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Abstract

This research had four objectives: (1) to design and develop an Al-generated video for new
employee orientation in an industrial organization, (2) to examine the opinions and suggestions of
organizational stakeholders regarding the use of Al video in the orientation process, (3) to evaluate
the effectiveness of the Al video in terms of understanding, satisfaction, and reduction of HR
workload, and (4) to develop guidelines for using digital technology to enhance organizational
learning processes. The study employed a Research and Development (R&D) approach combined
with the ADDIE instructional design model for media development. Qualitative data were
collected from four experts, eleven new employees, and HR staff at an industrial organization
through semi-structured interviews and media quality assessment forms. Data were analyzed using
Content Analysis and Thematic Analysis. The findings revealed that (1) the Al-generated video
contained complete and accurate content aligned with actual work practices and presented in an
engaging format, (2) new employees and experts expressed positive opinions toward the media,
particularly regarding content clarity and presentation quality, (3) all new employees (11/11)
reported improved understanding, 10 of 11 expressed satisfaction with the media, and HR staff
reported a 40-50% reduction in orientation time, and (4) guidelines for media implementation
indicated that Al video can serve as a primary orientation tool, be integrated with LMS platforms,
and be developed into department-specific versions. However, this study has limitations in terms
of a small sample size and data collection from a single organization; further research in diverse

contexts using mixed-methods approaches is recommended to strengthen the findings.

Keywords: Artificial Intelligence, New Employee Orientation, Al-Generated Video, Research and

Development, ADDIE Model, Content Analysis
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1.1 nguszeed

1.1.1 il esenuuunasimundeifvimilngldimalulad Al dmsumsugudmaninnulmiluesdnsgsia
NIPQAAMNTIY

1.1.2 vl o nwimnuAaui unazdetausuuzang Td 1 vadesnelussdnsienisldd o3 Avim
Al lunszuiunsuguiie

1.1.3 iieUsiiutssdvsnimvedde ARvimTlusumudla mufiemels uazmsanmszveshevsnenns
yAna

1.1.4 Wewannuuminsldmelulagadvaivesnseaunssuiumsseuilueedng

1.2 MINUNIUITTUNTTH
1.2.1. wnfansuguilmaniinaulng (New Employee Orientation) msuguiimandinelvuidunssuiunms
Afanuddpiomsaisnngiuanu anudila uazemrniuiuesdng laealuazaseunquils Ussidesdns
Tauusssu Afley ngseideununnuUaensie wazntfiAuSuRinveu (Onboarding Process Theory; Bauer, 2010)
mAdeiuduimsUguivaiiaanmanansaansnsinsaneenveswiinalyel uanufionels waziaduaiig
aruanansalumsufiRAnu (Singh et al, 2025) agndlsfimu mavguimelugiuuudaiu Wy nisussenslag
il HR viensldeiionseny dnidadiaialudiu na enuhaula waemsusudenlivanefugiso

(Devakirubai, 2025) Fainpusndudesdiuinnssulul o ﬁ%haaﬂizﬁmizmumsL%‘auiﬁ

1.2.2 nunsiseusdmsugng (Adult Learning Theory: Andragogy) Knowles (1984) Lauain & ngyil
dnwarmsiFeuifiuansisaniin lnefndesnisnsFousi Weslssiuusyaunsalads wunsiluld uasfiana
Hudasy mavguiwemdnamdidadulngluforhou Jeddunmeiaensdesiunguii deirloiadiousss
(Virtual Video Media) 14 Al a$raifiomaninsomeulandunanilad wneielindnendmidiu aniunsal
#1939 (Realistic Scenarios) anansadaug limuiosns uaziSouisonuednglife wmnininsnasaan
Aeves Shaikh uay Sohu (2025) 31 A-Driven Learning Media @snsaLa3aasng Self-Directed Leaming uay

i sTidus e siGou
1.2.3 miﬁau'pfsimﬁ'amﬁauﬁa (Virtual Learning & Multimedia Theory) Mayer (2001) 1o 1 1a@ue
Cognitive Theory of Multimedia Learning (CTML) ﬁm%madwmﬁauisﬁuﬁaﬁaﬁﬁ Weflusvansamnnt wdle

