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Abstract

This research aimed to: 1. examine the differences in online purchase decisions for auspicious
jewelry among consumers in Chiang Rai Province across different demographic characteristics, and
2. investigate the marketing mix factors that influence such purchase decisions. This study employed
a quantitative research approach, utilizing a structured questionnaire to collect data from 405 respondents
who had previously purchased auspicious jewelry through online channels. Statistical analyses included
mean, standard deviation, one-way analysis of variance for comparing differences among multiple groups,
and multiple regression analysis, with a significance level set at 0.05. The results revealed that demographic
characteristics, specifically gender, age, marital status, educational level, and occupation, show significant
differences in consumers’ online purchase decisions, whereas income shows no significant difference.
Regarding the marketing mix, the overall level of consumer perception was found to be high. The results
of the multiple regression analysis further indicated that the product, place, and promotion components
significantly influence consumers’ purchase decisions, while price has no significant effect on online purchasing

decisions for auspicious jewelry in Chiang Rai Province.

Keywords: marketing mix factors, purchase decision, auspicious accessories, Chiang Rai Province
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