ISSN: 2985-2366 (Online) Journal of Administration Management and Sustainable Development, 3(2), 2025

ISSN: 2985-2366 (Online)

2156150115USH5 N1SIANIS BASNISNRIUINGITU

Journal of Administration Management and Sustainable Development

Homepage: https://so15.tci-thaijo.org/index.php/jams.D.

E-mail: jamS.D.online@gmail.com

N15UIMTIANIIANMUEBAzN1sEaNTUINALulaENNanSnareUaRNsRaUsEAUdY

3 4 Y a
sogunoaulatvasduslaalulwanjunnuiuns

9

Risk management and technology acceptance influencing customers’

purchasing decision of vehicle insurance by online channels in Bangkok

5500 Yunae®’, W3 wennslann’

Tharanat Phintong’’, Patcharee Chayakornsopit?

VyangsiasegimansunUdin avivasegmansifusenounts anninerdemelulagsivusnans Jusen
"Master of Economics, Program in Entrepreneurial Economics, Rajamangala University of Technology Tawan-ok

*Corresponding author's e-mail: terachai.phintong@gmail.coml*, patchree_c:hca>rmutto.ac.th2

Received: March 04, 2025 Revised: March 19, 2025 Accepted: April 12, 2025
UNANED
AT UsTaRd 1. liefnuseAuAnUAnLYBIMIUIIMSTANsANIEsY waznsueusumalulad 7

v
v W s

fiveguasdmsdeussiusssasudiugomsesuladvesfuilnaluwmngavmamues 2. ieAnwidudnuazmma
Usznnsfifidvinasioguasimstovssiudsnsudeoulavesuilnalumansanmumuas Suunmudnuaismmg
Uszns wae 3. efnwmsuimsdamsanuides uaznissensuimaluladfifidvs nasoguasnisteuseiude
sogudrudewesulatvesuslnaluwnnsanmnues Wumide@asuaanngudiegne S 400 dregns
i3 osfledilfiAususandoya Ae wuvasuauuuuesulat addfililunmsiinszsideya Ae Arfosas Aads
Adudsauunasgiu aduussdvdanduiusuuuiiesdu waensinmginsansesladainuuuluu wanside
wuin 1. msvimsdamsanudedasnmsmegluszduinn uaznisseuiumalulad Tnenmsimegluseduunn
2. FnwazmaUsznnsi e msusmsdanseudsswnulssansam uasiuaUaends uazn1seeNsy

wialulagauauielunislieu drunsldnuass wagdunissuiussloninisldonu d8nsnadsuinsdeguae

& v o N | ¢ [P | Aw o v oA W
m’i“ﬂa‘dixﬂuﬂﬂiﬂﬂumﬂu‘tja\‘m’]ﬂ@EJubLau‘UENIZ\IJUiIﬂﬂIuLSUG]ﬂ':;\‘iLVl‘WJJ%W‘uﬂi YU UYEN UNITAU 0.01 wag 0.05

a v

o w & v o @ = = o & & a & = G
AU U LLaSHﬁ"Ua‘Uizﬂ‘Lmﬂﬂﬂﬂﬁuﬂﬂﬁ]ﬁ]ﬁm’nmﬂmu LLa%LUuaﬂMWQLaaﬂ%uﬂum'ﬁaﬂﬂT}mﬁENW]‘LJJY]S%WII‘U?NEJ

350



ISSN: 2985-2366 (Online) MSAINITUSHIS NI5SAMT UazmITAIUITIEEY, 3(2), 2568

' v
a ~

dnfuniugunnl nnsalifingURvnaniau dufiuusanyaenUsEmINTiIue1Y kagnsUSINIIANIAIEES

K] q

a a

Fuan fnsnaiiaausogUasin1sd ouse fufesnsusdinuresmssuladves{uilnaluwanganmumuas
agafitfuddnyisziu 0.01 audRy Y idnuaemaUsENIAIUING domunaNsa seRuNsAnY uazseldiade
Reliou fuUsmsusmsdansarundesiiunisiu udeey waedudale uassulsnssensumaluladdmusiruag
sensionu uasdurusdslunsio Lifsnswasesuusnuethaiteddey nansAnednananseiudu
wndlunsaisnagysmamsnann mswaukARu uazuImsvesfuszneumsisenedsu

o

AdAgy: Ussiudesasudesulad, n1suimsdnnisanudes, nsseniumealulad, nsdnaulade
Abstract