1% o

Jayagninausluvatgzuuy (nw 1des Toarm) uazdnisdanisnisenatyan (Cognitive Load) agaimiangay
v aa = a a v = PN v ° v | ad Y a av v
nslodednlaaiiouassiasnelag Al Fsaunsa wunisdlawaznisandn laaniMisauau Tunuideau HRD
Nayak wa¢ Sindhu (2025) sy31 n1519d aradauas slunszuiun1sineusuaIN15aIuas e immersion haz
engagement VoIS dwmadanuiswelauasnadugnsveansiSeus valsi Akter et al. (2025) wuin Al-based

media HielesdnsuumsialiamviinzauiugToundazngy LaransuuinuninegInsyana
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1.2.4. WnAALaENgENIIANIIHEINTUYYE (HRM/HRD Theories)
1.24.1 Human Capital Theory lng Becker (1964) 85U1831 n1saaulunsnensuywd wu n1s
ausuvsaUguilva zdmasdoUszAvEnmuaznanauLNLIvetenns muguimeniaunmiadunmsamusses

gt lANTnUUSURILaS) andrIIN5aN9en wWasiiuTAAINNEAINTALNITWY U

v
= '

1.2.4.2 Technology Acceptance Model (TAM) Ing Davis (1989) tauain mseensumalulaguuag)
fiu M3suiuselevd (perceived usefulness) wag NM1ssuiAMLdIEluNIlENU (perceived ease of use) MUITEBVD
Khan and Gowda (2025) wuin Al solutions T HR 9gUszauniudi§afided eminauuagdie HR wiudsniu
PeuszUszlovilumsululy
1.2.4.3 Learning Organization Theory 1ag Senge (1990) iiuinn1siseuslussdnsilunsyuiunis
soifles uazdosendeind osiloid asomaainsosdanuidamiu mai AdATowadousi i usudmadoldu
fegwensiesuavinusIsumMsSeusluesing (leaming culture) sgradussuu
1.25 msUssndld Allu HR wasmsUguiive suddelutamdadh Al fdauisudanisimuesie
HR 0819804 4 T3 19zdudu n1sassm (Recruitment), MsRaLEen (Selection), N1sinausy (Training), LAEN"T
FnwIniine1u (Retention) (Ng, Stanton and Urbancova, 2025; Bhardwaj, 2025) @i unsguiunisuguiline
Taensaiju uwes Devakirubai (2025) uae Singh et al. (2025) §vinflmusifugeairaniadiondaelrminam
Tyl launummewuetsianu wavanniszvssiie HR M3ld Al Orientation Video Ssnoulandvisludmnug

wazUUuR wmsnztgliidevndanuiiaula Ysuldsuuiunvesusiazesdns wavamnsaiananuanudilanay

euianelaldegalugussay

1.5 NFOULLIAALUNISIRY
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nan linauansnalnvesd oldvimilagldvalulad dayaussdvdmiunmsuguidmandnamil
Usznausie Virtual Presenter, Interactive Scenarios uaw Gamified Content) fidwaste 3 fifiddey éud (1) A
Wl (Understanding) ludunouninuasnds fausssuesdns wazunumau (2) anudianela (Satisfaction)
Uszneulsae muiedemweailom UszaumsaliSeus uazmsuiuselewd uag (3) nsildiusa (Engagement)
Usznoulude sefunsiidiusan msnsldneu uagmsuaamanud) Senseiududsmdnluamadodlssey
Faquszasdiiiotn auiinle awdiawsla waznisanniszues HR lnsnadnsaavineveslumaluninde
UszdnSnmmineinsyana Usznaulse anateusy anduyunisineusy uay n1siiusny (Retention)
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a v |

Usgnauluiy andnsnisaneen Winnsaseglun Jweenndesiunanisneaedunuidenuduindednviailay

TgweluladJgyaussivgdmiumsugaimeandnnuluivslininnulmlidiladonidtu famelauniu uez

o«

HR aan1sEMIYUlAase

M50 1 M3daeseianddeiineites | Wannlaggide

va o

Aauusduanei / §3de @) 6)) @ | 3| @ ® | e | M ® © (10)

