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Abstract

This research aimed to: 1. examine the influential factors of social media influencers on the
cosmetic purchasing decisions of students at Loei Rajabhat University, 2. investigate the impact of
influencer post content on social media on students’ decisions to purchase cosmetic products; and 3.
study the overall influence of social media influencers on students’ cosmetic purchasing decisions. The
study employed a quantitative research methodology, using questionnaires to collect data from a sample
of 375 students. Statistical tools used for data analysis included frequency distribution, percentage, mean,
standard deviation, and multiple regression analysis, tested at a significance level of 0.05. The findings
revealed that the influence of social media influencers and the content of their posts significantly
affected the cosmetic purchasing decisions of Loei Rajabhat University students. Overall, the level of
agreement regarding influencer impact and post content was rated as high. The results of the multiple
regression analysis indicated that both influencer influence and post content significantly predicted
students’ purchasing decisions, with the independent variables accounting for 65.40% of the variance at

the 0.05 significance level.

Keywords: influencer, social media, cosmetic products
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