive edge by continuously exploring
new opportunities, adapting to market dynamics and leveraging emerging technologies.

Effective growth strategies are vital for businesses aiming to achieve sustainable growth and
long-term success. With the right growth strategies in place, your business can thrive and reach new

heights of success.

9. Conclusion and Discussion

As we approach the mid-21st century, it is increasingly evident that entrepreneurs play a
pivotal role in shaping the global economy and society. In conclusion, 21st-century entrepreneurs
are characterized by their technological innovation, global reach, social and environmental
responsibility, diversity, and adaptability as they operate in a rapidly changing landscape. They are
essential drivers of economic growth, social progress, and technological advancement (Prasastyoga
et al.,, 2021; Ratten, 2023).

These challenges can have adverse effects in the workplace. In the United States, the post-
2000 period saw a decrease in young tech firms and a rise in mega-firms, impacting the high-tech
sector. This contrasts with the 1990s trend of younger, smaller firms. Innovation and entrepreneurship
are vital for productivity (Haltiwanger, 2021). The entrepreneurial journey is marked by both
challenges and opportunities, and it continues to evolve with the changing dynamics of the modern
world. Therefore, the global development of platforms and networks for entrepreneurial culture is
a critical issue (Hazudin et al., 2021).
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Finally, entrepreneurship is closely linked with concepts of initiative and action. However,
entrepreneurial training or education should not be conflated with business or economic studies

(Diandra & Azmy, 2020; Avila et al., 2021; Ratten, 2023).

10. Recommendations

Recommendations tailored for smart entrepreneurs, policymakers, and future researchers in
the context of Thailand’s evolving business landscape:

1) For Smart Entrepreneurs

Embrace Digital Transformation: (1) Actively integrate Al, data analytics, and automation into
your business models, (2) Develop strong e-commerce capabilities and explore online marketplaces,
and (3) Prioritize cybersecurity and data privacy.

Focus on Sustainability and Social Impact: (1) Incorporate sustainable practices into your
supply chains and operations, (2) Address social challenges through innovative business solutions,
and (3) Build a brand that resonates with socially conscious consumers.

Cultivate Global Mindset: (1) Explore export opportunities and build international
partnerships, (2) Adapt your products and services to meet the needs of diverse markets, and (3)
Leverage digital platforms to reach global customers.

Foster Innovation and Adaptability: (1) Create a culture of innovation within your
organization, (2) Stay ahead of technological trends and be prepared to adapt quickly, (3) Embrace
agile methodologies and iterative product development.

Build Strong Networks: (1) Engage with industry associations, incubators, and accelerators, (2)
Seek mentorship from experienced entrepreneurs and business leaders, and (3) Participate in
networking events and conferences.

Focus on Skill Development: (1) Continuously improve your digital literacy, and that of your
employees, (2) Focus on critical thinking, and problem solving skills, and (3) Learn how to analyse
data, and use it to make informed decisions.

2) For Policymakers

Promote Digital Infrastructure Development: Invest in expanding broadband access and
improving digital connectivity, especially in rural areas, (2) Support the development of digital skills
training programs, and (3) Create access to affordable digital devices.

Streamline Regulatory Processes: (1) Reduce bureaucratic hurdles and simplify business
registration processes, (2) Create a regulatory environment that supports innovation and

entrepreneurship, and (3) Implement policies that encourage foreign investment in tech startups.
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Support Entrepreneurial Ecosystems: (1) Establish incubators, accelerators, and co-working
spaces, (2) Provide access to funding and investment opportunities for startups, and (3) Foster
collaboration between universities, research institutions, and businesses.

Invest in Education and Training: (1) Revamp the education system to focus on 21st-century
skills and digital literacy, (2) Support vocational training programs that align with industry needs, and
(3) Promote lifelong learning and continuous professional development.

Encourage Sustainable Business Practices: (1) Implement policies that incentivize sustainable
business practices, (2) Support the development of green technologies and renewable energy, and
(3) Create tax incentives for companies that are socially responsible.

3) For Future Researchers

Investigate the Impact of Digital Transformation: (1) Explore the effects of Al, automation,
and data analytics on Thai businesses, (2) Analyze the role of e-commerce and digital platforms in
driving economic growth, (3) Research the impact of the digital divide on entrepreneurship.

Study the Evolution of Entrepreneurial Ecosystems: (1) Examine the factors that contribute
to the success of startup ecosystems in Thailand, (2) Analyze the role of government policies and
support programs in fostering entrepreneurship, and (3) Research the impact of cultural values on
entrepreneurial activity.

Focus on Sustainable Entrepreneurship: (1) Investigate the adoption of sustainable business
practices among Thai entrepreneurs, (2) Analyze the impact of environmental regulations on business
innovation, and (3) Research the role of social entrepreneurship in addressing societal challenges.

Explore the Dynamics of Global Entrepreneurship: (1) Study the internationalization strategies
of Thai startups, (2) Analyze the impact of globalization on the Thai business environment, and (3)
Research the factors that contribute to the success of Thai entrepreneurs in global markets.

Research the effects of the changing workforce: (1) Study how the rise of the gig economy,
and remote work, are affecting Thai entrepreneurs, (2) Research the effects of the aging population

on the workforce, and (3) Research how to best train workers for the jobs of the future.
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ABSTRACT

The objectives of this research were: 1) to design and develop a public relations website for
Phet Charoen Subdistrict Health Promoting Hospital, Mueang Subdistrict, Mueang District, Loei
Province, and 2) to evaluate user satisfaction with the public relations website. The research tools
consisted of a website developed using WordPress content management system with MySQL
database and a satisfaction assessment form. The sample size was calculated from a known
population of 11,170 people in the responsible area, using a 95% confidence level and 5% margin
of error, resulting in a sample of 386 people.

The research findings showed that the developed website consisted of two user groups:
administrators and general users. The system functions included: 1) login, 2) personal information
management, 3) news management, 4) personnel management, 5) health information management,
6) contact information management, and 7) news category management. The overall user satisfaction
was at a high level with a mean of 4.35 and standard deviation (S.D.) of 0.12. When considering
individual aspects, content quality was at a high level with a mean of 4.40 and S.D. of 0.64, followed
by website design and layout at a high level with a mean of 4.34 and S.D. of 0.65, and website system
efficiency at a high level with a mean of 4.30 and S.D. of 0.85, respectively.

Keywords: Wordpress, Health Promoting Hospital, Website
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ABSTRACT

The objectives of this research were: 1) to study the context, problems and obstacles, practice
level, and bookkeeping model of the food processing community enterprise, and 2) to identify appropriate
bookkeeping guidelines to accounting system development food processing community enterprise group in
Nakhonphanom province. This research uses mixed methodology. The quantitative sample consisted of 256
members from 12 community enterprise food processing groups in Nakhon Phanom Province, obtained
using proportional stratified random sampling and simple random sampling. The qualitative sample
consisted of 2 accounting personnel from each of the 12 community enterprise groups, totaling 24
individuals, and 12 accounting system experts, selected using purposive sampling. The research instruments
were questionnaires and semi-structured interviews. Quantitative data analysis was percentage, mean,
standard deviation, and qualitative was content analysis.

The results showed context of bookkeeping for food processing community enterprises group are
as follows: 1) accounting, 2) the accountant, and 3) manual accounting records. Problems and obstacles in
the bookkeeping included ignorance of bookkeeping, ignorance of bookkeeping records, and not seeing the
benefits of the information. The level of practice in bookkeeping was as a high. Appropriate bookkeeping
guidelines to accounting system development for community enterprises group consisted of 1) knowledge
and competence, which the bookkeeper should study and understand before actually taking action
according to the specified transactions; 2) accounting documents and methods, which the bookkeeper
should always study the correct documents and methods from experienced people; 3) cooperation and
coordination, which the bookkeeper should rely on cooperation with all parties and coordinate in related
areas; and 4) tools used in operation, which the bookkeeper should always have the ability to use the

technical tools or information system to reduce errors that may occur.

Keywords: Bookkeeping, Accounting System, Community Enterprise, Food Processing,

Nakhonphanom

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 57



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

1. UNU

wHURIULATYgRAkardIANuanAadun 13 (W.a. 2566-2570) lunmuaiirnisveduwulnyseme

1% v v ' ' v ' ' ' ' 1% v
[

AUTANIVINAMUNIVIEAN 9 Lol “Uszindlnefinnuiuag 1503 858U 1dulssmaiauinas aenis

Wauaumanusyg1veasygianeliies” auanusuuvesynsmansviisyey 20 J lngiidderinunis
WaunUszmelagyauunisunldymanuanuginiuwasenseduaunndinvesauludsenalninnis

dvd

W@J‘LJ'WIEN‘EJuLLauﬂ’J’HJ’P]EJﬂiJWUWGllu’]ﬁ’ﬁﬂﬂlmL?JllLLSUQW’]MﬁJVlﬁﬁ’]aG]?U’WﬁuEJW 20 9 ﬁ’] INUANINNUINTT

Y

1% v
v v

sngianardsnuumand, 2566) SunaddlaiulsnieyanuundgmanuinusasSafeimuinguendn
p1e 9 smenundauar iy vesguey 1nulsuerdnnnusnauuazdfulassaaassgialrauna
mEJGI,GTMé’ﬂmegﬁ%W@Lﬁ&lwaﬁgmaLLazwwiwﬁ’zgzjaéqLﬁ%ysmmﬁﬁ]sqmu w.a. 2548 lpasiasuuay
atuayunsAilunuredauiayuyu (Community Enterprise) fananneruivesszsulunesiu

ANaada 1 a a

FATImswiuwagsuiuiduauludgsianagnelniaselawnaundn suduniuivesminudunmis

grugmaiulunandn Seasmalvgusuvdonssiuiy 4 fauauudeiionauedls wadniugshanely
lognadsBu madudugsianaeimuiusyansnnlunisdniugsetusnduesisbefiagmestszuulindi
wnzan Wieludueiesfielunismuauguanisimsiuwasinungsalniiszansam (nlsa naiase,
2563, Kerdpitak, 2022)

"“Jamﬁa]sqmmLﬁuﬂizmumﬁa;ﬂnaﬁﬁmqmegﬁau,azﬁmmaqsqmuLﬁjumsﬂimaumiuuﬁugm
nslvanug givyan Yamsssu uaznslanineinsideglugueuosnsgaman enisiannuLeswes
AsOUATY YT WAz s ey TaoseUsslovumadsnuunyumusnnnsiaailsgean yamenisey
sufuossasy Mstiguammeuniiouazaunminirvesmilugisy uazsmonisinnszuuinmiesdsa
Tneso nefliedoniodonlosiunuiiulneiiingUszannisdmhianssuenmilesdaiioysslovulu
nsdndunurediamiaguy lueioveiamhagusuuuadu 2 Ussin e JamAaguruiiugiu
WAA WUs3U Msduiuntsang 1 iiteRudielrlunsouadilurusuifionouaussaruduiutuiiugiu uae
FawRagurun1omn nssidunmsesnadussuuuarsUuuuiivuaitlsuuasmeluladileneuaus sy
3098 wagmaalumNg Tallesusznevtesiamiagueuazsznaume (1) nisdyueuduniveuay
pjﬁi’%ﬁumiﬁmamammmﬂmzmuﬂﬁiuﬁqmu (2) ﬁmﬁl,'%'uaﬁywaﬁﬁl,ﬁu‘fmﬂsimmsqmu (3) g1uqd
Ty waunanuiugiideyerana (4) Inisanluniswuuysannig (5) finsdeansuasidoulosianssuna o
peaflsruy wa (6) fnsrurunaFeugduidladdy (@dnnuanenssunisanaiiiamiagum, 2560;
AN aqwaaiaj LAZLRANSY ﬂima%gﬁ’qsﬂ, 2564)

UunvediamAvguruulsgUamsiminuasnuy iunssudivesandnnauanasuendnngy

[ a

uwiusazgaulanisulsslens Tasnisiiagivfianunsamlamelunesiusnlsusslomiosnsnuan
Feannsadaegmaiuinvilulasnuudu Wumsfsgaalnfvomswesfinaumainvaigve
mamﬁmsﬁuazLﬂuﬂ13Lﬁmwalﬁﬁﬁﬁ’uamW%ﬂsuaﬁamﬁasqmulﬁyﬁﬂmwﬁq Jagiunquiamiayueuuyssy
awmi%’w’i@mmwumﬁaﬁ’wmu;&uﬂszﬂaumﬁamﬁwmuﬁﬂszLﬁ‘au ﬁ?LLUﬂ@WNﬂEjNéﬂi%ﬂaUﬂ’liﬁ 36 nayl

FIAULNTIUNTUIMNIVIEUT WY 583 A (Frnauiaunyusudmiauasnuy, 2566) ludagtuiiuiun

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 38



Ly

Journal of Innovative Management and Business Administration (JIMBA)

