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Abstract

This research aimed 1. to analyze consumer behavior in purchasing bakery products from
convenience stores in Bangkok, and 2. to examine the influence of marketing factors on consumers’
decision-making in purchasing bakery products from convenience stores in Bangkok. The study employed
a quantitative research approach, using questionnaires as the research instrument. The sample consisted
of 364 consumers who purchased bakery products from convenience stores, selected through
convenience sampling due to their accessibility and willingness to provide information. The statistical
methods used for data analysis included percentage, mean, standard deviation, and hypothesis testing
through regression analysis. The findings revealed that 1. overall consumer behavior in purchasing bakery
products from convenience stores in Bangkok was at a high level. The average scores of marketing factors
influencing purchasing decisions were ranked as follows: distribution channels, marketing promotion,
product, price, and purchase decision, respectively. 2. The relationship between influential factors and
purchasing decisions indicated that marketing mix factors, service quality, and brand image significantly
affected consumers’ decisions to purchase bakery products from convenience stores in Bangkok at the

0.05 statistical significance level.
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