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ABSTRACT

The purposes of this study were: 1) to study the marketing mix and brand equity in deciding
to use Café Amazon in Khon Kaen province, 2) to compare the marketing mix and brand equity in
deciding to use Café Amazon in Khon Kaen Province classified by personal factors. The samples of
this study were 4 0 3 consumers. They were selected through simple random sampling.
The questionnaires were adopted to collect data and were analyzed using frequency, percentage,
mean, standard deviation t-test and F-test.

The results of the research found that the level of opinions of the marketing mix and
brand equity for the decision to purchase coffee at the Café Amazon in Khon Kaen Province, were
at the high levels of their opinions. The results found that the consumers important on marketing
mix and brand equity in every aspect were high level; included place, people, physical evidence,
brand equity, process, product, price and marketing promotion, respectively. The results of
hypothesis testing showed that different personal factors of occupation affect the marketing mix
(place, promotion and physical evidence) and brand equity in deciding to use Café Amazon in Khon
Kaen province differently at the 0.05 level, except for gender, age, education level, and average
monthly income there was no difference in the Café Amazon in Khon Kaen Province consumption

decision.
Keywords: Marketing Mix, Brand Equity, Decisions, Café Amazon
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M13199 3 UanensiSguimeuaiusraumanseanaiazaumaauailumsanaulalyuinssua

LD TUIINIAVDULAY ILUNANUTEAUNITANY

daulszaunIenIIRaIAuazANAINSIAUATIUNS Sum of df Mean F Sig.

Fadulalyuinissuamawveu Tudwiavauunuy Squares Square

STNAY 0.153 2 0.076 0.187 0.829
AunAAfnN melunga 163.056 400 0.408

5 163.209 402

STaNAY 0.103 2 0.051 0.123 0.884
AT melunga 166.531 400 0.416

5 166.634 402
.o . sTMNeNQY 0.419 2 0.209 0.651 0.522
TR melunga 128559 400 0.321
AM%UY

5 128.978 402

STNAY 1.844 2 0.922 1.275 0.281
aunsdagiunisaann | melungy 289.257 400 0.723

5 291.101 402

STaNAY 0.413 2 0.207 0.600 0.549
AUYARING melunga 137.755 400 0.344

5 138.168 402

SENAY 0.400 2 0.200 0.458 0.633
AUNTEUIUNTS melunqu 174.598 400 0.436

5 174.998 402

SENAY 0.847 2 0.424 1.045 0.353
AuAnEEMEAM melunqu 162.223 400 0.406

5 163.209 402

STaNAY 0.135 2 0.068 0.154 0.857
AUAAAIATIALAN melungu 175.345 400 0.438

5 175.480 402

STaNAY 0.160 2 0.080 0.270 0.764
Tagsau melunga 118.785 400 0.297

5 118.945 402

*p-value<0.05

MM 3 wansnaUsudisumusrausnsraakarama e Aualunisdadula
Tyuinasuaemeu Tudwiaveuuny Suunmussdunmsfnwmun glsuinsualenmeyly
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M13199 4 uannsiSeuimeuaiulsraumansaanaiazaumaauailumsanaulalyuinssuau

aweu Tudwinveuunu Suunauey

AaulszaunIeNIIRIALATANAINSIAUATILNS Sum of df Mean F Sig.

Fadulalyuinissuamawveu Tudwiavauunu Squares Square

STNAY 2914 4 0.728 1.809 0.126
AunAAfn melungu 160.295 398 0.403

5 163.209 402

STNAY 4.856 4 1214 2.986 0.190
AT melungu 161.778 398 0.406

5 166.634 402
.o . STMNeNQY 126.429 4 0.637 2.006 0.093
TR melunga 128978 398 0.318
AM%UY