(/

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

A

YBINTHUITUN UL T INBWUINANMNISWYsTuNgludwinuaTnuaLazn1swatuninaIndmingu 9

1% 1% 1% v
=® a

ﬂ'ﬁﬁ']LﬁUQiﬁ%ﬁlﬂuﬁzﬁﬁUixﬁUﬂ’l’mﬁ’]L%ﬁ]LLaSmea’J NSWAILIAUFWATINBEATUAILHUTENBUNIT NS
angﬂaﬂ'%ﬁ'm (Value Added) n3as1eufnnssulufunandam nszuaunsviiany RER A GIVANEATEY
UsyAnsnm saufemeunisfiulsyansamlunisdiiunuuazniann uazdsslnesnnisanusoan
puyuNIHAnosnsEiuAnenmLazasdlmAnATulAUTEUNINITuYsTy (Competitive Advantage) ¥ia
Tunansedussmanarszdulan Snissadinmasiiunisuuuysannadenlssfonsuma 4 esraduszu
Lﬁdﬂ;ﬁamﬂg@)ﬂﬁummLﬁuaQmamﬂuﬂmﬁuw%nﬁmﬁaLmﬁmﬂiéaﬂmﬁumﬁﬁLLUigﬂmmiﬁ’mﬂu
o nmdndmiunsanasunelauagyiunyinleiduendmasauny (EdnUNAU YU TUIINTAUATIUY,
2566; Naipinit et al., 2016)
naudamRanlssUomsynusdnsrunauiwdaduniidamnduendnuaiionzyesdimia
uana Inerdndumiiianuduendnualaniau ddlasunanouiuiindnayiiaulandnsunuandydu
Ingnsinaounisulszlenmadusiuaunn JuhlnnguiamAulsgemnsiinglauazeaisluns
Usgnaufianisidudiuiuuin Lﬁ'aﬁiﬁEJ"LGTLLaszHﬁsﬁdm/mﬁﬂﬁjm?amﬁwmmmigﬂaﬂmiﬁiymﬁmi%’mﬁﬂ
Sodesadussuufionmuguneiu-menelnianueuses ueraunsonmaaoufinessonistayitu
19 (Foswaw Bunsaed uag Jnman a3una o ogse1, 2561) leaannquiaviasuvundssuemsdlas
arugealalunisdahiindignaes Inhlnnquiamiuusglomnsludinisiaidylesadussuy
wazeNAIMINTIABUTINTBsTIENITHY 9 awalnngadawiandssUenmslunsuimanssiiunuyes
Aamsruintilsvanuniensiunffuninduaeniau a varfududwiumilaasluaunsoivoya
wiantusUsznaunsiadulalssdivanunisailunisuimanuresnguiaimiaul szl mnsienneatunis
wAmuaznsweluowasla eedlsfinu snveganisdndunuiinummualunsdaiyTaulngyves
nasanuRgusluysumalneddludsuuuuiines vilunsaseaeutyTlavssgnuagUsyasrvesnis
ﬁ@umﬁu%uw%‘aﬁaaﬁmﬁwﬁﬂﬁ (Kerdpitak, 2022) %wzﬂmEJLﬂuﬂz:gméfﬁzysuaqmsﬁ’]Lﬁuqiﬂiimwﬂﬂ
n3dutesandn uenantuy miﬁ’uﬁﬂﬁzﬁﬁuﬂumswﬁ’uﬁﬂLﬁaﬁaﬂﬁ’umiqmmwaqaw%’wéuazLﬂu
wdnsflelunsdunumsfneselnundguiadietllslunsfauussnadnae (s Saunsasss

wagAMg, 2564; Naipinit et al., 2016)

o

At e ITeREUlafnw3TeLTes “LuInnsinvidanvansauvenaulamnagasuwlssy

(%

psdwminuasnul” laglyseiouiTideuuunaunaIuse e IToUTIauuasNTITEITIA NN
Wiadnwanin Jymuazauassa seaun1suus uazguwuunisdnvintndvesngudavinaguuidssy

ansdandnuasnuy Ui sszykuImlunsinindadngnaeassusesnussuutyduazyigiig

v

Usgavsnnlunsiavihdgidmiunguianviagusuudsslenmsinagadu uwimaiauinisiavidyives

o

Y
=

FamfayuwuaunsadanlyUsglevulaunnduaziiudneamlunisseneugsialniluse@nsamag
wuiy Inganmwan1sideaunsatlulelunmsiangluvunsdaridginvansaudwiunguiamiaduy

Tudszwdalnenely

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 39



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

o ¢ a o
2. UTeEIAYINITINY
2.1 wiefnwianin Joymuagguassa seaumsufun wazgluuunisdnvidylivesnguiavwia

YYULUTFUD M I IAUATHUL

v ad

2.2 WiasrywuIneinsanin g dnmunzauietiluamsiaussuudydvesnguiamiaguu

wUssU TR IAUATIUY

3. NUNIUITTUNTTULAZITUIVENNYIVDY

LL‘L!’Jﬂ@LﬂEI’.Jﬂ‘Uﬂ'ﬁ‘UZUGULLawNV]WUZUGU%QQﬁZJWﬂMUﬂ‘UEUSULLauNaaUﬁmsﬂﬁﬂa ']WLLVN‘UiuWIﬁVLVIEJ (The

Institute of Certified Accountants and Auditor of Thailand : ICAAT) mlﬂiwmﬂwmmawmﬂam N9

v

Uny¥ (Accounting) visineiia ﬁa"dzﬁuaqmnﬁm’mmuuuﬁﬂﬁi’ﬁLLuﬂLLaw‘l”]aqU%ayjaéJuﬁmﬁum&lmmjma
wswgialugUiaiy Tnsnanudugamevesmstaydffenislmeyamenisiudadulsslomunyaaanaie
cJ'ﬁ&JLLa355‘1'71'aﬁf[,ﬂuﬁaﬂiimmiﬂﬁﬁamwaqmﬁﬂi (W3an nilugw, 2567) aruuwAniAedfunsiaun
F?T/ﬂEJﬂ'W\l‘V]’Nﬂ’]iﬂjig%ﬁfuv}’Naﬂﬁsﬁ’l%wﬂ@%uﬁﬁﬂizL‘Vlﬂi‘VlEJLLﬁ%f{Jﬂizﬂ@Uﬂ’]ﬁ%’l%Wﬁ@%ﬂ% 6 n1u lartmun

POULUAUAZIZTNITNN 9 dImTun1siauIdnen1mnen1sdgydlaesiilvnaielrnniswmun I v and gyl
wmsUfiRnaenadosiuingussasddssndudesimuanseuiielmyiuiaveulumsiamurivdndada

UFURLR il nsindulafiadldasnisladelanazluvevnmnnuesiiodlaud oy funasfidaves

1%
(%

NISUNAYDU af;l"l\‘iliﬂﬁ’m GLUQ’TLJ’JT\]EJV]‘US’Wﬂa‘W‘U’JWE\IﬁJGW]’]‘Uiyfijiﬂilﬁ']u‘ll’]ﬂlIVl?mﬂ(ﬂ‘l/](ﬂm@ﬂ’]ii‘UzLLﬁBﬁﬂ'ﬂll

Y

' 1%
= [

wilansuumslumsufiRnudyTndulusmumdnnstydisessuiiluuazaennaoaiuinsgiunismiu
N9IULAZINASHILNTTBNLINENEEL ATNAsT LUy Taskunmstyinsiauaiiiang
miﬂﬁﬂ’aammuLmeaé’aﬂénLﬁuﬁﬁaﬁéqmama%@gaﬁm%ﬁ@mmwmﬂﬁu (Usedaas Anaulusy, 2561;
N3N wnaaiiy, 2564; anssal A4, 2565)
’JismﬂiimﬁLﬁm%@aﬁ’ums%’mv‘hﬂ’zﬁlﬁyﬁmiﬁmmLLazU%’UUEQBQﬂahaLﬁaQ dielnannnaasiuns
WA BuLladuesan nuInanunIes shakazn granedii vaves nsnumuanuideluefamelnsiuds

AnudIAgueInIsiissuudndngnnes 1Usdla wazwedela Fudusingrudrdgdmsunisdadulania

WiT¥gNA0IUIMT Wnawmu uwazylaiulnaiudsdu 4 91uideves Smith (2018) wug1nsyuudydnd
Uszdnsnmwisannnudeslunisiinveianainuwazn1svasn luvaen Jones (2020) Flniuinveya

NN TINIAMATNAIRATIUINABAUULT DT DVDIDIANTHAL NITUIDIMANIUNY UBNINT Brown et

q
v

al. (2022) laAnwfadnsnavesnaluladasaumaAnanszuIun1sInYUd FanuinnsuimaluladfAdvia

W lyreiinauTINGg? Anukaugn wagUszdnsnmlunisaiduanuaiudad

wwnensinidgdludagtudaauuluinisysannswinnistay@nduaina nistmelulagun

[

o wagnisluanudAgiunismvauneluianuds delndulaveyamnisduivnaueiinanugnmes
auaswazidulsylovunenisindula muideves Lee (2021) w@usuuginesnnsassinisimuaulevy
wazadonsUnandamau sautanisiineusuyaainsiuiinnuganuilalusnnsgrunsiydessaliae

won1nd Garcia (2023) la@nwiisanuddguesnisnsvasunelulunisuszidiulssdnsnnvesss vy

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 40



(/

Journal of Innovative Management and Business Administration (JIMBA)

A

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

1%

UyBuaznisufufinungssdeu Fadunalndrdglunisasisanudaiuluduylysunisdu nsnuniu
A Yoo e o w a v ad & ' a vadad
ssunssuvaiuanddviiuianudAgueinsiseuudnanulunsawaziuinnsuianangalunis

[

Ay Bdmsussansiugadagiu

4. NTDUKUIAANITIVY

MMIHUNILITIUNTIY LONATT UIATRATINS karmenusAdeiifentesiuuumienisini
UyTvesngaiamAaguaumnis o ﬂmzﬁ%ﬁaﬁmwaaﬂLLUUﬂsw’nﬁ%mﬁi’fﬂimaﬁmumﬂiauLLmﬁmﬁ'aa%’m
wmamsiaidaydftmnzaudiiothlugnmsiaunss v iydvesnquiavingusuuusglemsdmia

UATNUN LEAIRININA 1

AMIMUNILITIAUNTTURAZI A BTRETag
1) UWIARYBIANAIYUTU

2) NM1359AvINUEYT

3) JgymuarguassalunisiavinUayd —

5) madudusznaunis

)
)

4) WInInsinvinUayd
) wumensdavindy lvanzauie
)

6) NANUINALITDS

\4

ilugnmswannszuulydves

nguddmAYUIULYTFUD1MNS

A\ 4

UIunvangudavnaguruulsuamg
gunawisauaTnul gunevan sunevinginu gune

FMIAUATNULN

YU BUNDTIANUN DUNBLIYUAT BUNBUIMA BNAD [
ASEIATIN BUNBUINIT BUNDINUAITIA BUNNBUIMNY LAY

LNDTIES

AT 1 NTOULUIAN

5. 35ANTUNITIVY

mMsiseadailassfoudsnmsisonuunaunay (Mixed Methodology) 5¥%31n153 8 F U3 e
(Quantitative) uayn15I98LTIAMAM (Qualitative) LLUU@:L{JI’]—@JISUU’W (Convergent Parallel Approach) Lite
a%INLmeﬂmﬁﬂﬁﬂﬁzg%ﬁmmzauLﬁaﬁﬂﬂﬁmiﬂ’mmizwﬁiﬁmaqﬂﬁjmimuﬁwmuLLUigﬂmmﬁwfm

~ a  a -1
UATNUU Iﬂ&JﬁJi’]EJaZLaFJW]LﬂEJWENmu

5.1 Uszu1nsuaznauiangns
Usernsiilelunsise laun aundnnguiamisgusundsiUormsiaminuasmu lawn 1)
JamAagurunquuussuemssnnefiosuasnuy 2) JamAayurunquuuszuenmssnnetaiiin 3)
JamiayurunguuUszUonsenenigmu 4) "“JamﬁwqmumjuLLUigUmmsé’ﬂmaﬁmLLm 5) WMN9
YurunguuUs3UemIsLNesIANL 6) TamAvrNrunquuUsFUe e InBIsUAT 7) TavAayavungy

wlsguormsgneulun 8) Ianiayurunquulsiueimseneniainsiu 9) Tamiayuvunquuusgy

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 4l



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

9IS UNBUMN 10) JamAsmurunauuUszUonmssneliuassa 1) Tamiagusunguuusglemis
Sunoum way 12) IamAeguvunauulsglenmssinetaeng sasrANTeAY 658 AU @uUszeINg
sgmunn laun glnveyanunistyTiauiaguruusgleonmns $1uau 24 au

naNFegnadaTinm loun aundnnguiamiaudsglemstaiauasnuy wunangusioens
1A9IngnIN13A1UINTDS Yamane (1973) S1uauvt 93 u 256 Au 11350194 ui108 1uUUdAd 2y
(Proportional Pampling) LLﬁSﬂ']iqliJGT’JE)EJ‘NLL“U‘U\?I'WEI (Simple Random Sampling) a'auﬂq'mﬁ’aaalw,%q

AaunduyIni U dlamisgurunauay 2 AW SIUNAUAIDENNIEY 31U 24 AU LavRLTEIYIYATY

syUUURT 91w 12 au eelyisn19i@eniuuaniziangas (Purposive Sampling) WUUDIFAIILAZAIN

5.2 \nvesiieflylumsidy
(1) wuuaeun 1y (Questionnaire) dmsunisfinwanin Jayyuazauassa seAun1sufun wae
sUwuuNsInI U uuadu 3 @ lawn @i 1 veyaniluvesymaukuuasuail @il 2 anmmialy

v a

Wenfumsdavidivesnguiaviagueunlslomsdminuasnuy aiui 3 Joymwazguassalunis

]

o w

InvhUyvesnquiamiayusulssUemsdawmdauasnuy wavaiun 4 seumsufualunisdavidiives
NRNIFMNAYNTULUTFUR M ST IAUATINUL
2 wuudunirwa i alAseas e (Semi-structured Interview Guide) laguwu saoniduy

v

3 gau lown @il 1 mm%mmL%ﬂiﬂiumﬁﬂﬁﬂﬁm% audt 2 msfunulunsdavidd wavaui 3
Aramsanvaamsiaintd uardssduiiieiveatu 1) NsMtugLaLazANAUNAN1SIAYINTYY 2) 113
psmauAIgnRRsLazANIdefiolarestyd 3) mslvsruuansaumanansdyd 4) nsflneusumisly
Uiziwﬂmﬂsgagamamiﬂ’zg% uay 5) sumeuddnlumsdavisruudydndussavsnm
wisdflefilalunsiseidasnanuanauiseves Tnlseu waiase (2563) n1sasnauas
pndeuinosdlefiidunuuaeunuasiauenendsmgiionvaeuauiismsadaden (Content
Validity) maaﬂﬁ]‘Uﬂ’J’]ﬁJLMZJ’]EE!&JSUENJW‘H’]LLﬁ%ﬂWﬂ‘l}Jﬂyaﬁlﬁf’liﬂyﬂl’] Index of Item-objective Congruence
ity 86 LLE;J’Jﬁ’IIUVlWﬁ@QI%ﬁUﬂ@:SJVIﬂaaﬂﬁlﬂiﬁﬂémﬁjaﬁj’m 117U 30 AU NduTamMAdeUIAIAYIL
L%'aﬁuiﬂaslsggmé’wizﬁﬁéﬁﬁﬂﬁ%@i@%ﬂﬁd (Cronbach’s Alpha Coefficient) uazvIAN81UITUUNT1E

