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Abstract

This research aims to develop a causal relationship model of acceptance and
use of technology that affects the use of Shopee Application of the customers in
Bangkok Metropolitan Region in order to investigate the consistency of the complex
relationship model with the development of empirical data. The samples of this
research from convenience sampling were 300 customers who used Shopee Application
in  Bangkok Metropolitan Region. The instrument was an online 7-point scale
questionnaire by the structural equation modeling (SEM) and a package program was
used to analyze the data in 6 aspects: (1) Performance Expectancy, (2) Effort
Expectancy, (3) Social Influence, (4) Facilitating Conditions, (5) Behavioral Intention, and
(6) Use Behavior.

The research results found that the developed cause relationships have
consistency with variable empirical data which have influence on Shopee Application’s
consumer behaviors on many aspects. The most influences aspects are the intention

behaviors, sufficient facilities, social influence and efficiency expectation respectively.

Keywords: Technology Acceptance and Use, Application, Shopee, Intention, Use Behavior
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