5 2553 402

STaNAY 2.553 4 0.638 0.880 0.476
aunsdagiunisaann | mslungy 288.547 398 0.725

5 291.101 402

SENAY 1.631 4 0.408 1.189 0.315
AUYARING melunga 136.537 398 0.343

5 138.168 402

STaNAY 2.691 4 0.673 1.554 0.186
AUNTEUIUNTS melungu 172.306 398 0.433

5 174.998 402

STaNAY 0.643 4 0.161 0.394 0.813
AuAnEEMEAM melungu 162.427 398 0.408

5 163.071 402

STNAY 0.512 4 0.128 0.291 0.884
AUAAAIATIALA melungu 174.968 398 0.440

5 175.480 402

STNAY 1.366 4 0.342 1.156 0.330
g3 melungu 117.579 398 0.295

5 118.945 402

*p-value<0.05
NNITNAN 4 uannisidTeuiiguaussaunenisaaiauasauasduatunsaadulaleuinig
suauareu Tudwminveunny Suunaitety wun gleuinssuaunewweuludminveunnuiiiieny
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M19199 5 uananisiIeuifiguaiulsraumeniseainakaanansdua lunsanaulaleusnissun

LD U IAVBULAY ILUNANUDITN

daulszaunIenIIRaIAuazANAINSIAUATIUNS Sum of df Mean F Sig.

Fadulalyuinissuamawveu Tudwiavauunuy Squares Square

STNAY 2.788 a 0.697 1.729 0.143
AunAAfnN melunga 160.421 398 0.403

5 163.209 402

STMNeNQY 2.293 4 0.573 1389 0.237
AT melunga 164.341 398 0.413

5 166.634 402
.o . STNAY 4.330 4 1.08 3.456 0.009*
TR melunga 124.648 398 0.3133
AM%UY

5 128.978 402

STNAY 7.798 4 1.949 2.738 0.029*
aunsdagiunisaann | melungy 283.306 398 0.712

5 291.101 402

STaNAY 2397 4 0.599 1757 0.137
AUYARING melunga 135.771 398 0.341

5 138.168 402

SENAY 2.363 4 0.591 1362 0.246
AUNTEUIUNTS melunqu 172.634 398 0.434

5 174.998 402

STMNeNQY 5.014 4 1.254 3.157 0.014*
AuAnEEMEAM melunqu 158.056 398 0.397

5 163.071 402

STaNAY 8.590 4 2.147 5.121 0.000*
AUAAAIATIALAN melungu 166.890 398 0.419

5 175.480 402

STaNAY 3.221 4 0.803 2.761 0.027*
Tagsau melunga 115.734 398 0.291

5 118.945 402

*p-value<0.05

AT 5 wanensileuiiguaiulszauninsaainiaranansaualunisandulalyusnig

suannewgeu Tudwdnveulnu FunaLoTn wun yluusnisruannegeuludwminveunnuid
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M19199 6 uananTsiIeuiguauUsTAINIINSIaIkarANAIRSIEUA lunsAnaulalu U sTIUA L

oiugau Tudaminvauknu uunsus1elanoLmou

AaulszaunIeNIIRIALATANAINSIAUATILNS Sum of df Mean F Sig.

Fadulalyuinissuamawveu Tudwiavauunu Squares Square

STNAY 0.986 3 0.329 0.808 0.490
AunAAfn melungu 162.224 399 0.407

5 163.209 402

sTMNeNgY 0.969 3 0.323 0.778 0.507
AT melungu 165.665 399 0.415

5 166.634 402
.o . STMNeNQY 0818 3 0.273 0.849 0.468
TR melunga 128.160 399 0.321
AM%UY

5 128.978 402

STaNAY 0.178 3 0.059 0.171 0.916
aunsdagiunisaann | mslungy 137.991 399 0.346

5 138.168 402

SENAY 2.297 3 0.766 1.058 0.367
AUYARING melunga 288.803 399 0.724

5 291.101 402

STaNAY 1.203 3 0.401 0.920 0.431
6;”lun5:‘1j'mmi m&ﬂun&jm 173.795 399 0.436

5 174.998 402

STaNAY 0.250 3 0.083 0.204 0.894
AuAnEEMEAM melungu 162.821 399 0.408

5 163.071 402

STNAY 1.040 3 0.347 0.793 0.498
AUAAAIATIALA melungu 174.440 399 0.437

5 175.480 402

STNAY 0.396 3 0.132 0.445 0.721
g3 melungu 118.549 399 0.297

5 118.945 402

*p-value<0.05
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