Y8l Item Total Correlation wANANUTIBIUVDILUVEBUANNTRTUNAY 0.939

5.3 N5AUTIUTINVDYA
afiunsnuveyaleUsinalaglolwuvasuauainnauiieensaudnamnaguvungunussy
81%13 91U 256 AU waziuveyaLdenunInlaen1sdunvaiawuueelauuazeeulaunguiiesid

o

HAnvh Unyiamiagusy 919U 24 au lneiuveyasenaiounsngiau-iugieu w.e. 2567

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 42



Journal of Innovative Management and Business Administration (JIMBA)

&

NINIUTINTINNNTIANTUALUITMINTTIND Wvinendesviges JIMBA

5.4 MalATEAveyauaTaRRTily
(1) mi"?meﬁ%’agaL%qﬁmmﬁlﬁymmmuaaummLﬁmﬁ’uamwﬂl’ﬂﬂimiwﬁiﬁﬂsgaﬁﬁ%ﬂ

wssoaun laun Ansowaz éau%@qﬂaLﬁ'sr;ﬁ’mzﬁumiﬂﬁﬁaLﬂuLLuummiwé’JuUizmmm 5 5¥AU ANULLIAR
1038IATs Aamenlaensmanadowaraudsnuunsgu lnefinammauUanmeng feil

4.21-5.00 wnefls sEAUMIUFTRINNTIGN

3.41-4.20 anea sEAuNURURNIN

2.61-3.40 Manefa sEAUNSUHURUIUNANS

1.81-2.60 vanefis swdumsufives ua

1.00-1.80 vanefls sefunsuftiuestign

IPgYIIAINUNINVBIBUATNATUANUALAIINGNS = (5-1)/5 = 0.8

v
¢ Al

(2) Mmylenenveyanan i lnanuuuduniva lagurveyaitlaannisfnwienans

15IUNTIY TEUNTITeTiA e %E)yﬁ@ﬂﬂizﬁﬂi; wazHansdunual Wieviadsiiaonnaesiunadila
Mnuuvasuay InsnsuenUszian Savsnavydu 3 wne LLﬁ%VT’]ﬁ‘Uﬁ{J/E]iJ“ﬁ (Indexing) B5U1BATILATIZY
avuvaneveyaiimunuludnuarlassass (Structure Feature) warmumnsvasoyaiioulugnisSeu
SoweyalmiiieideulssuunfnuasnguifladunseumaingUszasa Tinsgvveyauuudiiusnimuay
agUnienisieTeiiden (Content Analysis) nsmsradeuauangaukazdululnvesuuImIenaeis
3‘1/1813?78mw,g'15ﬁu%aga (Data Triangulation Technique) Iﬂﬂi%‘ﬂl@m“aﬁ]’]ﬂLLMéQﬁMﬁWﬂWﬁ’]EJLﬁE]Gﬁ’J‘\]ﬁ@U
ArudonAaesiu isAudetio (Trustworthiness) warAgnApe (Validity) veanan1side a1ntuth
%@gamé’ameﬁiuﬁﬁéﬁ’uqﬂﬁwLLazLLazaqﬂ%aguwuLﬁ'aizuLmeqmi%’@ﬁﬁﬁ’zﬁﬁmmzamﬁaﬁﬂﬂﬁmi

WaunseuutndvesnauianniagusuiUsslomsdaminuasnuy

6. HAN13IY

1nMsANwIIFBIEes “Uumensdaridfminzaudoinlugmstaunssuutydvesnay
Jauiayuruulsslemsdminuasnuy” mmmuammamﬁ%’am’]ﬁmqﬂizaqéé’ﬂﬁ

1. a5 AT EnTeyaT U8 HADULUUADUNHIAES ILLNANEGUALINA LaRITInTI9T 1 uag
2 anmnnsiaidaydvesnguiamiayuruuusglemnsdmiauasun uansfanssil 3 ausedunis

o v A

U UAlunsdavidivesnaudannnagusuiussua s inuaTnus Waneian1sIed 4 auaey

M131991 1 IMUIULALTOLALVBINANFIBY TIUUNANLLNA

LA MU (A1) Souaz
%8 46 17.96
AN 210 82.03
994 256 100.00

NAT1N 1 WU QG]E]ULLUUﬁ@Uﬂ’]ﬂJﬁ’JuIMiUULﬁuL‘WﬂMﬂjﬂ 91U 210 AU AnTuTsa 82.03 way
WAYNEY 31U 46 AU ARTUSEYAY 82.03 MINAIRYU

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 43



Journal of Innovative Management and Business Administration (JIMBA)

JIMBA - ysasuimnssumsdanisuazuimsgsia uminendususigies

M19199 2 PUIULALTOYALVDINGUAIBYWNTILUNALDNE

218 317U (A) souay
TaAu 20 - -
21-30 4 50 19.53
31-40 9 64 25.00
41-50 9 61 23.82
51-60 I 70 27.34
61 9 Tuly 1 4.29
593 256 100.00

INA151T 2 WU weeukuLdeunuaIuvaliengsEnang 51-60 J $1uu 70 Au Andusewas
27.34 91g59%119 31-40 9 9131 64 au Anidusesag 25.00 81g581I1e 41-50 9 9191 61 A Anduses
8y 23.82 91959319 21-30 T d1uau 50 A Anvdusesaz 19.53 uarvenenun 61 JUulU S1uau 11 Au A

Wusesay 4.29 muaisu

M19199 3 an1nnsImiUnyivesnaulamiayuruklssue ST minuAT LY

anmnssavitiyTvesnguiamnayurunysUanmss minuaswua souaz
1. finsdavhiiyTvemnnauiavia 100
2. w¥nydnvomnnauiauiatugiaidad 100
3, fhwazmstuiindadleinstuiindayTneie 98
4. yngufinslemesfiamestumssiiuay 45
5. é’ﬂwmzmsmaﬁu@?ﬁaﬂmﬁtﬁumimEJLﬁuam 67
6. luomnenssmunelunuuansduauas e luguuiiuiifengs 86
7. maeerluiaiasuduaniugdinsesnluaiauiunasuilafanesy 73
8. miﬁuﬁﬂﬁzﬁmmﬂ&jﬂsg%l,a%ﬂ%’uLﬁuLﬁuwﬁﬂgwuiuﬂﬁiﬁ’uﬁﬂﬁ’zg% 94
9. mytuTindumaulnglufinstufindunaaie 52
10. lufimsnsratuauaeuie 58
11. ayndnBilyandunyfoauntufinnesuuasens 51
12. adlunstuiindafanlngtuiindunvazade 62
13, mif{TmLﬁuLaﬂmiUizﬂaumimﬁ’zﬁéaﬂw@ﬁuLaﬂmﬁqﬂﬂizmwiamﬁﬂuuﬁmﬁm 68
14. mM3davimenunesnsduanlngludnsdaisenunansiu 57
15. msladsglesuansenumansduanilugfiiolmsusesuewnii 62
16. lufimansraeunnyaaasuiilalagdnsiod 63
a4

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568)



=

Journal of Innovative Management and Business Administration (JIMBA)

&

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIMBA

anmnssavitiyTvesnguiamnayurunysUanmss minuaswua 5088y
17. ﬁmmgmmi%ﬂmﬂﬂamauamﬁa%@ﬁwﬁ’zﬁ 37
18. ﬁmuﬁmLﬁwiamiv‘hﬁ’zg%éaulmgl,ﬁu’hﬂﬂié’ﬂﬁﬁﬁ@%ﬁﬂaﬁmf-_jqanﬂ 77
19. am%ﬂﬂajuLﬂ&JLsgﬂ%’Uﬂ’]ianuﬁmﬁ@% 74
20. am%ﬂﬂ&jﬂﬂﬁﬂizaumiﬁﬂﬁmmﬁmv‘h JayTneu 76

NANTNA 3 WU @annnIavi T dvesnauiaviayuuwlsIUeIMSTIminuATILL d1AUTl 1

v

g, U o o A a

gnvesmnnasdamiaduydavindyd Andusesay 100 d1dud

o

Ao In1sdnvindnydvesnnaaiamia wm

'Y
2 fie anwagnstuiindydlainstuiindgydaiele Andusesay 98 aduil 3 Ae n1sUuiinUnydvenay

Tyluiadasuiudundngulunistuindyd Anidusesay 94 audrduganie e JAUABINITING

yaranueniiodnyinUnd Andusesas 37 auddu arudymuazalassaveansinrinvydvenay

Famiagusuwlszlomnsdmdnuasnuy lawn anuluguasUssaunisamismutad mstuluainuddy

<

YosnsUuiintayd waznshuiiulselevuvasvayailaiuannmstuiinda® auddiv

M1919% 4 szaumsUiRlunsiavidaduesnguiamviagusulUssuanmsismiauasnuy

il 518015 seRumMsUfTRvesudavintayd oUAY
X S.D. wiawa
1 anugarmanlalunisdavindnd 3.57 0.62 ly 4
2 NMTIRBRUNITALELIUNTYT 3.32 0.59 Uunans 6
3 natiuiinuasunloveyaniend 3.78 0.61 ly 1
4 ASIIUBNAITHAZINBINUNNTYT 3.65 0.62 110 3
5 ﬂ’]iLLle‘UﬁvaﬁﬂLLaEQ‘UﬁiiﬂM’Nﬁ Tk 3.36 0.60 Uunan 5
6  AuTNilolaznITUTTAIIUTE AN TN 3.69 0.58 1N 2
ARdeTM 3.56 0.60 an

*n = 256

91nA15199 4 WU szRunsUfoRlumsTaindydvesnquiamisyuruulssuenmnsimie
uasnunlnsnwsameglusedunn (X= 3.56) uazidlefiansanseaiu wuan aufiaadsgegn Ao ns
Suinuazunluvoyaniedayd (X = 3.78) sosaaun Ao anwsanflowagnsUszanuausemsanndn (X =
3.69) NTIAYILONAITLAZ IIBUNNUYT (X = 3.65) m’m%m’mL%ﬂﬁflumsé'fm‘hﬁﬁy% (X = 3.57) msunia
Jyvuazguassamatayd (X = 3.36) uazAnadesign Ao msnaununsiiduaumdad (X = 3.32)

ANUAIAU

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 45



©

Journal of Innovative Management and Business Administration (JIMBA)

’J'ﬁﬁ’]iu’mﬂiiuﬂ’]iﬁ]ﬂﬂ’]iLLﬁ‘“‘Ui‘Vﬂiﬁiﬂfﬂ NM’]’WIEJ'W@EJ?’W‘UJ’]QLGEJ

¢ v

2. NaaLﬂifl“mamamaammwmmﬂm TveINaUIAMAYNBURUTIUO M ST TAUATAUL
Uiﬂﬂgmamu

o v

2.1 muanuganulalunsiaintnd

]

a

1) faquszasavasnsdavintnyd aundnlunquiamvisgusuutszuenmnanguenla
TnaUszasavean1sdaiTydeaela Aanisaiuisonivauinesu-s18318 2elunituna
nsAfunuunazifeulunguiiilsusevanuiduduumila nsuneiu-seasludagiu wasidu
wiasdlolunsnseseunelauaratians uasmsusmenseiiniu a Suiiduiinda?

2) maladenfumsiarity Wuefesdefvglumsnusuazmsdndulanielungy
Musuilsuaznislenedu tglunsdamaulssnn WulsdlesurenmunuiiodoniSesgnaes
yugiuuayatydiuansieiu-seas Welinedum adusiesu wandlefiani aili enfaggunsal
adlumene dniuiiseiuay funemeamalsngnmelanimene awenatils wawin
sweannselaagshlveeu

3) mahanusiilaluvssgnalimsdinussdriu aundnnquisuRgusundszuemnsiing
ﬁ']ﬂi]’mg ﬁ]"mﬂWiﬁ’uﬁﬂﬁzﬁmﬁlumiﬁuﬁﬂﬁm%ﬁuaﬂm-j:u Tnethadmszstlanasusmssamsnsiiueens
fiusyAvEnm uazuonnagtufintydvesnquuaidiannsnilusuiintyiasaFounislurseuniives
diadla

v o w

4) mszﬁsmammmimzﬁammwmwaqmiamm V¥ annsauuzihandnlunguiania
YuyuwlsUenms aundnluasounsa LLazﬂugéTﬂlﬁﬁﬂﬂié’@ﬁﬁ Ty N139991 ”zg%l,ﬂumilﬁmwmwga;ga
ysmsiubluayaty@vidlmanuneandeaneiu-meae

2.2 aunsiiualunisdavhdad
1) ﬂﬂiﬂ}uﬁﬂﬂjﬁy%ﬂiug’mm’mLLUUWB%@JﬁIﬁWMUGl AsUAURUUNDTUT fue Ty ieu O
eaudenemsTyinianty TeSu-Tean8 seanuvie LaENIIURATbs1IANUY
2) ﬂmﬂ%mﬁaus;amagawé’n LU%HULﬁemsz]uama‘vmmaﬁmw%’u-iwaﬁwmLw{avLﬁau
goananilsvauieulmdnailsvidevienuy ayndeunlanlvaeaennassiusemsydatudin
adluayatiydvieluuarnilunuunely
3) Jymlunmstuiintad luvieedalisesu-senefiludaeu wu lufluadesudu-anedu
Fetmuasuarlutadlile auduiindailnnenusaiios madeufeosenisin Sufinduaviin n1s
InauaTAanaIn kazmstufinTensiuwuud o

4) mil,myisuﬂ’ﬁgmﬁ'Lﬁﬂﬁlumﬂmﬁw"w‘uzﬁ mmaaLmylsuﬂ’zgmlmyimaﬂﬁmmma
Tuns¥midadnsndeuenarsusyneunistufindad ivluasealyaneluadanis q Suiinmenisesn
aianaiielniinuradodunstuiintad Weuinavauadauainesinisnssdeuardisnads e
mmgﬂmaq avaeuNsleudesensind LLazmiaﬁﬁzgmmsﬂ’uwmwmisﬁﬂmsmimnaau U oy

U vesweUyTinansiu

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 46



Ly

Journal of Innovative Management and Business Administration (JIMBA)

