ISSN: 2985-2366 (Online) Journal of Administration Management and Sustainable Development, 3(2), 2025

ISSN: 2985-2366 (Online)

2156150115USH5 N1SIANIS BASNISNRIUINGITU

Journal of Administration Management and Sustainable Development

Homepage: https://so15.tci-thaijo.org/index.php/jamsd

E-mail: jamsdonline@gmail.com

nagNSaIUUIZENNIINIINAININEAIN TV SUUsTUSINAABUNTANENETD
VBIUITEN Wune3lUs Asunin luwndsiingassiil
Marketing mix Strategy for competitive advantage in ready mixed concrete

business of Center Pro Concrete company in Uon Thani province

aov £ X oA a o 2
quisAnA anede’, dund dunglve

Sutthisak Saychue®’, Subchat Untachai®

' angnsusMsgIRvUudin JadinIne ds umninendenvsigenssiil
2 AEINGINITINNTT WNINEIREI1U4)an3511
! Master of Business Administration, Graduate School, Udon Thani Rajabhat University
? Faculty of Management Science, Udon Thani Rajabhat University

Corresponding author's e-mail: centerpro.cc@gmail.com®’, subchat99@gmail.com?
Received: April 11, 2025 Revised: April 22, 2025 Accepted: April 23, 2025

unAnga

v 9
v A Ao

MATeaTel Iingusvasd WednuserumnuAniuseaduyssaumenisaatawazandlassudeanisudadu

q

gunsdaiugnddmsussianeunianauaiaveauivn Wuneslus aeunin $1in Tuwadmingassiil uax
ileAnunagnsausraumensaaaiidmasionsliiuseudemsutaiugsin nmsiudeyalesnislivuuasunia
96 4n 9 nn13dusaeg1suuulildauyindu wasldisnsaudedredisinaiinifendeaiiuazaan
fundunedns e gnAnvesuiem fendveeludmingassiil msnszideyalneldafifidmssaunseainimi
Yovay Aads dudoauuasgiu uazaddideeyunu Tmslenesiauanassdomguiissiuanudesiu 95%
HaN15ITENUIN NagnsdIukauNIsIaImiun1enniininagaaieanuliiuTeuBinsusiugsisneunia
wanadTlundmingnssd sowmanliud Auduaiumanann fuyeans uaz dunslifuins wenand wams

Aemzianuduiussenineiuds Fiiiui nagrsaauuszaunsnaieiidmasiennuliiuieudinsudsdu egadl

731



ISSN: 2985-2366 (Online) MSAINITUSHIS NI5SAMT UazmITAIUITIEEY, 3(2), 2568

WudAgy7iszau 0.05 Lakn NagvsaInyszaunIsnaInfIuAIEnIN AIUYBINIINITIAT NG kasAUNTEwETY

A1THANARIUAIAU

Adnfsy: nagnsdulszaunisniseann, muldiUieudiinisutedy, gsfaneuninnauass
ABSTRACT

This research aimed to examine the marketing mix strategy influencing competitive advantage
based on customer orientation of ready-mixed concrete customer business, Center Pro Concrete Co., Ltd.,
in Udon Thani Province and investigate participants’ perceptions of such factors. Data were collected using
96 sets of questionnaires from a sample group consisting of the company's customers in Udon Thani
Province. The sample was selected using a non-probability sampling method through a convenience
sampling technique. The data were analyzed using descriptive statistics with frequency, percentage, mean,
and standard deviation and inferential statistics using multiple regression analysis at a confidence level of
95%. The findings indicate that physical is the most significant marketing-mix strategy influencing
the customer-orientation-based competitive advantage, compared to other factors, followed by
the opportunity for entrepreneurship and service. Additionally, the analysis of the relationships between
the variables reveals that the factors affecting the customer orientation-based competitive advantage, with

a significant level of 0.05, were place, promotion, and physical evidence.

Keywords: marketing-mix strategy, competitive advantage, ready mixed concrete business
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