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Abstract

The purpose of the research article is 1) to study the service quality of hotels in Chiang Mai
Province after COVID-19 2) to study the POLC management and marketing mix of hotels in Chiang
Mai Province after COVID-19 3) to study the relationship between POLC management and
marketing mix on the service quality of hotels in Chiang Mai Province after COVID-19 4) to study
the influence of POLC management principles and marketing mix on the service quality of hotels in
Chiang Mai Province after COVID-19. The quantitative study was conducted, collecting data from
hotel businesses in Chiang Mai Province using a multi-stage random sampling method, consisting of
stratified random sampling and simple random sampling.

The research results found that 1) the overall service quality was at the highest level, 2) the
overall POLC management and the overall 7P marketing mix were at the highest level, 3) each pair
of variables had a positive relationship with a correlation coefficient between 0.719 and 0.824, which
was statistically significant at the 0.01 level, indicating that all variables had a direct relationship, and
4) The 7P marketing mix has an influence on the service quality of hotel businesses in Chiang Mai

Province after COVID-19 equal to 0.824.

Keywords: service quality, hotel, covid
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