(/

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

A

o

2.3 AUAUNTONVDINITIAVINU YT

a a = LY

1) onasusznaulunisdayintyd fionaislunisuseneunstuiindn® wu Tuiadaaietu

o

Tuiaesuiu lunstegunsaiuazaedun Tuataonansluniadend

2) msdmfiutenansmsdaitad fwivdafiuenasluadaduiiusazanlanena 9 vk
Iué’LﬁULE)ﬂa’]i‘ﬂ’mﬂ’]iﬁuaf-;j‘ﬁlﬂﬁjmaﬁﬂﬁﬁﬁlﬁqwﬁmLﬂizﬂa’Mﬁ

3) aramsaulunisdarindd dnsdavimadousonisiuan sonnseds auadyTaesu-

518918 WHAUENE1IN1INTRN gunsal wu ayadgdunuds Uinn luussiin iesesAnay wavlniug

m"mLszjuﬂﬁﬂums%’mﬁﬂﬁ’zy%ﬁaqmuLLm

4) M3aununsdarintyd dnmsnusulaenisunsialniiyaauauiasasiufindnydidu
Uszdras nawe An1sUszyuluunaznfeussisues 1 ase nglunaud edud vinadilsviayu
uiiasgmassun1ssunuinuan 1ty a1eluun i oud e lduimanenisiiuluddalula

anmeeiludndussnumnlyianguniumnesnuaiiedsendnieaey

3. nan1snsiadeuAnumIvankasidulularessuuuuniedsineniTeaainiureya ansn
UnauawwIMInsinindanmusauvesnguiamiguruilsglonsdmiauasnun tnefiussinuiisey
Iostail

lunsdari U nmunzauazUsenauntedadedidn 4 a1 laun 1) AuANuIANEINNTe 39

v
=

HIRYI U AMITANwIANHarYIANRN N U Tala U URSINNNTIENSTAIMUA 2) AuleNaNTHAL

v A =

W|nsmadyd BaydavidydamsAnvienaisiarisnisiignnesanyiuszaunisaiate 3) AuAusILile

<

v
v A

wagnsUTEAUNY Baydnvindndnisendeanuiuiiefuynrieuaziinisuszanunuluauiineves uay

]

v
v o v A

4) anupsesoilylunisuunau Fadarindadaisinnuannsalunisluaiedieniessuvaisaumna

Y

1%
3 o

mensUndiieananuiianainfiensaziindulaiaue aruussiuiuImanisdnitndnuanzanveingy

IS

FawiagurulUssvenmsdminuasnutaunsoasulnanuan sdunuasdnvi gy sl

1) mslasunisiniuguanasinnunannaiasgiiensenulavasasulunguiamisguwuing

'
o w A

oo valianauargnaed dnsETuaTenuggnsufunetesn993eds snueslag 2 A lu

o

N1359n11U0yTRean1slASUN1INTIRERUNIINANNTNNGUKALIINYARANAEUDN LU JRTIFEBUINTYTIIN

MAsgrteanaAlenvunlasunteurIngINA1ASy Meiliedasiunisyaiaiienaiiadulalungy uaziite

Uastiupuianainannsiurintayd

a

2) AastasunMsnTIvdeuANgnRaskasadIdeiiolalulenasusenaun1snsdnindayd

AARAIUNTIATIITIBIUNINITRY FeenaazdunnsivdeulyTannasgvisennsivaeutydninenyud

1%
a

lafumsiusesnnniady naudaviagavunesnisiinenuiiieivesauaidlnlumaluladessngiie

'
o o

grweAnuaznIntunsTaintnd wu asnadusunsureuiinmesdnsagudmsuiuiintydesnsnaiienn
nguazlaujuResrnduszuuferdu §naniasgaisanasulniniseonwuuienalsidifsy wu
Tulasasuiu ayatufinn1ssuanedun waggUuuureaasisaunentsRuLuudetuielunnaulalyenu

TuuImaReI T unamue

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) a1



Journal of Innovative Management and Business Administration (JIMBA)

’J'ﬁﬁ’]iu’mﬂiiuﬂ’]iﬁ]ﬂﬂ’]iLLﬁ‘“‘Ui‘Vﬂiﬁiﬂfﬂ NM’]’WIEJ'W@EJ?’W‘UJ’]QLGEJ

3) ﬁU’JEIQ’WUﬂWﬂivﬁ‘VTLﬁ PAUDY LYY NTUAUATUNITLNYATLALANRNTUNITLNYAS

v @

nsumstalannsal vieanufnwiiinisideunisasunumaluladfidnadananmsinisimuluswnsy

pauimasd L a3 Udmiuduiindydesnsane maamuﬁ‘i’ﬂﬁﬁwuﬁmdmuLLUUUszﬂauma LONETT

a % o o A

Uszneunistuiindayd I5n1slutenans msmuaquaigluaiunie 9 uagddnistuindyd ielwiamig

o

guyuansatlUlywasiouuRluniamaieniv

v

4) vursnunesgiiietvesmsinisineusunistydsslosuainveyaniensUadnlaainnis

v = a

JuiinUy® i s1e91umemsiunisayatuiinduaiaunies Tsunsuarsauman1adyd naesnaudn

o

AanssunsenisevsufiidunsiasuasiauafnflunisdniUgdmelvlaseauniainisdu welwnay
FanAagurunsuiauseleruveseunienisiud lnannstuiindyduas alansendnuaziiu

ANuEIRgUaINIsTUTInUayTlaanntu

£y a A aa

uenantl Widrmyaussuuddlaszyftunouddglunisinvinszuuiyniussansam 6

<
v

funou Fslunsdnvhssuuddfiissansnmdunssuiumsiiddydmiunnesans welndulanvoya

v
(%

yensiufianugnees undede wanduustlovunensinduls TnsfleasBonnudiudsl

1) mMeiiesgnuazyiianuiilagsia laun 1.1) ieaneladnuaegssia mneis Anw
Usznvvpagana vuIAn1ssiun 1asaseesnns wagnszuIunTInagsnandn 1.2) ssysdainlaude
yanefs fsuaalasunaiiarlsveyanenistyl (Bu guims gienu suians MaseumAsE) warAy

MRIN1SVRNATRININIABeELS ez 1.3) Avuadnguszasnvesssuuta® nuneda ssynssuudndad

:J/G]QUi aqmwaa%s leju N1TINNNUNITRU ﬂ’]’iﬂ']‘Uﬂllﬂ']EJsLu maamwwmuwu ﬂ’]i@ﬂﬁﬁﬂﬁm’mﬁiﬂﬁ]

2) NM999NUUUTEUUTYT Taun 2.1) MUARIUYE (Chart of Accounts) e 4319578013

Y

Unydnidussuuuazaseunquynsenismen1siuiiniulugsia 2.2) dvueayedad: Genlvayadada

o

wanzanfuUssLAMLazUTINNSIeNNIN9gTAY (W Ao Turly aagmw?u%a AUATITUVIY FAYARY
an) 2.3) fvuaenasUsznountstufindy wunefls ssyenarsiilydundngiulumssufinsonisma
oy (v Tuiafasuitu Tufdums luwasmd Tuddyane) 2.0) svuedunreunsufifianu Workflow)
RGN ﬁmu@%gumaumﬂwaﬁ‘amaqLaﬂmiu,azmiﬁ’uﬁﬂﬁ’zﬁluLLéazﬁﬂﬂiiuwﬂaqiﬁa uay 2.5) N3N

nslowalulad vy Uszilluanumunzanlunisunlusinsudynieszuu ERP (Enterprise Resource

Planning) 1nlusieiiaUssd@nSnmuazANgnmes
3) msmmuauleuisuazszidouduainimistad lawn 3.1) davihadeuleuieUad nuneds
FWTIMNENNSURYT WN15UHTR wazuumanstuinUaddmsusensndidsy 3.2) Amuadiunveyld

MEAS NMMUATEAUSIUIAIUNTEUIRTIENITNINITRUAN 9 3.3) AMVUANITWUIRENTIUIT TUIERS ken

v
U a

mNveI U UANUTNY ySuRaveudunsng Lavyniivaeu iieUsatun1syatauazvelanain uag 3.4)

MMMUAAITIIAINTURURNY naneda AMruanmvuaatdnsunsdunnta® nsnsenueen N153n

<

189U wayn1saveyd

a A

4) n151152 v UUAUR tawn 4.1) n1sfadeszuu (a3) nuneds Aedeluswnsudyivie

o

YUV ERP Uagiinnlnaannaadiuaunedn1svedssng 4.2) msineusuynains nangis dneusuninuy

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 48



Journal of Innovative Management and Business Administration (JIMBA)

NIANIUTINTIUNNTIANTUALUIMNTTIND WInendesvsigiae

mngvesuianuzanuilalusyuuln® uleuig wazdunsunsufufau uag 4.3) mssuduindad
MBI BFUTUTINTIENTNNITRUNULENETUTENBUKAL TURDUNNINLUA
5) N3AIUANLaEATIvEeUTEUUTYT laun 5.1) nsnsenueentad vineds Wisuifigugen

ALUaRluTYTAN 9 AueNaInIsuensenziiousas (WU N1SNITNUEBARUNINSUIATT N1INTENULON

anuil) 5.2) Mnsaaeunigly nunedis dufiunisesisaeuiielniulanssuuindinnulaeggnae &

Y

UsyAviBaw uagiinsUfoinunlevieiinvun uag 5.3) nssounulaeguims mnels gudmsesiing
aouMuTBILINsiuLazHan1sLunues I LaNe

6) M3UsulTmas sz uuTyd laun 6.1) Mavssduna e UsediudseAnsamues
szuudaiidusees Weszygauds groou uazlenalunsuiuuss 6.2) msusudgassuy mneds Usuuss

srvulayilvaennaeesiun1sdsundasweegsia nguaneg Lagu1nsgun1sund wag 6.3) n1sinniy

a o

wialuladluy q wuneds fansannisdimaluladluy g uilsioindszavininvesszuuiglosnsmeiilos

'
[

audadedrdngaudnsalunisdarissuudad lawn (1) nsadvayuanyuinisseavas

v
= a a

nede BuIMseedlranuddywavadvayun1siniissuulndvsednsain (2) yrainsiidainug

' 1% v
v aaa

AINEINTE Nuede INuudydniauganuilalunannisdydtazszuuily (3) n1sdeansni

v Y

UsgdnSam viangdls dnsdearsndaausemnsievydwasvuienudu 9 lussans (4) anudangu

mneds sruudgdasiianudanguiazainsaUfudsulanumsidulavesgsia msujifauduneu

a

wianilegaasuaiuazslnesansiissuudydnivszdnsam ansaluveyaninisiuiignaesuasidu

Usrlewu Jaduiiugruddgdmsunmauimsianisuasdnaulansgsisessmigaain

7. afUsnena
9NMANYIITBIE 09 “Uuamsnisdavindy iz auiedilugmsiaussuudydveangs
TevnaguruLlsFUeMsImInuATHLL” mmmﬁﬂﬂszLﬁumaﬁﬂiwmaﬁaamﬂgaﬂﬁ’ui'mqﬂszmﬁﬁalﬂﬁ
1. anm Japnuavguasen seumsUTR uazsuuuunsdavindyTvesnauiamaayseunyssy
DIMIIIMIAUATNUL
1.1 anmnsdaviiiydvesnquiavinguuuusslemsdmiauasnuy wuan nauiania

guruklslomsTainuasnulrivaaiinsdnidydvemnngulaviakasivsydnremnnaiaming

o

Wundaridad anmnisanaluainnside wuan nqulamnaguvuaiulnysaniinisdavidyddag

1%
v o o A Y

4
gagnideian insglunistuiindaydnnadaydnrindadvewnnaunesdnwainaiienisduiintaydnynn

U ]

ad

q
v = a
il

VLﬂ%j‘Uﬂ’]i@UiﬂJﬁ]’]ﬂﬂiNﬁﬂLﬁ%MﬂWiLﬂHWiLLa%ﬁﬁﬂimwﬁLmﬂ(ﬂi LLG]ﬁﬂE]EJ’]QbLSﬁG]’]ME‘\JWT’]UZUSUGUENﬂﬁlI?Jﬁ’]M

o

q
q
o o

guyualngyAdalunenisanyaran1euenindnynUnd unnean1siiaesinniasgiuiniiuguanis

1%

I3
(%

Inidndvesnquesndlnadauinnmiiiieniuasain lngaennaadiuuideves Aadnum 299 Uanls

(2558), da¥an 25le51 wazamz (2561), Inlsay wiiasey (2563), 39n 1B ee00u wasAny (2565) uay

a

Joza3904 ©19A7 wavANY (2566) TIuEIFINA1IVeY Laughlin (2010) wag Song (2015) mzyiw aulsenou

' v
o w A v A

ddgivinunisujiRnussuudgydduluauingUsyase Ao dayaraiinedininug AINEINNTD AN

SuRaveu anudednelunisufuRnuii anueiesdionlyativayu wu reufiunes aunsuddnvsedna

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 49



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

1%

waglusunsuansaumnematiylong o LﬁuLﬂmLﬂ'%iaaﬁuuiﬂumiﬂuﬁﬂﬁ@ﬁﬁgﬂmaﬂamaﬂL,Lazsam%a ¥iiln
UsgndanmuarailyaiesmdsusanteRanaialumsiiainnussnvlad uenani fidennassty
MATeuea NaMRuNg guuacszdv’ way Jvannas w511l (2565) Fiwuan ity Bidunisnausnmng
nsiufinguiamiaguaunesnanuaulufielunistuedoufnssumesnqudulussnsiivssansnmuay
annsnidulalaesnsmiios

1.2 JopuazguassavesnsiaityTvesnguiamasyusunussuomnsdminuasnus wuan
ffzymLLazqﬂaiiﬂﬁLﬁmsﬁuiﬂaéaﬂmg Taun mmvl,aiimzﬂixﬁummﬂmqﬁmﬁ%ﬁ nslalueuddaues

