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ABSTRACT

The purposes of this study were: 1) Study the decision-making behavior of purchasing air
conditioners of consumers in Bang Kraso Subdistrict Municipality. Nonthaburi Province and 2) to study
and compare the decision-making process for purchasing air conditioners classified by demographic
factors. The sample group is Population living in Bang Kraso Sub district Municipality Nonthaburi
Province, 400 people, randomly sampled. Statistics used to analyze data These include descriptive
statistics consisting of frequencies, percentages, means, standard deviations and inferential statistics
consisting of t-tests, one-way analysis of variance. The research results found that the most recent
purchase of an air conditioner Most buy the Samsung brand. General sales shop | bought it because
of the weather. Those who influence the purchasing decision are close people such as family,
relatives, boyfriend or girlfriend, and friends. Pay by paying in installments. with credit card Deciding
to buy an air conditioner involves a high level of decision making. different gender There was a
significant difference in the decision to purchase an air conditioner at the 0.05 level. Age, income,
occupation, educational status was different. A decision has been made to purchase an air

conditioner, without deviation.
Keywords: Marketing strategies 5A, Purchasing decisions, Air conditioners, Consumer behavior
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