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Abstract

This research aims to 1. study the level of opinions on the 4C marketing mix, e-service quality, and
online shopping decision-making via the Taobao website of consumers in China, and 2. the influence of the
4.C marketing mix and e-service quality on online shopping decision-making via the Tacbao website of
consumers in the People's Republic of China. The sample consisted of 385 consumers in China who had
purchased goods via the Taobao website at least once in the past month and were aged 18 years or older.
The instrument used was a questionnaire. The statistics used in the research were mean, standard deviation,
and multiple regression analysis. The results of the research found that 1. the level of consumers' opinions
on the 4 C marketing mix, e-service quality, and online shopping decision- making via the Taobao website
was at a high level. 2. The 4C marketing mix in all 4 aspects: communication, consumer demand,
convenience of purchase, and consumer cost influenced the decision-making to purchase goods online via
the Taobao website of consumers in China. There is a positive relationship and influence on the decision
to buy products online through the website at 79.30 percent. For the quality of electronic services, it was
found that all 5 aspects, namely knowing and understanding customers, responding to customers, providing
confidence to customers, trustworthiness, and tangibility of the service, influence the decision to buy
products online through the Taobao website of consumers in China, with a positive relationship and

influence on the decision to buy products online through the website at 80.10 percent.

Keyword: marketing mix, 4C model, e-service quality, purchase decision
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5. MI3zanuazitilagnan 3.97 0.84 Gy
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Irquszasdtl 2 Anwdrulszaumneniseanalugiuuy 4C uazamnMUINsMeBIanvsedindfifiavsnasions
sinAulat edudooulairuivled Wl vesuslnelutssimaiy wedfofmnaned 45 Tnsumanslinrziuas
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vaUIInAluUTHNAR Y
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vowjuslnrluussmeR
KamsATIEA N dulsvaminmsaeluguiu 4C Savisnadensiadulateaudeoulatiiuiuled
i voafuslaaluuszmedu A F = 363.946 uaw Sig = 0.00 Felianfosnin 0.05 tufe UfasauauAgiuvdn (Hy)
uazeufUAmIMAFIUTEs (Hy) Tnerndassans avduiuswnas (R) 61 0.891 uagAnduusyAvsnisdndula (R e
0.793 uanTi1 FausdnUsvamnsRaIRlLIULLY 4C fiavun 4 fauds TBvswarensieduladedudeoulavinu
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Unstandardized Standardized c Collinearity
t ig.
s Coefficients Coefficients Statistics
B Std. Error Beta Tolerance VIF
Constant 0331 0.098 3.380 0.001
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R=0891% R?=0.793 Adjusted R? = 0.791 df =4,380 F = 363.946 SE.. =0.370 p-value = 0.000° Durbin-Watson = 1.927

a. Dependent Variable : n1sdindulade b. Predictirs : (Constant), snunisinnadoas (X,), AMurnuisnsuesuilan (X,), Auaiu

avmInlumsalx,), Mmuduuvesusiaa (X,)
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Wu 1 nramsiasest wudt A1 VIF Sianegsywing 3.784 i 5.386 FeAn VIF flanlsiifiu 10 Tolerance agsewine 0. 186

2149 0. 264 S18ALDUAINITIN 5

294



oo

ISSN: 2985-2366 (Online) I5FITAITUSIIT 1ITIANIT UaenITALITENE, 3(1), 2568

v ¢

AN 5 HaNMTIATIEREanduiusNaM LarAIAIINAAIALAT BUNIATTIUTBIANATNUTNINBIENTeTlndNT

P
&g a v
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Unstandardized Standardized . Collinearity
t ig.
s Coefficients Coefficients Statistics

B Std. Error Beta Tolerance VIF
Constant 0.243 1.00 2.435 0.015
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M33anuazitnlagne (X;) 0228  0.046 0.234 4912 0000 0231 4331

R=0.895" R? =0.801 Adjusted R* =0.798 df = 5,379 F =304.404 SE..; =0.364 p-value =0.000° Durbin-Watson = 1.977

a. Dependent Variable : n1sdindulatio
b. Predictors : (Constant), n1533nuazidilagndn (Xs), n1sneuauessiegn (X,), nshianuiiedusegnd (X,), mnudedelinga

(X,), mmﬁ]ugﬂﬁiimaaﬁmi (Xy)
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Y = 243 + 228 (Xo) + .135 (Xy) + .222 (X,) +.204 (X,) + .155 (X,)
aunsneNsadluguATIULNINTEIY
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