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Purchasing Intention of Green Products for the Environment

of Rajabhat Universities’ Instractors, Employees and Students
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Abstract

The purpose of this research were study the factors and causal development
of the intention to buy green products for the environment from staffs and students
of Valaya Alongkorn Rajabhat University under the Royal Patronageof His Majesty the
King. The population in this study was 7,935 people, classified as 380 lecturers, 216
staff, and 7339 students in 2023, with sampling determined according to a ratio of 20
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times the observed variables of 16 variables, so the sample was equal to 320 people.
It is equal to 0.837-0.868, which is greater than 0.70. The results was showed that
environmental knowledge had a direct influence on environmental concern (DE =
0.85, Significant: 0.05), environmental knowledge had an indirect influence on
purchase intention (IE = 0.23, significant: 0.05), consumer cognitive efficiency had a
direct influence on purchase intention (DE = 0.27, significant: 0.05), and the
environmental concern prediction coefficient was 82%, and the green purchase
intention prediction coefficient was 81%.
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U1 (Introduction)
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555UMA W3M3uNIN NAnSTETe7 (Green Product) (Augusto, R., and other, 2022)
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ngUs2a9AN13338 (Research Objectives)
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N39ULUIAANISIAY (Conceptual Framework)
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FAdvlduunAnmguiiiioddosnside 2 undaddde nquinisnseyiiae
WRHa (Theory of reasoned action) wagvawNaANTINN1TINWAY ( Theory of planned
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wamanginssu Tnedthds 2 UssnsiineliAnanusdlauans I feuad (Attitude) waz
ﬂﬂiﬂﬁasmmﬂﬁjmﬁwﬁd (Subjective Norm) (Ajzen wag Martin Fishbein, 1975)
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dunguinginssunisnausuldiavownndndt anundlalunginssuldsudnina
INTAUAR UTIVIAFIU UAZNITAIUANNGANTIUNITIUS NOUINOANTIUNTIIUHUNIITUN
ausslaindutadenensainginssuuyudilndifesian vssiagiuanasoneinsal
mm&gfl,ml,aquaﬂisﬂﬁ (Ajzen,1991)
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Jo7 mswamnnszuunsiie daeadon wagguiuunssamsiiduiingfudanndey
fatwudn nagnsutanssudifendies 2 du Ao dumsimuinszuiunmsiiodundon
wazsusUuuumsdansiiiufinsfudsndondia nsgnudauaniuannmanudusiug
fugnAuazUssans nwlunisudsdu endudunisainsassAnan dasidided sl
dwa wonanil AuamermduRusugnAuarUssansalunsutsiudma nsenuide
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gnsuinnssudidorinunsaiassdndn SurididenagsunsiauInszuunTile
dawndon

29n13AL1UN15338 (Research Methodology)
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2. \nsesiloflflunside

Huuuudeuay (Questionnaire) ad1stuannisAnydoyaionansuiiade nqud
wazuideiiAedosaenadosfulssiud oniuazreuionniside wiadu 2 dau
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3. MINALATEWRNTITY

H3elansiaeunIuiigensudailen (Content Validity) lael4e 14 evey
31w 3 v laedstiaugenndesseninemanuiuingussasdvesien (10C : Index
of Item Objective Congruence) 8851114 0.67-1.00 NM13ATIAABUANTELIU (Reliability)
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Yosuuvgeunuiielilawuugeuauauysal Ingldismeardudsednsuear (Cronbach
Alpha) wuatANuedu aglunamimnun uwiazdiulsninug Useansaimnisiui Ay
dly wazaunslagondniueidiles denviu0.837-0.868 FailAmnndn 0.70 Aliu
aunsaazuiuuasuauiidtmnuweivanunsatlgluenddels dawandunisen 1
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A1519911  AANULTRNRYRIRAUS (Reliability of variables)

Variables Cronbach’s Alpha
Environment knowledge 0.852
Perceived consumer effectiveness 0.868
Environment concern 0.837
Green purchase intention 0.863

4. MyLATIERdeya
afifAads (Mean) wagdudouuuumsgiu (S.0) Wleeduresziuanudniiuvosiinls
warliasigideyaniglumaaunisiaseasne (Structural Equation Modeling: SEM) (Hair et
al, 2019) LﬁamLé”iumqﬁw%waL%ammmaaﬁmﬂs 1AYMVUIALALAANIIVDIDNTNE A28
N1INAFRUAINADAAR BINAUNAUTENI 1 lIARaNL AT A Ut oy LT aUsEdnY Lagld
Fudnwalildlunmsuszanana feil

