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Abstract

This research aimed to: 1) examine the significance of live stream elements
influencing purchase decisions; 2) investigate the importance of online purchase decision-
making processes; and 3) analyze the correlation between live stream elements and
consumer purchase decisions in Nonthaburi Province. A questionnaire was employed to
collect data from 400 respondents. Frequency, percentage, mean, standard deviation, and
Pearson correlation coefficient were used to analyze the data.

The findings revealed that the overall significance and individual aspects of live
stream elements influencing purchase decisions were high. Among these elements,
advertising content had the highest mean score, followed by observational learning and
emotional responses. Similarly, the overall importance and each stage of the online
purchase decision-making process were high, with the decision-making stage having the
highest mean score, followed by the evaluation and problem recognition stages. The
hypothesis test showed that four live stream elements were significantly correlated with
consumer purchase decisions on TikTok in Nonthaburi Province at the .01 level.

Keywords purchase decision, TikTok, live stream, live stream elements, correlation
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