The purposes of this research were 1. to study the opinions level of risk management and
technology acceptance of consumers’ demand for purchasing vehicle insurance through online channels
in Bangkok 2. to study the nature of demography influencing consumers’ demand for purchasing vehicle
insurance through online channels in Bangkok which discriminant of demographic factors and 3. to study
the risk management and technology acceptance influencing consumers’ demand for purchasing vehicle
insurance through online channels in Bangkok. This study was quantitative research. Using Convenience
Sampling, 400 samples using the online questionnaires as a tool to collect data. The statistics used in the analysis
were percentage, mean, standard deviation, Pearson’s correlation and binary logistic regression analysis.
The research results were found as follows; 1. Risk management factors were overall at a high level and
technology acceptance factors are overall at a high level. 2. The demographic factor of an occupation, risk
management factors of performance and security and technology acceptance factors of perceived ease of
use, the actual system using and perceived usefulness had positive influencing with the consumers’ demand
for purchasing vehicle insurance through online channels in Bangkok at the significance level of 0.01 and 0.05.
3. A voluntary insurance purchasing served as an essential option to reduce the risk of excess expenses
which increase every year that in case of incident or emergency. The demographic factor of age and risk
management factors of time had negative influencing with the consumers’ demand for purchasing vehicle
insurance through online channels in Bangkok at the significance level of 0.01. While the demographic factor
of sex, marital status, education and income per month, risk management factors of final, social and
psychological and technology acceptance factors of attitude toward using and behavioral intention to use
had no significance. The result can be used as guideline for the enterprises’ strategy of marketing, product

and service development sustainably.
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Purchase 1.000

SEX -0.001 1 0932 1073
AGE -197% -110* 1 0765 1308
STAT -0.005 -113* .244% 1 0805 1242
EDU 0.027 -0.053 0.059 0.008 1 0955  1.047
occ -142% 0.028 -.108* <0016 -0.051 1 0930 1075
INC -0.095 -.139* 27 0.043 125* 0.034 1 0779 1283
SEC 282 -0.038 -129* 116* -0.006  -101* -.188* 1 0488  2.049
PER 0077 -0.015 -118* 0.090 0048  -0082  -150% .393* 1 0634 1578
FIN 0.016 -0.047 -0.046 A39% 0031 -0.056 0016 0.089 0.050 1 0931 1074
SOC 0.017 0.040 -0.011 226% 0018 -0.075 =120 291% 346™ -0.016 1 0461 2170
PSY -0.038 0.001 -0.012 .188=  -0011  -0.048 -0.096 .184%  349** 0016  .672** 1 0.166  6.032
TR -0.067 -0.036 0.004 147 0007 -0.032 0002 154  .248* 0041  533*  766* 1 0224 4471
PU 105* 0.030 0.003 0077 0011 -098* 0001 199  217* 0033 451  451= 379 1 0722 1385
PEU 270 0.056 -168*  -0.016 0054  -0.077 -0.059 .371%*  0385%*  0.076 0.091 0.072 .104% 0.069 1 0544 1839
ATU 248 -0.040 -121* .183* 0.047  -0.043 -104*  608*  .463* 0070 250  .145*  133** 167  519% 1 0402 2489
BIU 0.201* -0.010 -0.028 .108* 0.046  -0.038 0070 .502*  .368** 0072  .149** 0063 0076 0089 547  0.604* 1 0483  2.069
ASU 313 -0.040 -105* .106* 0043  -103*  -183* .605* 378 0.055 162* 0087  .110*  .116%  554%  666**  .594** 1 0397 2521

