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Abstract

The objectives of this research were to 1) study customers’ behavior in using services, 2) study
customers’ opinion regarding service quality, 3) study customers’ decision for choosing services in
shopping center, 4) compare customers’ behavior of using different services leading to choose shopping
center, and 5) study the service quality of sales staff affecting the decision in choosing the service of
customers in shopping center. The sample in this study were 400 customers using the service in Supreme
Shopping Center, using a questionnaire as a tool to collect data. The statistics for analyzing the collected
data were frequency, percentage, mean, standard deviation, and Multiple Regression Analysis. As results
found that 1) most of customer’s intended to use services in restaurant, search information channel via
internet, receive better service than general department stores, use services for price value, get service
for 6-7 time per month, recommend persons at work to use services, value in service, and keep continue
using the restaurant service; 2) the opinion level regarding service quality of sales staff in the overall
were at high level; 3) the decision level in choosing services of customer in shopping center in the overall
were at high level; 4) the behavior comparison of using services classified by different ate customer’s
intention for using service in restaurant, search information channel, better service than general
department stores, using service for creating value, frequency of using service, recommending the others
to use the service, and continuous using the restaurant, have decision in choosing service in difference;
and 5) The service quality of sales staff in aspect of concreteness of service, reliability or trustworthiness,

and confidence affecting the decision to choose the services with statistical significance at the .05 level.

Keywords: Service Behavior, Service Quality, Service Decision, Supreme Shopping Center
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mstelalddiuuinig (X, 0.10 0.07 0.12 1.42 16

R = 0.95, R*= 0.90, Adj.R? = 0.90, S.E.est = 0.41

M15199 3 HaNISIAIIEIINNSanneeagnsing

msdngulaidenlduinisvasgnilaegsiu
auamnsTiuInsvantnauey L AUAATALARDY B t Sig.
duuseandannay
1NTFIU

ﬂ"lﬂ\‘iﬁ 0.67 0.04 15.57 .00*
audugusssuresnisuinis (X)) 0.34 0.08 0.40 4.15 .00*
auindeienielinda (X,) 0.25 0.08 0.28 3.11 .00*
aslausiula () 0.24 0.07 0.28 3.28 .00*
R = 0.95, R?= 0.90, Adj.R2 = 0.90, S.E.., = 0.41

Tundy ddlay  wgdan neanlaguwd uaz 3l Jumzunnd. (2567). “Aanmnishiusnisveaninaiueeiawase
msanauladenliuinisvesgnmguednisargwsy luvasaniunisal COVID-19.”
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4. d5duazrafusnena
4.1 d5Uuazanusena

NMsAnwoyaduyARavINqURIe1s WUl naudegedulug dumands ¥ateny 31-40 T
anunlan sefunsinungaiian fe Usyaed endwdnive fe ninnuensu s1oldladedeidion 30,001-
50,000 U dlngfimnudesnisiagldusnnsiiueims I%demqmsmsﬁagaLﬁaafﬁ"uu%ﬂﬁsiw 9 WU

fumesidn Andnisliiusmsiuemsiniieily sumslduinsiieasisnauea dwlngfninnislduinis

o

WieasauAiiuA Inslduinig 6-7 aswaweu mumsuugtgoululduinig diulvgiinisuuziihynaa
Tufiauldlduinig aumsldusmsiduen dalngfnindnislduinisnianuduaivenislasuuinig

wndign waz n19lduinisaelidiulnglduinissiuems Feaenndesdutoudind [7] wuin Huslaa

'
1% a o

fanuianelaniuduems Auaulannie LagA U IUIBAMNEZAINIUITAUNIN SINTITEAUAITANE

LALDITN TNAFBAURINBLINITITUSAT UBNINUUITHFINUTLAUNNITAANNATUNAAN N AIUNITENET

A1SHANN LATAIUIIAN AdHasaAURaNelanIsleusng

@

nansfnwssiuauAniuietiuaunmnislivinisvemdnnuglugudnisi lnesu eglusziv

winiafiansansesuegluszauiinynau ewnannsiaudnisiansuddumuasuinmsivaniaiy 3

Y

MBUANBIAINADINITVRINLTUTNSIAG Feaenndesiuying [8] wuil seAuAudIAyveIgnAIsianmn N

q

Uimslaesudimnuiiuegluszduiiuse wasiilefinnsansed nui susunis fuduiidudals sesan
fio suausiulanazlinde sunismevaussaudesns sunsquatenlald wazsumsaienrusila
nan1sAnwsziunsiadladonlduinisquinisilaesin wuin dsefumuAndiuieiiuaufai
Renfunmsdnduladenlduinmsquinmsdnlaesiueglussiunn Tassunuamnslimsng sundafusias
U313 Mudesmensdndming muaudnvaugegluszauin dusunisduaiunisnain egluseduuunans
aenndasduanann [9] wuin Jadensdndulalduinsawsiuegluseduund efiansansie du wui
msdndulalduimsiieglussdumnniigalaun sundnfam sesaanldun fusauazdemianisdndming

nan1swSsusungAnssunislguinisiiuanaaiu lowa ngAnssunsldusnisiugauseasdvenisiy

(% a

AUEN13AT NANTTUNITITUTNISAUYRINIIN Ty aiediuUIN1sAe o nednssunisldusnisaiunsly

'
a =

UINSAANTIMN ngAnssunstdusnisaunistdusnsiiieasienmen wgdnssunistdusnisauanudveanis

a

16u3n1s ngdnssunsldusnisaunisuusiddululduing wasnginssunsldusnmsiumslduinissiely

= v a o ¢

finsAnduladenidusimsaudnisiuwanaieiu Feaenndesiunasii [10] wui Jadediuynnauasngingsy

nlnason1sanduladedunuasuinis Ao A sEAUNSANYT wara T Wanalunsindulateduiuwazuinis

3 ]

luAudnisan laun dufanssy Aruanuauls wagdiuanufndiy wagdiulssaunianisnainiiduase

aa aa

n1sdndulageduawarusnislugudnisdinusduuunmsanduddniaing laun audemiedadiniie

AUALESUNITHANN BATAIUNTZUIUNTHAUINNG

Tundu ddlay  wgdan neanlasmuwi uaz 3l Yumgunnd. (2567). “AanImnishiuinIsvesndnaiuyieiiaiwase
msinduladenliuinisvesgnmguenisemnaniu luvasaniunisal COVID-19.”
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aunmmsliuimsveamtnauesuauidususssuvesnsuims dumnmihideiionielinga uas
drunslianutulademadenisiaduladenlivinimesudnmafianiy dafunmammsliuinisvesmiinay
yednasonsindulaidenlduinsvesguinisd dsaenadesiulaion [11] wuin esduszneuanady
sUsssurRINsUIMT A dedelndelunisuinis msmevauswiogni nslreausiulaudgndn nisien

TaldgnAn dwasienisldusmsgniuemsgUuuseang® luimiansyunseioysen

4.2 daiauauug
4.2.1 Tumsideaswialuarsiinisvenengudieedlvidianuvainvaie Wy nguslduinisvsined e

WinngRnssuiivarnuane@eenvaslnansidefisnseantundule

o
[

4.2.2 dwsunsiveaseiiidunsidodalinnmu lunsideadeluonsaziinsiiun S3dedquninen

Duegluguuuunsideliweunany wsgenasilidulssuindundayamsaiilinsidvauysalinniu

4.2.3 mydeasaannsmhludesenlunsinviigiiunsdnduladonldusmslugudnisddu 9 1a
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