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ABSTRACT

The study had objectives: 1) Create LINE Stickers of discipline of Computer and Digital
Marketing, ThatPhanom College, Nakhon Phanom University 2) Use LINE Stickers to communicate
with students of discipline of Computer and Digital Marketingt, ThatPhanom College, Nakhon Phanom
University. The research methods were as follows: 1) Study and collect information 2) LINE Stickers
design planning and create of discipline of Computer and Digital Marketing, ThatPhanom College,
Nakhon Phanom University 3) Upload LINE Stickers of discipline of Computer and Digital Marketing,
ThatPhanom College, Nakhon Phanom University.
The findings pointed out as follows: 1) Got LINE Stickers of discipline of Computer and Digital
Marketing, ThatPhanom College, Nakhon Phanom University 2) Teacher use communication through

LINE Stickers in representing images and short messages to communication easy to understand.
Keywords: LINE stickers, Computer, Digital Marketing
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