o o a o

* % g Jodfymeadffisedu .01 (p-value < .01) tag .05 (P-value < .05)
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Product Moment Correlation Coefficient fiszsutiudfty 0.05 wuth sduusyavSanduiusuuuiiesdu () fian
oEj5E1IN 0.001 - 0.766 Fermnaeulsiliu 0.80 vauzfirmageu Tolerance fiAneEszwing 0.166 — 0.955 Faannnin
0.1 uagAMABY VIF ag5e3ring 1.047 - 6,032 Fetfonndn 10 agulén dunaisnasgiumadennas
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3190 4 HaMFIAT BT navesn Uarnsdndulafeussiudesneudooulalvesdusinaluwans anmnuas

Purchase R SE. Wald df Sig. Exp(B)
LA -0.0452 0.2700  -0.17 1 0.867 0.956
21y -0.0350 0.0130  -2.70 1 0.007** 0.966
ADTUNINALTA -0.0042 0.2894  -0.01 1 0.988 0.996
SLAUNSANTN 0.2934 0.6806 0.43 1 0.666 1341
91T 0.5960 0.2877 2.07 1 0.038* 1.551
seldadedaiou -0.0707 0.1813  -0.39 1 0.697 0.932
AuAuUaoniy 0.5768 0.2606 2.21 1 0.027* 1.780
pulsEANSA W 0.8485 0.3106 2.73 1 0.006** 1.428
AMUNTRU -0.1762 0.4290  -0.41 1 0.681 0.838
AU AL -0.2995 0.2722  -1.10 1 0.271 0.741
Auinla 0.6872 0.4605 1.49 1 0.136 1.988
AU -1.1728 0.4329 2.71 1 0.007%* 0.309
Aunssuiusslominsldeu 0.4415 02046 216 1 0.031* 1.555
Aumssuitennudelunisldeu 0.8691 03452 2.52 1 0.012%  2.385
FuieaRiidsenistiau 0.2875 0.3442 0.84 1 0.404 1.333
Fruanusalalunsldo -0.0173 0.3191 -0.05 1 0.957 0.983
AUNITIFIURTS 0.6097 0.2846 2.14 1 0.032* 1.840
AnAsl (Constant) -0.1463 26735  -0.05 1 0.956 0.864
McFadden R-squared  0.2163 Prob (LR statistic) ~ 0.0000
Log likelihood -201.96871

v o o W ad o

** % fg szautsdRysaianszau 01 (p-value < .01) uag .05 (P-value < .05)

NAITNA 4 WU FuUTanwUznIsUsEEINTIUeITN (B = 0.5960) MKUINITUITMITIANITANNELS
AuUsEdnsnn (B = 0.8485) wavauanuUasnds (B = 0.5768) wazduwdsnissausumalulagauaiuity
ansna

a
= o

nIgnu

Ry

Bennreguasinisteusyiudesasuiinuteseesulatveaiuilnaluwansunnuviiuas st

o

Tunslda (B = 0.8691) Aun1sldauasa (B = 0.6097) wazaunisiususelovinisldou (B = 0.4415) &

0.01 @z 0.05 MUAAU dfmUUTANYUEIUTTYINTILDNY (B = -0.0350) LaruUINITUIMIIANITANLLELS
Aunan (B = -1.1728) d8vSnadaunog Uasdn1sd euseiuivsnsudn1uyosmveeuladvew| uilaaluim

| Sw o o A o ° w v i A aa a ' 13 & LYY <
nyuvmavuAs eg1eiduddgisydu 0.01 auddu laeduusivaiil 1anSwaseguasinsteuseiudusngud
Hugessesulalvefuslnaluwsngwnauns Souay 21.63 varfidulsdnyagmnadssansaiume (B = -0.0452)

aounwaNsa (B = -0.0042) sedumsAne (B = 0.2934) uazseldiadesiaidou (B = -0.0707) dudsnisuims
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