Matuiinday® waenisluiiulsvlevuvesveyanlasuannistufindnyd unu lnsdenmrasiivnuideves

a

T3 suiTan (2554) ladnwidefudymuasgUassalunsdaviiayiiaviaguey Smiaunseisssusy

o =

Tngnuininsdnrindayddiiesnstuintyduuuag o lvayaduiindy@iesluiag n1snedslaenqy

gruuludanugriedaiugile wazdnwinisdarintydanisdvaviludureu Sniidsaonnasiv

uITves gnsu Junsdy uavaug (2567) NAnwanmdagiu Jymuazguassalunisdavitdndiiie

U lUgn1siaunseuudyTveiamiaguul NANNONIUIUATILNG AIUALEIEINT 81NBNUBILAS TIUTR

1%
a

9035511 TnenunmsuiarinweauiiugIununsiad grindydvediaviagusuludiaauydinunisUayd

3

v v
o a o v

Wesmniawiaviasudszanadunisdnaaminaudad weeyyhaddiluanlalussuudayddudymuas

o <

guassAnanlunsiavindayd
1.3 sgaunsuUalunisdnindydvesnguiamnagusuwlsslomsdminuasnudlagnin
saeglusEAuin (X= 3.56) wazliloNansansignu nunn aunaadegen fe nistufinuazuwnluveya

Madyd (X = 3.78) uazaadienian Ao N13319uNUNsAdununIedyd (€ = 3.32) asiulunisiauau

o

uandununiydneserderinuganuilalunisdnintydeswoewnmieluldugvassalunis
Aufluauvainquiaviaguvuklsslemsiminuamus lagdenaaeeiuanuideves Juglssa 819

uazAME (2566) NAANEIABINUNANTENUTDINTININUYTNTRONANITALTLIUTDLNYAT TN NI

duludsminumansany Nszyinanuganuitanenisdavitdydidulsenudryianndnlunquaedl

anuddguessBansemelvamsanivaunisaiiununiedyivesssiala

a

2, mﬂmamiﬁummﬁgﬁ’ﬂﬁﬁm%%aaﬂ&j@ﬁﬁmmLL‘UigUmmi%’wi’mumwumwﬁamimwaau
arungaukanidululnvesuuamisvesnsdarhydfivmngan 3 a1u Tneydeamgaussuudyiiie
ihlugnsitannssuutinifiseasdeadal

2.1 auarwgarsialalunsdavindyd andnlunquiamiagurulaingussasavesnis
a]”w"w’”zyjﬁ'su'asflwymmaamuqmma%’u-iwaﬁwaaﬂqlm Lazuenanazvud nydvesnqy

FeaursaurlutunnUgdasiiountelunseuniivesiiesle dedennassduaulseves Juay

1%
=

ATUNY UagAey (2559) Nladnwidgrfumswaunsduuudyinisiuiamiagueunendsssueis:

[ o

nIdlAnYINAN UunuewinT dvaland d1inewlled Jminveuunu 31nN1sANYINITIRinUeydlamie

Y =

gy JagUuaundndnstuiinUadvinlunsunele arlvareiiinainnismend wagaundngainly

<

Uszgnalvluaiasounie

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) >0



Ly

Journal of Innovative Management and Business Administration (JIMBA)

(/

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

A

a

2.2 prun1sanduanulunisdni10gyd Yszaudynilunistunndyd 4 ealuunenss

o

v
A v =

fisesu-seneiludaay FemuedialudyTlils fuduiindd dlnneeuneidedumsduiinda?
nMadeutosensin Tuiindaaviin nsuinauiauiianatn uarnstuiinTensiuen o Sedennaoiu
MUYV Tog2730d 81961 LazAny (2566) ﬁlﬁ?ﬁﬂmLﬁ'mf"ﬁJmamwwaamﬁmﬁwﬁ’ﬁg%ﬁﬁw{amami
ffusuvennuasnssndnvaiuiuludminmarsaiu fiszynmsdnduaulunisimidaydfidu
UszLﬁuﬁ’ﬁmﬁam%ﬂiuﬂﬁjuﬁaﬂﬁmmﬁﬁm%sJLséuﬁ’ul,mwdasflﬁmmmu’%mw?unuswﬁﬂmsLLfﬁsﬂ
Jopmang 9 lefinsnsvaeussnssuszuunsiuluouna

2.3 pruaunseunssarindayd fenarslunisuseneunstuiinUad wu luesneiy
Tuafasuiu lunstegunsniuazneduan luadaenanslunmadems fuindafuenasluaiaiui
waganlvaienis 9 ufulalug Lfvienans Gnisdarianeifousionisduan sennsnds

auaUyd3185u-918918 wilniduenaisnieanisidu danunsenlugunsauuaziiniiugainuenla

v 1% '
= LY =

Tunsdnridaydilewuuad Insnaunulaensuasdniyauauuazasiuiindydidulsedrainaye 3
nsUsvyaluupaziiousyauee 1 a3t melunay Wedud dimanls ¥1ANU W1ATILMATEUNITINUNY
MazAmuanlraeluwaiouiiodrluuivisninisiuludialile ansierenludnduesnuaiflyian

gunsuNesRuALiioUTEndnTee lngaennaeeiunuifeves Ananya 2 uanls (2558), Usedaas
AnAulusu (2561) Tusdl gaAT AMIMT Yaena uazdNs ASqINa (2563), Bubaker (2016) wag Ozl (2021)

PAnwITeuasnuin Mmadainddiduesedielunislaundaveyanianstuiuanslusduuuveasuuand
FurNsRULazUMlsvIaYY Vil uran siliunuresian1suasnsuian sidunineuasvilau

o vartududwumile Jensaveyaluisseufiaulavantunilszneunisanaulalunisuimsny

Y0eAINIIAUNITHARKAZI MUY uenanil NsUuiinUaddudunisandufiniieUssnismsgaymeves
duningdnangy
3. wuensiaindgdnmungauieiilygnisiannssuudnivesngiiamiagusuulssuomis

[ [

wriauasnuy Ysznaumedadedidty 4 a1 lawn 1) AuanugauEingg 2) AMuenasuagisnims

a

Jog® 3) mueusIndawazn1sUszauay wae 4) auasesilenlylunisufirnu autuneulunsiain

spuudnfiiiusyansnim 6 tunou laun 1) madiemesuasvhanuilagsia 2) maseniuuszuutind 3)
nsimuauleuigkasselouluininistayd 4 nisuissuudadlUujoa 5) nsmivauuaznsivaey
LUUTY® uag 6) n1sUSulsmastmunszuutad lunsdmitnyTvedtamivguauvesnauiamiogey

wlssuomsIwInUATUL izqiwazlﬁaﬂmiﬁﬂLﬁuamﬁmmzam’aﬁ
3.1 mﬂﬁ%’umiﬁﬁuamLLazamm’mmamﬂmﬂ%'gl,ﬁaﬂizc{fuLLazéﬂLa'%ﬂﬁmjﬁamﬁasqwuﬁmi

[V

Jaridgdesnainanawazgnaes Fauwandlniiuiinquiamiaguyuivesansaiasgaesiannusiuiiony

o w A =

og1emaiies fszuuuunylumswannguamlunsdainiad iammm3La§m;ﬁnm’mgajmiﬂiﬁ’ﬁﬁa
ognetiadsognsussdas 2 afs

3.2 aslasumnsaeuanugnaskazaadedelaluenasuszneuynvia aaonaunis
fovimenunenisiusazinisnnsaeulnsandesmndunouiieUsatunismainfionsaziedulaluyn
Fumeu

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) o1



Journal of Innovative Management and Business Administration (JIMBA)

’J'ﬁﬁ’]iu’mﬂiiuﬂ’]iﬁ]ﬂﬂ’]iLLﬁ‘“‘Ui‘Vﬂiﬁiﬂfﬂ NM’]’WIEJ'W@EJ?’W‘UJ’]QLGEJ

3.3 Mupnuaassiiievesmsimaiuulusunsureuiinesdniasuniossuvansauna

N

nensUnyd dielmlamiaguyuasnsatlulvlumsiniuasnesuaniugnedyduasujoaluluiiang

Wiyt
3.4 viupnuaasziiievesmsiinineusunislydsslevuainveyanienisdydnlainnis

)

v =2 W

wiindnyd maenaunsdnianssurseniseusuidunisiasuassiauadnatlunsdnrindnd ielnnay

= o o

"3awﬁﬁlsqm%umwﬁmmﬂiﬂwﬁﬁuaﬂ31amumqmiLﬁuﬁlﬁmﬂmiﬁwﬂ uazasEninfnnudfnves
nstuiindadlamnty

naniTuaeannastuATeves TugyY yuuA auns Wesiuns warami wuedin (2562) Al
ﬁm&ﬁ%’aL?{mf"ﬁJLLu’mwmiﬁwmizwﬁzﬁmaﬁmuﬁwmumjmL,Lahjmmwmﬂiumai’aﬁ AUAAIATY

gnenvsuma Jarinuasugy laenurtun1sdnridaydesiadunismiuguaasinmuraiinninsgie

a

nsznuuazaasilnnguiaviaguruiinsdavidydesadiateuazgnnes nviaalsiinsineusunisly

a

UseleauannnsTuinid naonaun1sannanssunson1sausuNduUNISESUas 19T ALARTI A lUNISIAYIN

o

¥ elunauiamiagusumsuisselosuressenuniansduilaannmsduiindyduasasenings

3

Anudfgasnsiuindyilvuindu venanlifaennastuuwiluinadmsunisindaydves anns

@ (%

9NNY (2565) uaz awssdl A1ana (2565) Aisgyan nsfiesanslannuddyiunsidad Taeaunse
UftRauesnsdieninlasnisuszgnaluanasgiunistayifiaennassiuuiunesianis ssuunsuivis
fan1zienansmadydnszuaunsujiinuesiadussuu msvssgnalymaluladfunuautyTues
nszvIumsmvauMelusIfnsassansEUABAMA MBS RUTIARIN MU TRN UM Ty Ta
Fussesans IneflautfvesmuammenunsiunIskanstayanIuA LIS IR U uENIMIRuLALNG
mssdunumedd deviluslsimelusazmeuenifneuiiilalunisiweyalulsdsslevusans
ihldlalumsmausmailalueuag

uaﬂmﬂu Naﬂ’]iﬁﬂLﬂi’]u‘WU’PJlIaLGUﬂﬂiuﬂ’]WENﬁ’aﬂﬂaa\‘iﬂUQWU’J"\]EJsUEN Smith (2018) Jones (2020) ‘1/]

L‘LJ‘LJgﬁ??i%ﬂUUin%VliJUi%ﬁV]ﬁﬂ’]W‘m‘Elaﬂﬂ’J’]ZJLﬁ?NIUﬂ’ﬁLﬂWUE]N@Wﬁ’]@LLa%ﬂWi‘Vﬁ]i(ﬂ muﬁua;ﬂamqmiﬁmw

o

v
A ‘ =

fiaunnasradeuInnenuuLdeievetaiansiarnswIdsasiunuladuesnsd Sniidaannaasiiv
HaN15I98909 Brown et al. (2022) Anunnsuimaluladaidviaulvenafinniusiag anuuuug) wag
UszAnsamlunisanfiuanuaudnd AuuuuiminsdaindyddauuluinisysanismannisUyadn

Wuana nmsdwwelulagunly wagnisluanudrdgiunisauauagluiiwauds delndiulanveyams

Y

a

nmstundnaueiinnugnaeavanzan iudsslesunensindula wavausaduwuiniensuUananas

o

lunmsdavhdaydmiueansiugadagdu

8. agUnan1idauazasanuzlug
1NMANYIATBIT 09 “Uamemsdaidgimnzauil ot lugnsannszuu Uy dvesngy
TevnaguruLlsFUeMsInInuATHLL” mmmﬁﬂﬂszLﬁumaﬁﬂiwmaﬁaamﬂgaﬂﬁ’ui'mqﬂszmﬁﬁalﬂﬁ
1. anm Japnuarguassn seAumsuTR uazsuuuunsdavindyTvesnauiamaayseunyssy

amnsdandauATHuNnUI 1) nqulaviayurullszvemnsdaninuasnunivueiinisdnin Uy dvesn

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) >2



&

Journal of Innovative Management and Business Administration (JIMBA)

A

(/

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

naudamianazmsygnremnnauiamiaduydavintad 2) Yaymuazguassa laun anuluguay
Uszaunsamnenuda® nslulvanuddgueanstuiindayd wasnisludiulselovuresweyailasuain

0o w A

nstufintay uau 3) sziumsufoalunsimiiyTvesnauiamisyusuuussUermsiminuasmuy
Tnonmsamoglusgsuun

2, ﬁ]’]ﬂNﬁﬂ’]iéfjﬁ,mWiﬂﬂjgﬁﬂﬁﬂﬁ}m%%aﬂﬂﬁimaﬁﬂﬁﬁﬁ]LL‘UiE‘UaﬂﬁﬂiﬁﬂﬁijﬂuﬂiquTmﬁﬂﬂ’]iﬁli’iﬁ]ﬁ@‘u
arunyasuandululavowumeoamsdavhyTdvengan 3 au Tasgdermngaussuudd de
ihlugneimunszuutad laun 1) suarsgarnaalalunisdaitiyd 2) aumssiduemiunisdar

T ey 3) AUANNNTINNITINVITUEY

ege

3. wuensiaidganmungauieiilygnisiannssuutnivesnguiamiagusuulsguomis

[

wr¥auaswu Usznaumetadedde 4 anu laun 1) auarigmisainin 2) amuenaisuarismami
Ty 3) auanunilewagnstszanuay way 4) muaesdefllvlunsufdhnu auduneulunsdar
spuudnfiiusyansnim 6 tunou laun 1) madiemesuasvhanailagsia 2) maseniuuszuutind 3)
nsimuauleuigkasseleuluinienistayd 4 nisussuudadlUujoa 5) nsmivauuagnsivaey

spuulng® way 6) MyuTulsauasinnssuudnd

9. YBLFLBILE
9.1 varguanurlunmiman1sideluly Usznaume
(1) ielnnsdavhiyBnquiamiagursuiivssdniam asfiinisdneusunisdarhtydosns
aaveiitevasndnlunquazlafianulauasufoRlagnaesnnty
(2) msdrlnilsunsumsaumaiidniuvreyamanmstyfites wsanuaganlunistudin
faduaznenenisnsadeuteyadalnnussavlndarugneowuazidunsg i uay
(3) dhuuwamsiinunulunasesddsfunquiamAsguruduie3suisuussansanluns
St FvesnaiamiagueuiitinasgudmsunailuledusuuulunisiannsuiounsiainsyTlu
adudnll
9.2 vaisuanurlunidenianely Ussnounie
(1) esfimsfamumsdartyduesnquiamisgusudussey q Wednwarunmvuvhln
Annsdaridadlaeesiuszsavinm
(2) msthuuasiAnyidelasvasedlytunquiamiedu elulaveyadsdndmiums
fanniEmsvimenstyfignaonnndsiu wae

(3) avsfnudadenamanaaindniavesnsvinUydvesnguiamiagusud uwiondny

panvatenaly

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) >3



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

LONE591999

YUY VULA, s Lilesduns uazUanad uuedin. (2562). wmamsiannszuutyTvediamiayy
ﬂﬁjmmgmmwmmmmai’aﬁ fuamanen Sunewnsuuma SsminuasUgy. 295915 lageainsal
USiiAm, 9(1), 85-97.

