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Abstract

This study is quantitative research aimed at: (1) examining consumer behavior
factors influencing purchasing decisions at Watsons, Lotus branch, Mueang District,
Songkhla Province; (2) studying brand image affecting product selection; and (3)
investigating the marketing mix (4Ps) impacting purchasing decisions. Data were collected
from 400 respondents using a highly reliable questionnaire (Cronbach's alpha = 0.930) and
analyzed using descriptive statistics and multiple regression analysis. The multiple
regression equation is as follows: Y = (-0.138)X: + (-0.028)Xz + 0.751X3 Where Y =
Purchasing decision X; = Consumer behavior, X, = Brand image, X3 = Marketing mix. The
research found that the marketing mix (4Ps) had the highest influence. This study can be
utilized to develop Watsons' marketing strategies to enhance their effectiveness in meeting
customer needs.

Keywords: Watsons, marketing mix (4Ps), brand image, purchasing
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