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Abstract

This research article aimed to (1) study the levels of tourism components, marketing mix,
integrated marketing communication, and sustainable tourism in Uttaradit Province, and (2) analyze the
factors of tourism components, marketing mix, and integrated marketing communication that influence
sustainable tourism in Uttaradit Province. This study employed a quantitative research methodology,
with Uttaradit Province as the research area. The sample consisted of 443 Thai tourists who traveled
to Uttaradit Province, selected through purposive sampling. The research instrument was a
questionnaire, and data were analyzed using frequency, percentage, mean, standard deviation, and
hypothesis testing through multiple regression analysis. The research findings revealed that (1) the
respondents' opinions toward tourism components, marketing mix, integrated marketing communication,
and sustainable tourism were at a high level, with tourism components rated the highest, followed by
marketing mix, integrated marketing communication, and sustainable tourism, respectively; and (2) the
factors of tourism components, marketing mix, and integrated marketing communication significantly
influenced sustainable tourism in Uttaradit Province.

Key findings indicated that friendliness of local people, physical environment, and advertising
were crucial factors affecting sustainable tourism. These findings highlight the importance of efficient
area management. Accordingly, Uttaradit Province can utilize the research results to improve tourism
management policies, aiming to enhance sustainability across economic, social, and environmental

dimensions in a balanced manner.

Keywords: Sustainable Tourism; Tourism Components; Marketing Mix; Integrated Marketing

Communications; Uttaradit Province
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