Tuay 3N, Imnsn AIVIE9) LLavﬂ&Jvmg QUIMSAL. (2559). NMINRIUFULUUTRBNSRUIaR g
VEIRELEEFET nsdlAnwIng u vrunueiata svaland saneidies Smiaveuunu.
15a153mINIsauIANaaINanNA Ny en v aYsemalnglunsy s1gUTuA audanssim
SHUTIVGNTT FINUTNTIVNNI3, 22(2), 121-130.

a a

Jugassal 819A1, W11 audn, aus i, nuilan 1llvinkina uazssedna LNeawln. (2566). Nansenuy
Y9IN1TIAVINUYIN TR DNAN1TANTUIIUVDUNEATNTE NS N BN U UL UTINIANIIaITA Y. 275575
NYWYMIANSUASAIALAIANT UVIINEIBNRIAI5AIY, 42(4), 518-531.

= a

Useddaas Andulusu. (2561). WUIMNMINRLANTIOULVREYINIURYTTIAY SMES AUNIATFIUNTANY
SEVAUSEINA. 2758755 UN YT, 24(47), 79-94.,

Ulan vilugu. (2567). nansgnuvesinenmluinndnduaznsiamndnennidaenanmnnsu o
vosy i dlunnsunnamunsuasUTiana, 215875UINATINNITIANITUALUSY 199979
UM INIDYTIVANIAY, 1(2), 63-76.

walnAuns quuasUszas wartvannas el (2565). mMawamuInszUINNsTANINIs AUy
HunsEULNIuanUAsudsusmenalnlasnidifiensiulpiissdunsdAnumanusiunguiamia
YVUNNSEIIMINvOULNL. 29597539IN151A S0 Ie RMinAn I INea e T 19 mmTe, 12(2),
89-105.

Iwls9u nslesey. (2563). Mm3dmidadvesiamisgurundssuuasnandamemsludmiamysysal.
5T NTYTAIFT, 22(2), 9-18.

gNTU ﬁTu‘I/]i‘ﬂf{], YAAA u?u‘m%, UHUA %uaw?, SANT ATy, 1059 WUAS, ARANTOl YUBIMITAIINY
uazdneitus Sunan. (2567). MsAnwanmdagiiu Joymuazguasselunsdavidnfiiiotlugnis
WawiszuuUnydveslamiaguyu ﬂq'was:ﬂjmmwa FIUARAIAINS B1LNDVUBILAT TanTR
ansonil. 29597939IM5IMeaedusNa, 10(1), 1-11.

380 1Buseew, odw Uszauna, Aasiau 1Teuladn, a3 e 151asn, Astudin Te3uns, 035AA3as
LATENITU WITABTIUR. (2565). LLu’mwmaﬁ@ummm%mﬁmﬁwﬁzg%suaﬁawﬁwmu lungne
wiawusey SMIARTIA. 275975398UarwInNTINNITOITIINY), 6(1), 84-93.

Fysaw Suvsre warTvivan dona o eysen. (2561). miﬁﬂmffﬂ%’aL%qmLmﬁmmax;;ﬂizﬂaummaz
uinnssuifnonamssidunuvesnguiamisuruulsglensiminuasnus. 29597551398

uaima9nd, 12(2), 101-117.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) >4



&

Journal of Innovative Management and Business Administration (JIMBA)

A

(/

NINIUTINTIUNNTIANTUALUIMNTTIND wInendesvigae JIM

(% a (%

Tusdl aad3, AMINT Yalen wazn3 AIETNA. (2563). LWINNMTHMUIANEAINAITINURUNINITEY
dmfvanndniawmnyuvulunianyiueenidvunie. 1155750511555 9ATUATUNT T 5,
11(2), 18-34

i weaase. (2564). nisvhtyTedadoununuAniaysianeifissvesuey suaooula sunody
fumns Sindedm. 2159153nemsdantsalageasnsaisiam, 2(1), 45-54.

NI §AUNTIETIN 23A9) AANDY, ANTTY IRnsiu uaznams Sunind. (2564). Aadnuuzvesiin

Sayiinsszasndmiuanulsneumsimingnsing. 275975USmsgsAvena T, 3(2), 5-20.

0T BeRYEATL Wawladusy Useialgda. (2564). msimukumalumsadunuetamnaguin

FU1AIFIUNINARDIMNTNA NIEANYY: TAMAIYUIUNGUULUILNBATNTUIUNGIUNENABNUE.

94750 INYFIINAOUUALFYNINTUTY, 6(3), 72-80.

| ¢ v
o 1Y

93 JuITau. (2554). Jgymuarguassalunisiar vy diamnaguvudaninuasAsosIusIv. N15AUAD
daszUSeygrusmisganaumUnidia Jvenn1sUn® uninendumalulagsivaenadyys. 1-132.

AT LB98BY, TYTUNT BITAATIT, U1A waduns, naesnu Weuladn, 9510500 AsUmIA, a7 911

PR ¢,
o v a

WazgMeUT WIIABTIUA. (2563). LUIMINTHMUIANFAUNTIRTITRTvesannIulATINITUIY

fuas Jindunys. 219875999n75ImeaeausNa, 6(1), 48-57.

' v v
[

ANGNYAL 9IUENLS. (2558). LuINNsIvUInmngdmsulaniaguyuyRanangdmeanaae

Nodo g LNAUAWING JIIABS Y. 27557557709Aaa 717, 3(1), 74-82.

a a

daian 251857, Nildnn Fuadensa, 3a0ad wasAInse wazasaa neAllng. (2561). MsWRILTEUUTYT

9

v
= a o o

Tunsusmaiieiindneninlunisuesiuvesnaudundheiuiesuinnle duadived duned

[

Yrd JMIAYNAMIS. 275759 INEIFE AT, 8(2), 81-89.
driinnunuznssunsaasLianiaravy. (2560). gloUfURINaUaSYIAMAIYLYL. NTANNLIILAT -
NIUANARUNITINYAT NTENTIUNWATUALAVNTOL
diinnuiannysudinuasuy. (2566). 9189ua0IUN YT TIT 2566, unswia : drinaniaun
YUYUIINIAUATIUL.
dinuan iR NIIATYERILATEIPULINR. (2566). UNUTALUATYEAIUAZAIANUNIYIT (W.A. 2566-
2570). Fuey 18 fuey 2568, 31N https://www.nesdc.go.th/ewt news.php?nid=13651
ansal Ana. (2565). MU iRmsnstiydfatunanmenunsiuresanuUsneunislugnaungsy
wirinaAmlenauuw. 295473715990 1SUAYNITHRILT UYITNEIAYTII)gUaTIv571, A1), 37-
54.
40Ms 010Me. (2565). wumensiaviliyTdmiuiamiayueu OTOP uinidieriuussansniwnis
FidunuresiamiagmuuIuneun suans sunoyuny Swiartasiny. 17575398uas
Wa un Iy vgysie, 17(2), 23-32.
Brown, L., Davis, M., & Wilson, P. (2022). The role of information technology in enhancing accounting

processes. Accounting Horizons, 36(2), 123-145.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 2>



Journal of Innovative Management and Business Administration (JIMBA)

JIMBA - ysasuimnssumsdanisuazuimsgsia uminendususigies

Bubaker, S. (2016). Accounting systems in developing countries. Journal of Business and Economic
Policy, 3(1), 132-142.

Garcia, R. (2023). Internal audit and the effectiveness of accounting systems. Auditing: A Journal of
Practice & Theory, 42(1), 78-102.

Jones, K. (2020). Accounting information quality and firm credibility. Journal of Business Finance &
Accounting, 47(7-8), 987-1015.

Kerdpitak, C. (2022). Business performance model of herbal community enterprise in Thailand.
Uncertain Supply Chain Management, 10(2), 345-352.

Laughlin, R. (2010). A comment on “Towards a paradigmatic foundation for accounting practice”.
Accounting, Auditing & Accountability Journal, 23(6), 759-763.

Lee, S. (2021). Best practices in developing accounting policies and procedures. The Accounting
Review, 96(4), 201-225.

Naipinit, A., Promsaka Na Sakolnakorn, T. and Kroeksakul, P. (2016). Strategic management of
community enterprises in the upper northeast region of Thailand. Journal of Enterprising
Communities: People and Places in the Global Economy, 10(4), 346-362.

Ozili, P.K. (2021). Accounting and financial reporting during a pandemic. Emerald Publishing Limited,
22(1), 87-93.

Smith, J. (2018). The impact of accounting systems on organizational risk management. Journal of
Accounting Research, 56(3), 456-487.

Song, L. (2015). Accounting disclosure, stock price synchronicity and stock crash risk: An emerging-
market perspective. International Journal of Accounting & Information Management, 23(4),
349-363.

Yamane, T. (1973). Statistics : An Introductory Analysis. (3" ed.). New York : Harper and Row.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 26



Journal of Innovative Management and Business Administration (JIMBA)

o o N = N o o JIMBA
'J’]iﬁ’]iu’}@]ﬂiiﬂﬂ’ﬁ‘ﬂﬂﬂ?ﬁLLﬁ%‘UiVI’ﬁﬁqiﬂﬂ UNNINYIAYINTN LAY e

] v 1

WiruaRnaguAAZNISARBEANINGURNNBTiBVEWanansindulade
LUmaﬁﬁaqmmwN'ﬂwu'awwaaulaﬁmmﬁamwﬁmmé’awztm
Attitudes Towards Health and Reference Group Compliance :
Factors Influencing the Online Purchase Decision of Healthy Bakery Products

Among University of Phayao Students

hiiaz wadudu'” | 03831 ANa3e!, U3 mgnalinns’ uaz vean senidet

Fadeelah Laemansenl*, Arisara Komching1 , Parichat Phasuksathitphonl and Chayuda Rodwinit

Received: 18 March 2025  Revised: 16 August 2025  Accepted: 19 August 2025

UNANYD

(%

\‘1’1143‘1]EJ‘ﬁId}JJMQUi%mF;mﬁ%}EJLﬁ@ 1) Lﬁ'aﬁﬂmsgﬁ]gaﬁﬂﬂmmﬁﬁmwﬁwmﬁﬁwzLm 2) \ilofinwn
ArwdiiusuazSvSwariaundaegunw LLazﬂﬁ]f{Tsmwé’ﬂﬂmmiﬂgaEJmmajmgwaﬂﬁumiﬁm%uiﬁaLuma%"
\iequnmniuresmesulauvesddmmminedongLen ‘LGJEULLUUﬂWﬁ%’FJL%QU%mm nquiieynady
uslamiuinediftequnin fndulatoruresmssaulau $1uau 385 au lasnannadennguiosauuy
fudzaIn (Convenience Sampling) Lﬁusa‘uiauszjyayjaiﬂaﬁlsgl,l,waaumuN"lu Google form '31,?13"13‘1/?65@%6
Tneleadfidanssnun Usznouais aranudl sesar Aads arudouvunnsgiu uazaddideoyunu

Usznaunle NMTIATIZNANEUNUS LLa%ﬂ’]’ﬁLﬂi?BMLLUUﬂﬁﬂ@EJWVj@m

HANTITENUIN ViAUARADEUNINLALNITARBEANUNANEBHAUETusNaUINAUMSAndula

ad

Falunesiioguameyaiifuddgneaiinszdu .001 lnglangrinuainuguamildvninananisdndula
Founfign uenanil wurluwaaunsaneinsanisinduladelasesas 78.3 (R? = .783) azveulmiiumn

1%

Hustaalvanuddyivguamuaslasudninaainnauensds 1wy Bungieuwesuasdessulau Falunum

aa v

noNgRANIINNTERNTOAUA L ULARIYEA

AEAeY : ViruAR N1sARRYANLNgNRNIdY MIdindulade linasiivegunm

" fdamangnsuimsgsnatudin (M39n195577) ANEUSMSTINUAsTWMAMENT UMINeIReNELN
Student of the Bachelor of Business Administration Program (Business Management),
Faculty of Business and Communication Arts, University of Phayao

E-mail: Fadeelah258@gmail.com, Tel. 089-3704020 * Corresponding Author



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendusuigies

ABSTRACT

The purposes of this study were : 1) to study the general information of students at Phayao
University, and 2) to examine the relationship and influence of health attitudes, social factors, and
reference group conformity on the decision to purchase healthy baked goods online among Phayao
University students. The study employed a quantitative research approach, with a sample of 385
consumers who purchased healthy baked goods online. The sample was selected using convenience
sampling, and data were collected through a Google Forms questionnaire. Data analysis included
descriptive statistics (frequency, percentage, mean, and standard deviation) and inferential statistics
(correlation analysis and multiple regression analysis).

The research findings revealed that attitudes towards health and reference group compliance
have a positive relationship with the purchase decision of healthy bakery products, with statistical
significance at the .001 level. In particular, health attitudes exerted the strongest influence on
purchase decisions. Furthermore, the model was able to predict purchase decisions with an accuracy
of 78.3% (R? = 0.783). This reflects that consumers place great importance on health and are
influenced by reference groups such as influencers and online media, which play a significant role in

shaping purchasing behavior in the digital era.

