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Abstract

The objectives of this research were 1. to study the personal factors influencing the purchase decision
of facial sunscreen products among Generation Z consumers in Ubon Ratchathani Province, classified by
personal factors. The sample group consisted of 420 consumers with experience purchasing facial sunscreen
products through online channels in Ubon Ratchathani Province, selected by systematic random sampling. A
guestionnaire was employed as the research instrument for data collection. The statistical methods used for
data analysis included frequency distribution, percentage, mean, standard deviation, t-test, F-test or one-way
ANOVA, and LSD Post-Hoc multiple comparisons when differences were found. The findings revealed that: 1.
Most respondents were female, aged between 19 and 23 years, holding a bachelor’s degree, working as
students, and earning less than 10,000 baht per month. Regarding purchasing behavior, the majority preferred
facial sunscreen with SPF50 and PA+++ for UVA protection. The main reason for purchasing sunscreen was UV
protection, and the primary source of product information was online reviews from previous users on websites
and online platforms. Most respondents purchased sunscreen 1-2 times per year, with the decision primarily
influenced by themselves. TikTok was the most frequently used platform for purchasing facial sunscreen
products, with spending generally below 500 baht. Cash on delivery was the most common payment method,
and Flash Express preferred delivery service. 2. Personal factors, including gender, occupation, and monthly
income, significantly influenced purchase decisions of facial sunscreen products, whereas age and education
level did not show significant differences in purchase decisions among Generation Z consumers in Ubon

Ratchathani Province.
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