Iafinnnud (Frequency) waziaeag (Percentage) luni1seSuledeyadiuynna
(

KE = muiiAgaiuanmndes (Knowledge Environment)

EE = Usgavan1nn1ssuivesyuilan (Effectiveness Environment)

CE = auviasleludewinday (Caring Environment)

E = muddladediden (Intention to buy Green Environment)

HANTIATIAABUAINADAARBINAUNAUYDILLAAANFUTUSITIAaMAVaIFURUY
ArwRaladonansusiETsanui melinseilinaaunisiddaseaing (SEM) Sifaudsuss
4 ¢ upzfudsdunalévianan 16 f mautanadelusunsudnfagy ilunsBudua
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nNsAWIleIy nudtAadanauliulumaaunislasiasiavesyaiiwls &
ligenpdesiudeyalisusedng Jainsusulumameaidviinisusuluwa dauiidvil
A UNAvil dufelunanuaunfgIudenndenaunduiudeyaicuszdnyees &

'
aad

Hud1Agynaifnszav .05 lnedia1aall Chi-Square : X* = 100.82, df = 84, X%/df =
1.20, P-value = 0.10, RMSEA = 0.025, RMR = 0.02, SRMR = 0.02, GFIl = 0.96, AGFI =
0.94, CFl = 1.00 Aau@ndbumns1en 2

A9 2 ANEDABATLNUSITLYIUNNTRANTUINSIVADUAILADNARDINANNAUYDILULAA

v . AndaAnNaU ANEDANAY -
ANNYU LNEUN o o NANIINITIIUN
Jsu Usu
Chi-square | Weunanouysu 231.29 100.82 LN
df >1 100 84 NULN U
Chi- <2 2.31 1.20 BNULNEU
square/df > 0.05 0.00 0.10 WL U
P-value < 0.08 0.064 0.025 BNULNEU
RMISEA <0.08 0.04 0.02 NN
RMR < 0.08 0.04 0.02 BNULNEU
SRMR > 0.95 0.92 0.96 BNULNEU
GFl > 0.95 0.89 0.94 NN
AGFI > 0.90 0.99 1.00 BNULNEU
CFI

aAU5190an157398 (Research Discussion)

HaN1SAN¥ID NS wani1emse (Direct Effective: DE) 8 NS wan19e 8y (Indirect
Effective: IE)) wazdndnasiy (Total Effective: TE) maqgﬂLLUUmm&%h%@mﬁmﬁm%ﬁﬁm
WU
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0.85, pg19iuedAuNI@nANsEaU 0.05) wazdidnsnasiuluaaelnu (TE = 0.85, 88193
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WedAyneadiinseau 0.05) anusinedivdawiadeuiisninaniedeusoniundlage (E
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= 0.23, agafivudAnieaifnseau 0.05) 1ansnasinluanfenuy (TE = 0.23, agnadl
A

o

v o

DEGRGEENIRNGR

fiszeiu 0.05)

JenU 0.05
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AuUsEaNSANNTTU e Uslnaliansnantnsaiendundlate (DE = 0.27,

aéﬂﬂﬁﬂ’ﬂﬁ’wﬁ’mmqaﬁ@ﬁizﬁu 0.05) wazdidnsnasauluanaelny (TE = 0.27, og19d
Heddaynneadffiszau 0.05) wazAduuszans meineanuisleanmwindensosay
82 AdulszAvsnsviuneauidlatedidendosay 81

nanlasagUdonanisidoaded dwmadugrivielummanagfinssunisuanseen
vosfflendnsniiddmut anwdifenfuanundouvesdte fsvsnalaenssennn
visleanminadon wilidvdnalnedeusernuiitlate wagUseAnsnmmssuivesdde &

BNSNALlAUASINOAINUAILITDLADEINAY Fanan1sAWIlaLaRIlLANS197 3

M99 3 UARIABVENANINTY BNBNANNDNKAL BVNENaTINFULUUAIUATLAZ R TEN

fandsnu | anurasleganinwandon anunsladediden
AauUsnu DE IE TE DE IE TE
AuSAeIfuan muIndon | 085 - 0.85 - 023 | 0.23
Usganinmnissuives - - - 0.27 - 0.27
Auslan
R? 0.82 0.81

Jorauauuzn15I9e (Research Suggestion)
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