Keywords : Attitude, Subjective Norms, Purchase Decision, Healthy Bakery
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ABSTRACT

This research aimed to 1) analyze problems affecting the housing loan operations of the
Government Housing Bank, Chonburi branch; 2) study factors in customer behavior and service quality
that influence the decision to apply for a housing loan; and 3) propose ways to increase the loan
approval of the Government Housing Bank, Chonburi branch. A mixed-method approach was
employed. The quantitative research used a sample of 400 loan users of the Government Housing
Bank, Chonburi branch. Data were collected using questionnaires and analyzed using descriptive
statistics and multiple regression analysis. The qualitative research used semi-structured in-depth
interviews with five loan executives and staff. The results were analyzed using fishbone diagrams and
internal and external organizational analysis, along with trend metrics, to find stratesic approaches.

The research findings revealed: 1) operational problems, including personnel lacking
expertise in credit analysis, heavy workloads, and lacking clear consulting skills; complex and multi-
layered procedures and processes; delayed document review and the absence of a real-time loan
status tracking system; and environmental factors, including the economic downturn, competitors
from commercial banks providing faster service, and consumer behavior shifting toward online
channels. 2) behavioral factors and service quality: Neither borrower behavior nor service quality
factors significantly influenced loan application decisions at the 0.05 level, with a very low R? value,
indicating that the studied factors could not adequately explain decision-making behavior. 3)
suggested strategic approaches include: first, upgrading personnel to serve as "financial advisors" by
providing knowledge about loan products and developing professional communication skills; second,
developing online channels to cover loan application and real-time follow-up; and third, streamlining

internal procedures to increase service speed and transparency.
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ABSTRACT

This research aimed to study motivational factors, perceived organizational support factors,
and teamwork factors that affect the work performance of the Government Housing Bank employees
in the upper northern region. The research used a quantitative research design. The sample consisted
of 410 employees of the Government Housing Bank in the upper northern region, selected through
a purposive sampling method. Data were collected using a questionnaire with an alpha coefficient
of 0.984. Data were analyzed using multiple regression analysis.

The research results found that the factors that significantly influenced the performance of
the Government Housing Bank employees in the upper northern region were motivation factors
(B = 1.364, p < 0.05), perceived organizational support factors (B = 0.345, p < 0.05), and teamwork
factors (B = -0.735, p < 0.05). All factors had a multiple correlation coefficient (R2) of 0.977 and could
collectively explain 97.7 percent of the variance in service use decisions with statistical significance

at the 0.05 level (R2=0.977).
Keywords: Performance, Motivation, Organizational Support, Teamwork
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A1319% 1 LARINANITNAFBUATANTIATIENAIUAAnBENTAM (Multiple Regression Analysis) Tun1s
Brsendadonsegdla Jadenssugnisatuayuvetosns wasdadenmsvhnuduiiniamwanaUszdnsnm

Tun1sufjufnuveamtnnusuniasoinsanaszn mamilensuuu lneduundusenu

Coefficients

Model Unstandardized Standardized
Coefficients Coefficients
b Std. Error Beta t Sig
(Constant) 0.106 0.031 3.449 0.001
Jadeuseqala 1.364 0.029 1.398 46.261  0.000*
ffﬁ]fi’]’ami%’ugﬂﬁaﬁuaummmﬁmi 0.345 0.016 0.344 20.922  0.000%
Yademsvinuduiia -0.735 0.028 -0.768 -26.128  0.000%*

R =0.988, R Square = 0.977, F = 5640.178, Sig. = 0.000
*0 < 0.05, *p < 0.01
5197 1 uanslmisiunn JadeiidsvinasensilfudAaneuszansanlunisufiinuves
winusUIANTeANTANATIEY MAwenauu laun Jadeusagdla (B = 1.364, p < 0.05) ﬁﬂ%’ami%’ug
nsatiuayuuednannis (B = 0.345, p < 0.05) uazdadunisvinuduiin (B = -0.735, p < 0.05) Jadeyn
frlnandulsAvSantusnyaa (R = 0.977 warannsnsmesusauulsiuresnisdndulalyuing
oeneiiuddnymeadaniszsiu 0.05 lasoeay 97.7 (R2=0.977)
aunslugUALULINNTEY
Y, = 0.106+ 1.364X,+ 0.345X, - 0.735X,
(46.261) (20.922) (-26.128)

vianewe) : luiadu fs A1ved t

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 94



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

8. afUsnena
yitelnasunanisidedestadefiamaneaUszansninlunisuifnuresminmusuiaiseinis
anasien Mawienouuy i
ﬁﬁ]fﬁ’angﬂaa@maa{a‘ﬂizﬁ‘m%ﬂﬁWiuﬂﬁ5Uﬁﬂ’ﬁmumaawﬂ’mmﬁmmimmimmiwﬁ Ao
pouuy ognsiideddnmsadiad 0.05 Weaaminandussgdalunsvhau lunazduusegalanely wu
arumanilalumund mslasumssensu videwssgdlanisuen iy ammsuunu Tula wasatainis gou
éﬁmalv?wﬁfﬂ\imﬂﬁﬁamulgaﬁmﬁﬂszﬁmﬁmwmﬂ?fﬁu aonAapstuILATovesuian asanetunlafu
(2564) ﬁﬂmﬂa%’sgﬂaLLazﬁﬂﬁ’aémuﬁﬁmahaﬂazﬁm%mwiumiﬂﬁﬁﬁmuﬁuaawﬁmm SUIANTDIAS
auasznlulangaymuuAskazUIumma kan1s3senu Jadousegeleiifinaneussansainlunis
UftRnuanan 2 aulaun enudiSalunisvhauuazanunmvin Aadusesar 51.9 uay 50.3 Jaduan
uitiinanaUszansnmlunisufofnuannga 2 eulaun munisioansealuy uaseuUiuey oy
sevay 55.6 waw 52.5 lnermdadoussgdlatudadedquassanoysyansamlumsufoamiussfuliy
nans LLazﬁaaamﬂfg@qﬁ’mm?%’aﬁuaqﬁqmmﬁ Inefa (2566) ladnwUadeiidwanedszansamlunns
URIureImineIu su1A151A1TELATIEY AAmdenauuy nan1sIdenuadadeqelednane
UszansnmlunisufiRauveaningu SUIANTOIANTAUATIEN MAwiTereuUy gslilddymieada
52U 0.05 TnedfiadiUseansves MameInsal wnifu 0.612 (R2 = 0.612) waninduusdase Ao Jadugdla
Tun1sufoRanu fnanedudsnu fe Useavsanlunsufofnureminnusuiaiserasasasey
mawdionouuy lasesaz 6120 WeRasundusisaiunuin dduau 6 a1 fe auulsuisuazns
U3y auanudfalunisiieu auareuwnuLaraTaRng auaESURaTeURDTUNT A1uns
psunseeuiuiiufie uaseuarunmmulumiinisey awmanoUsravsnnlunsufRauvesmiiny
SUIANTONAITANLATIEN MATonaUUY
ﬁﬁ]ﬁﬂmi%’ugmiaﬁfuauusuaﬂaqémiénmafﬂ'aﬂivam%ﬂwwiuﬂﬁiﬂﬁﬁamumaqwﬁmmﬁmmimmi

o aad

anAsIen Mamilonauuy ogaiituddameadan 0.05 Wosnwinnusuznesanisunisaduayuly
ATUATS 1 B8EINe 15U Nsguaataints n1slveUInm nsanaluntsiaunee uienisin
arwddytunnuiuegvesmiinmu seufinalasnssmeausislalunsiauiasnsufianuesnsd
UszAnsnm dennaesiunuidevesn dia euwnny uazilsan EYIANYAL (2562) ﬁﬂmmﬁuq{mi
atuayuanesans uasUszdnsnmlunisuntgmueamidneu | unumniadufuusunsnuesusseinie
mimaua"mwLLasﬂﬂs:uaua"wwﬁym?}miwaﬂwﬁmmiuﬁmqmamﬂiimuymmyw (lawna) Fanin
WIEUATATOY5EN HANTITENUN ﬂ13%‘u§ﬂWiﬁﬁfuauummaaﬁmaﬁ@w%wﬂm% vInaeUsEavsAnluns
LLfT‘J@gmsuaﬂWﬁfmmaéwqﬁﬁaﬁﬁﬁ’mmmﬁﬁ (B = 0.402, p<0.001)Imaﬁmwmﬂiiﬁgaaaz 16.70 wazds
aonAResfUILITEveteLT N nely (2567) MIafuayueseRNsiaHanoUsEANEANATNLTDS
gnanemefulueniuy? nan1sidenuin Yadenisatuayuainesanisiauduiuslussdugeiu
UszAvBammsUftRnu fisesay 80.00 (R= 0.800) wardadensatuayussnmsiisvsnansUszansnm

nsufURnuresgnaeluniiuyiisesas 64.00 (R Square = 0.640) lngUadenunnuslunuuazlana

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 95



Ly

Journal of Innovative Management and Business Administration (JIMBA)

(/

NIENTUIANTIUMIIANTUALUIMNTTIND wmInendesvsigae JIM

A

v v 1% ' '
o o o a

N1 AuaNduasluag karaunsUuRenu Inaneussansamnisuiinuessideddgi .05

]

1% v '
o w

TurazvadonunuransuuLazaiannIg tazauinesualuamansiidud1AynoUsz@nsninnis
UURau
Jadenisihauduiivamanadszdniaimlun1suuifaureaniniusuiniseinsasasien

aad

nMaAmtionsuuy ae1siltied1Agnsadan 0.05 WosAninsuaINITavinguswAuse1siuszaNSnmN 3

ANuTIMdeiu wusduaug wasewdedaiuuwafulunseuIunsnag azawmalnnisaiuaules

a

29ANTIUTEAVEANUINETU aennRRaiUNIdEveIWINAT ST (2565) Uadeiiawanausedvsninnis

a

U nuvessminaureduiiesuiais ABC nans3idenudn Jadslunsujianududssansainlunis

wva o a

UuRauves minaudude wuin lenianrmuilununiinisau nmstasuniseeusutviowazvinuas

'
o w aaa

srddlalunsvhnuiinaneusyansnnlunisufifnulasesditeddmeaiifissdu 0.05uasdidennans
fuaAdevesanms Tnyas (2563) laAnvuisfudadenshnuduisfiaseneUssansamluns
UftRnuvesyaansnmagludiminusdugd sanmsidenun Jedumahaouduiivamaneussansam
TunmsuftRcuveayaransmasgludaiausduyd 3 au laun arunseuiuns aussnlsenouuay

'
o o aaa

ANNANYIY LATATUNITORNKUUY Belitudfynisatiansedu 0.05

o L4 Y '
9. a3Unan13ITeuazaIAANg vy

INMIANIATIT NanegeuauNAgIunud Jadeusegalalunisiienuy mssugmsatuayuain

a

99AN1T wazn1sviuiudiy 51145&Nam'a“diz?m%mwslumsﬂﬁﬁamuaéﬂqﬁﬁaﬁﬁwmﬂaﬁamzﬁu 0.05 B
azﬁauﬁqmmﬁmﬁuﬁ‘@qmﬂmaqﬁaﬁﬂﬁgmmﬁ"umiﬂiﬁ’awuaéwﬁﬂizﬁwﬁmw

Mnmanfedanan nelmAnesraruglitindun nmsuimaminensuyuslussansniady
uarigiamia msyauumsamausagdlafivarnrans msaduayuisaislaazatainns aaonaunis

a A v o Ao a a dl' ! a Yoo o ¥ ! 53
d ']QV]&N’]UV]JJI@?Qﬁi'NLLa%ﬂiSU’JUﬂ’]iVHQWUWlI‘Uiga‘WﬁﬂWW L‘WE]?NLaiMIWWUﬂQWUﬁ'WiJ'ﬁﬂVl’N?uvaﬂE’JEJ'NLG]&I

FAnennwaz iy

10. voLAUBULE
10.1 vorausuuzlumstinanisidelule

1. ssansmsluanuddyfumsasaussgslawnndnauiiuaudslauazaiuing leamne
nsdasruuTeta mssnseswuims waznindalemaluninauladulsluasendnesiauyay wu
mafmua e ssyenaTiuszuuluta wiensindenniinaufinulszduiou/lnsina naenaums
d9r9nnunesnTTveminmusswaiane Welnnisgsladonaassfumiunamiswesyaainsos1unTie

2. mafndinauganlasumsatvayunnesenisasssasasilmisaudediuazaa
yniumeasAns faiu suimsmstinisdadsszuatvayuiidaau wu seamdvduinwainimuie

Y 9

vierheninensuana wazn1sivuauleveuansdernuentalanenunindinvendnau lunasdy

Fungaiinuounuauiniu vieatafnsfinevausneniuneanis uenaintl aastuanudidgyiunis
deansmeluasansiilame WUsdla uasianlane wielvmidnanususinunilavessanseensdaiau

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) 96



£

Journal of Innovative Management and Business Administration (JIMBA)

‘“M A sansuianssumsdanisuasusmegsia wninendususigies

v

3. myvhauduiuiifivssavsamassaslmdnauansassfuussamasvesesansla
ogneiusvaAndu ety maﬁmi%’mﬁaﬂsiuamuL%qﬂﬁﬁﬁﬂmﬁaLﬁ%M%NﬁﬂWMﬂﬁﬁﬂmmﬁuﬁu 9191
nsdeansideuan nmsundymeseasnsassa wagnsuimsanudanedlufy muimsiifanssudivae
AT USSET WAL wu Rinduius videRanssuinenan ileasamnalandda arwanied
waznstienusalussansluszezen

10.2 vorausuurlumsidoademaly

1. aAdeedaiifnyiameninauluenmamiioneuuy Fienafidnuuzianieneausss
WAZUIUNNITYINIU ﬁqﬁ?umuﬁaﬂ%gwiaiﬂmﬁmm%ﬂwmwL‘ﬁaiﬁiﬁsgaﬁsqﬂﬁaﬂmmisgl(;ﬁuamm3mmi
ANATIFIITFUY

2. msfnwladoifisids 1wy negiwesyuIms AreLaTealunIe HiemnuaNna
sevmeTinuasa eenafinanaUszdninmlumsvineusuiy uastslndunmiinseunguangedu

3. lunsfnwiadanoly asfinisduniualldedin (in-depth interview) w3 saunuings
(focus group) talmalaidsdniAeatuusegela nmsfugmsaduayu uazmaiouduiiuluyuueswos

winu wazesuAsEnysultiunanTIe e Mg
LONE1591989

Asngyau Inefa. (2566). TeseiaemanayszansnimlunisufoReiuveswinaIusuInIseInsauinsIen
Madeneuyy. duau 19 Jural 2568. 370 https:/mmm.ru.ac.th/MMM /IS/twin10/63141
54191 pdf.

