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Abstract

This research article aims to comprehensively investigate two primary objectives: (1) the
purchasing decisions of Generation Y consumers for cosmetics and skincare products are classified by
demographic factors, and (2) to examine the relationship between various dimensions of business ethics
and these specific consumer purchase decisions. The study utilized a quantitative research methodology,
employing structured questionnaires as the primary instrument for data collection from a targeted
sample group was determined for a population of an unknown exact size using W.G. Cochran's formula.
The sampling proportion was set at 50% (or 0.50) of the total population, with a 95% confidence level
and a 5% margin of error. Based on these calculations, the required sample size for this research was
determined to be 385. However, to ensure sufficiency, the researcher collected data from a sample of
400 Generation Y consumers. To analyze the collected data, the researchers utilized descriptive
statistics, including frequency distributions and percentages, to outline the factors influencing the
consumers. Additionally, mean and standard deviation were calculated. To test the research
hypotheses, inferential statistical analyses were performed, specifically utilizing the Independent
Samples t-test, F-test, and Multiple Regression Analysis (MRA).

The empirical findings revealed two major conclusions. First, demographic factors—specifically
age, marital status, educational level, current occupation, and average monthly income—significantly
influenced the purchase decisions for cosmetics and skincare products among the target demographic
at a statistical significance level of .05. Second, the study demonstrated that business ethics maintained
a significant relationship with the purchase decisions of Generation Y consumers at the .05 significance
level. This significant relationship encompassed five critical ethical dimensions: economic ethics,
humanitarian ethics, environmental ethics, information and advertising ethics, and ethics regarding

corporate social responsibility.
Keywords: Business Ethics; Purchase Decisions; Cosmetics and Skincare; Generation Y
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