1%
o

aitan gsmotiunlndu. (2564). JadegslauaradurquitiinaneyszansnmlunsufoRnuveaniingy
ﬁmmsmmﬁaqLﬂswﬂulfmﬂgnmwwmﬂmaw%um%a. 275875999075 4N INEe1a8 U5,
13(1). 23-38.

e eumg wazilsan lawidnwal. (2562). mi%’ugmiaﬁfuawumﬂaqﬁmi wagUsgansnmlunis
LLFT“lj’ZyJW]SUENWﬁﬂ\‘i’]u - UNUIMA ST URILUTUMSNUBIUTIEINIANITUBUBIUIALALAITHOUSIUNT
gmﬁmlwaqwﬁmmhﬁﬂuqmammauﬁyﬁw;ﬂ (lawe) JaninnszunsAsegsen. Humanities,
Social Sciences and arts. 12(5). 283-303.

SUNANTENANTAUATIZN. (2568). TI89IsEeT] 2567. Auau 19 furay 2568. 91nhttps:.//www.ghbank.
co.th/ information/report/annual-report/.

wed ansndl. (2565). Vaseiiamanevszaninmnsufufauyesminauseduiosuints ABC. [1u
ﬁwuéﬂiﬁgmﬁiwﬁlmﬁmiaﬁuw]. UINYIRYYTHN.

anns nyns. (2563). Yasemsyiauduiuiamanatssansnmlunisuivanuvesynainsninislu

TmTausduys. AvendnusUSyagnilulinsifiun]. amine1desiuduwms.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) o1



Journal of Innovative Management and Business Administration (JIMBA)

MIETUIANTIUMIIANTUALUINITIN W Inendesvdigae JIMBA

v

Al 421lo51. (2567). Tadeiiasmanausz@ansamnisujdanulugaidsiaveminausuinisernis
AATILI. 215475 495 QUAUTNIIAY, 9(1), 171-184.

ous¥au aelve. (2567). MsaivayLTesesnnTTaINanayszanEamnTINNILYesgn I 1T Tu e
q?. §Uﬂyu 19 du1Au 2568. 9710 http://www.abstract.ru.ac.th/ymba/AbstractPdf/2567-1-
2 1723652871.pdf

Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. Psychometrika, 16(3), 297-
334.

Eisenberger, R., Huntington, R., Hutchison, S. & Sowa, D. (1986). Perceived Organizational Support.
Journal of Applied Psychology. 71(3), 500-507.

Herzberg, F., Bernard, M. & Snyderman, B. (1959). The Motivation to Work. New York: John Willey &
Sons.

Robbins, S. P., & Judge, T. A. (2001). Organizational behavior, 14/E. E: Pearson Educationindia.

Peterson, E. and Plowman, E.G. (1989). Business organization and management. Homewood, linois:

Richard D. Irwin.

Vol.2 Issue.2 (July - December 2025) | 9 2 atiufl 2 (nsngnax - Funau 2568) o8



&
Journal of Innovative Management and Business Administration (JIMBA) /
IMBA

{oiCm

NIENTUTANTIUNMITIANTUALUIMNTTIND WInende iy ey

AMANUIN



7@

Journal of Innovative Management and Business Administration (JIMBA)
A

NI TINTIUNTIANTUALUIMNTTIND WAnendeuiiy ey

A3YFITUNITANUN
wmﬁuaxmm%’uﬁmawmgw’ﬁauuwmm (Author Ethical Responsibilities)

1. umenuftadlviansanifunlunsansegseaduumanuilueeifumdlaunney

2. wemaiiaslnfinsanafumasaedufianafidunisdnsonuaniinns fuemuoasyou
LaETIN1501BINAIILDEYNADILATATUAIY

3. WTHUNDINTINABUAIILNNABITBITIBNITLENATT8 B Taluauztuuuwaz o

4. wlsuaznoadouumarumusiuusaz AF ISy IULUUWe L (template) Tnsansrivun

5. wilsuiiidonngluunanumneu seaduyiiialunisdiiunisunaueds

6. wiTunasyyuvamuiiatuaylunsiniided wos/mielnaustlovuiureurznossyylu
UNANY WaPUATIMUTIIBNTNTIY

7. wlsuarnadlumenuteyaiinanaedouainanudusie lanasdunsassweyaiia vidonis
Uaouudas Saidlou slufanisnnues vide idonuansoyaanziidennassiuroay

8. wilsunasduseuloudndviluunsansnaunsifiun warlinimanulumeunsvioRfuniy
WnasdY M§nTlaunsRRuNTU TN ST IUAERI LA

9. nadinasuidunsinuidenaginmanasedunuriedninaaes Tnsnsmaaedduaueivama
nsvnURBAnARS AvS AuUaonde uasguamrTeIny velniuuniiidFUTe TS TININANENTILNTS
Busssunmsifeluayweviedmvanes sl mseuiiFluasifumduogfumsfinnsanainnesussansnig

58157 devduiduan

UNUMLAZAUNTIvBIUTIAIBNTS (Duties of Editors)

1. vsssmsiivniiiansanamuamunena ieluassmueuavesnTas

2, Uiim’]%mﬁﬁ;]ua\‘ihiLﬂﬂLNS%@Ha%E’NGEL?UEJu LLazéﬂszLﬁuwmm

3. ussBnsimnilumsnidenunernuanifiundainaunszuaumsdsadu Tnefinnsanan
ArugnAssesszilouisidy waranuudefioveswamside sdundninamuszneuntsiaduls

4. vssasmameslulinausylevuriureuiugdeunasyUsydiuumany

5. ussuBmanesdinsrsvaeuunAtlusumsinanuaULBY (Plagiarism) VNATIINUNTS

ANABNNAITUVBIKEU ABIMEANTEUIUNTUTEIU WazRnnarieuunay ieUiasnisifum



-
Journal of Innovative Management and Business Administration (JIMBA) ‘

o o - - Y JIMBA
55U IANTTUNNTIANTUALUTMSTING W Inendeuigiay i

6. MNUITAUIBNITATINADUNUI UnAuiinisAnaenunanudulaeiiveu vieuasuulas
voyaduduia uazidumnlngnaenneuunaing mMnylsuliasn150enneuUNAL UIINIBNIS

asadliunisoenneuunaule lnsluneslaiurnubugenangdeuunaiiy
UNUMVILINYaRUIEIEIuUNAIMM (Duties of Reviewers)

1. guszdiuunany seshndameveyarosunaTmuNyARaEY

2. yuspidiuunanunedluinausslosutugeutuuna

3. ;;Usmﬁuwmm asUszdiuunasluauinisudarudengmidu Ty farsanandom
asgluunanuniiauaenaassiua ey igemuLes

4. mnyuspidiuunanunundsuniiandavesunanulufinesguaunm gUssdiuunany

[ v (%

MDAV IIAUNTNS AT UNIIU



Journal of Innovative Management and Business Administration (JIMBA)

NI TINTIUNTIANTUALUIMNTTIND WAnendeuiiy ey

ALuzIEMTURL Y

NIFATUTANTIUNTINNTUALUINITFINY Journal of Innovative Management and Business

v aa 6

Administration (JIMBA)) SURUNUNAINITY UNANIYINTT wazunaud3ied lungudauenans

a11919 9 LA Auusn1sgIna n153an1s NS LASYEA1Ens N1V 8ILaEN1SUINg

a 6 s a

Anerans waluladdoansuiarty N15Pan ADNNINBITIND ladafnduazdunalslsuy Laza1v1ue

9

[N
aa a

fiedos nauneuaziumsiasanlagnsnudndevgememans $1uu 3 vivu varnvang
a1ty AvuasUuuunsUsadu teedussdulinsuied Bsuunany wesfileuumanulansuion
Uszidiu (Double-blind peer review) H5z8z1a1lUNSWNBUNTUNAIIN ATAUANITELNTIIUIU 2 2t
sl fail atufl 1 Weu unsiaw - fquisu uay atudl 2 1Weu nangiaw - Surau Tasenifu
Asssandeslunisdsunanuifievesunsifinnlunsansauninasiinisdasunyas
nsdaunenaEszuvosuladivity 75uled
https://so15.tci-thaijo.org/index.php/jimba_journal  Iasnesussaninislammuaileninisds

unay dialeglusnnsgnusieniu dasaluil

1. Yenmualunisimssuduatu
1.1 fuatu dsandurnn A4 weunsunanuluntwilve Tngldsasnes TH Sarabun
NEW aunassnes 15 fmun Tudiuvewidedos uavaundasnes 15 daund Tudiuveailom fiuv
wiinden Vureuit 4 dw 1 (2.5 gu) wieustyarnth anuveniados Tugamm a1e uay
loNaENsE198e UnaaanusllansiAy 12 Wi

1.2 FoF049 fodlliin e lneuaz nwsng e

LY v

1.3 ¥o-ana wardeinvelloy Asdininiwinguaznusingy vwnfisnys 14 67

Y

2 4 1

Unit wagszynihgnuvseantundsin vesjusmanuayusasiunnay wag E-mail address vaagisa

anLIne auInfSnys 12 faund
1.4 unAnge (Abstract) UNAIUITE/UNAMUNIITINITIU & A2ABILUNANY DS
AMwneuaznwIsingy AueliiAY 15 ussin lned@eulinginn assUszou waglianszdngy

1.5 AdAzy (Keywords) ApsdimdAgianenlng waznedingulivingunang oo

ATAIW 3-5 AN



1.6 adounaa aguanad1enIulssnanunedy nsdidarendang1sunauie

Uszneudie unth Jngustasdvainisise audgiu@id numussanssuuasndduitioides nseu
WuIAANISITY (613) ITANTUNI9ITY Han15I78 2AUTIENA aJUNANITITEUALBIAAINNS bl
TOLAUBLUY LANA1T0198Y

1.6.1 unth: WeBueiavana wastlfifuanuddyvesmiafoivin

1.6.2 nguszanAvenside: issyinguszasrvaamsidelidnau lnevendu
U9 MUAIAU

1.6.3 auufgiu@nd) | odunemsdetoaunfigny dudsiiieades

1.6.4 yUyIUIsINIINLasuITeiiAeIdes | e5urerssaunssuLaruATeT
Aendes Fomalallinguiidedu suliimainifu 5

1.6.5 FAdunside: spyUssamnside Ussrnsuaznauiiedne ndosiled

T¥nsuAuTIUTIN

=

1.6.6 nan1533e: Tiuananaainn1sisefiaenadeaiuingUsvasd 4qo1ail
AmUsENeU WNuQiin91e WiensAsludnuardug Mdlaldde

1.6.7 efusena: adusielgruiuanuduiusuazanudululives
A TiTe Matuayuiedniungul] Wisuisuvdofiny WiswumnudAuesay

1.6.8 ayUnamsidonazesdnnudlvl uniauenadugrsilinnnisinse
LardaATziannanide aunsadiauesuluvesnsideuanuiSes vidsluaanieudedunedinssdu
wWladng

1.6.9 derausuu: svytoasuiidiyuasdoiausuurlunmsiwansidolulduas
Usziudmiunsidesioly

1.6.10 Lonansdnede: madrdsluilodedliszuu APAG

2. UNAUIY (Research Article)
Usznaume

- TBIERIUNANUIINW BTN IISINgY

- IngUsasAraInITIdY

- auuRgIuE)



Journal of Innovative Management and Business Administration (JIMBA)

NI TINTIUNTIANTUALUIMNTTIND WAnendeuiiy ey

L UMWISINSTUaz AT TR eq

- NIDULWIAANNTINE (13)

- Feeuliunsivy

- NANNTINY

- aAUTeNa

- aydnamsIideuaresfnus vl

- JBlEUBLUY

- LeNEN591999 (APA)

3. UNAIUIVINTS (Academic Article)

Juunaudiaueanufaiuniinnis Ingausiudfn ngud wé’nmsﬁﬁagﬂmé’a VED)
vaslnulasiin1sd198snnuiuvesindvinisuazdnsizidunsiziiateuszaunisalve oy
Usznausie

- %aL%wwmmﬁgammlmLLammwﬁaﬂqw

[ ]

- Undnge
- Adegy

- umh

- iledes

- ayduaresRanuilvy

- @NANSD19DI(APA)

4. unAuUTYiAY (Review Article)
Wuunanud eyt uainn1snunIwenaIsizinis ManenIung el iazauive 7

WNetesiuitelaiidenianimuald lnedin1smuniuissunssy Auall 59U Teyanidogudinin

wraernee) wazunaUseataseusedluglunayg Usenaume

Fodesunanuimwilnewaznvdingy
-y

- Lﬁ@ﬁl@ﬂ

- uyasal (Discussion)

- g

- 1@NAN5919D9 (APA)



Journal of Innovative Management and Business Administration (JIMBA)

NIENTUTANTIUNMITIANTUALUIMNTTIND WInende iy ey

5. N1919DILUULNINIULLINT AIUNANLNSY APA 6

=
‘aﬁ
)]
©

e 1 AU

weia 1 /ANUN).//301509/(RUNASIN).//A01UARUN: /AN AU,

=

YUY anuAU

e3P eSlpe e e

WAeL,/Jue92,/wagrea3.//[UNum).//ae 508/ (RUnATaN).//aauitiu.//ddnium.,

AMFEITUUULAU

Yoruse./(URuN).//Aounadnu.//ve8115813,/4aveU9/ (auvesadui),aumi.

sanseeulall
Forusie./UNuN).//Aounning./48115813,/483veU9/(avvesadui),/Aauvi. FUAuaIn vise

/1171777 Retrieved from http://mWww.xxaoacxx

Website
e /(TWuw).//8 sunadnu./dudu nie Retrieved/7u waau U,//370 %30

from/http://Www.XooxK



Journal of Innovative
Management and Business Administration (JIMBA)

918a1sudaNSSUN1SVAN1SIAatUSRISSSND
ISSN 3027-8139 (Online)

ACULINEINISYANIS URIJNENags1snniag
laun 234 nuulasg — I3gvAIU drvalidov a1nalidov YvrIalas 42000
luasaiunviu 0-4283-5231

IE_."HI.

AT