msUguilmemiinal v V4

MsRLINSHeNsIYy Yl V4 V4

MMM Ne NI N4 v v N4

nsld Al lunsiSens v VI V|V v

a v a

Ae3fle/laRiive V4

PruianelagiSen N4

NINENENEN

AsHEINs VBN NI

NENINENENEN
NENENENEN

MIann1se HR v

IUUTIIUBIANT/NAYNT v v

NNMIFLATIERATY 10 Tu (Akter et al., 2025; Bhardwaj, 2025; Devakirubai, 2025; Khan & Gowda,
2025; Kharch, 2025; Nayak & Sindhu, 2025; Ng et al., 2025; Rabban & Singh, 2025; Shaikh & Sohu, 2025; Singh
et al, 2025) wui tnidednvgliauddgdu msld Al lunsSeuduasmsiaumsnensuywd lnsamngly
#1un159An"3 HAM uag HRD 4 saenad psduuunliunsid suulaad i dvalussdnsg namnssy 11uves
Devakirubai (2025) waw Singh et al. (2025) Flifiuin Al anunsausulgaszanamlunszuiunmsUsaimauas
msiineusy vaizit Bhardwaj (2025) way Ne et al. (2025) wWudhasrnudenlesszarinemsidmalulagfumstaun
Benagvisuay Tansssnesing uennt mAdevastusuandsiiuisnnuddyues Foiadioutiuasiafiiie
(Virtual Media) Tun1siaSuasnsusgaunisainmaiieus 1 Kharch (2025), Nayak and Sindhu (2025), uag Shaikh
and Sohu (2025) IéfsetyindeiRlefiadadae Al aunsafaisenafimela anudile wesnsdidwsamomidney

Tyl Bnnsdarieneulandmuunfnangudnisiseuidmiug g (Andragogy) wanguinsiseuinndaniiive

vy udo uar a523ded auunITnwel. (2569). “msimIdeTavimilagldinaluladUyg1usedvgamsunisuguiimaniini
Imiluesrinsgnamnssy.”



NIATNAWGINWATNAMNTIU TN © atufl b NuA1AL-GAN beoe
48

Journal of Business and Industrial Development. Vol.6, No.2, May. - Aug. 2026

(CTML) AiufumsiFous\sUszaunisaluaznisandwiunsiauevansguuuy vefian cuideves Khan uas
Gowda (2025) wag Akter et al. (2025) WiulUfl n1sananszvesdnevingnsyana Wunsld Allunisainede
Uguilmafiannsoldanls wasdsuuademlimnzautuustesngudming Asdasiouliidiui mafandeidle
wilouasdlngld Al lsilisausidieiaunUsEavsnmnisSeuivemdnaulml wideduauunsuimsianisesdns

agdedu NiluinmMIansuukaznsEtLasRdnen LIy wdlusseze T

2. 35015998

£ '
av aa v

ATeilldunsideuasamun (Qualitative Research and Development: R&D) My ﬂwﬁusmilﬁm’faa;ljal,l,az
Aineviteyaludananm (Qualitative Research Approach) Wilelvilédayaiddn (ich data) :nsamesvaslst
foyaluuiuniisetesnsgnamnisy nsfnwildaunsimumne (nterpretation) Msdaasziussiiu
(thematic synthesis) LLazﬂ’]ﬁmﬂejw’zfa;gaL%QLﬁam (content analysis) laglldnsyuums ADDIE Model Wunseaulu
nseenuuulaziande uagldsuleuisitudmanmilunsifunuruasinngideya
2.1 Ussinnuazguuuunsivg

MATouU o 2 drumdn 18un dwit 1 nseumsiannde 194 uneu ADDIE Model (Branch, 2009) 1{u
nseuluniseenuuuuasimudo3fAvie Useneusie Analysis - szt anudens uazusunesdns,
Desien — senuutlaswadnde 1o uay Storyboard Imaa”’m@mﬁnmﬁaaﬂLLUUﬁaﬁaaﬁLﬁamumwﬁ Cognitive
Theory of Multimedia Learning (CTML) w84 Mayer (2001) ﬁLﬁumiammizmaﬂzgzm (Cognitive Load) agn1s
vniauedeyaluvansdaams (Dual Channel) Development - Wanndeddlelagld Al idua3osilelunisasng
Implementation - naaedlddoiuglsideyaluaniunsaiads Evaluation - Ussiiunaidenunimang i desvy
wiinoln uag HR Staff dhuit 2 suideuiside T9nidudenmnin Qualitative Research) Tumstifusausa
Foyariumsdunvaiidasaauaiuulssdiunanmie

1. Analysis - Aiaszitleyyn MNABINTT LATUTUNDIANT
Design — sonuuulaseadsdle e uas Storyboard
Development - Waundeialaiaiiousswie Al

Implementation - naaesldeiuglviteyaluaniunisalas

kR LD

Evaluation - Usziiunaiienaunmanngidedvisy winanulval uae HR Staff

2.2 Uszrnsuazngui idaya

=

Usvans laud yeanshuaanuuseneumsningeavnssuwisniiduiiaugnamnssueussuns Sminvays

)

Alideyalun1side (Key Informants) AndientagldiBn1sidienuuulanzas (Purposive Sampling) AMsnausififinyiueg

(Criterion Sampling) Badu3smnzauivniidedmaunmidaiunslddeyaddnanuenaiifiauieie

I@EJG]NﬁUUi’]ﬂQmiﬂj‘ﬁﬁﬂw”l (Patton, 2015; Creswell and Poth, 2018) wusilu 2 ngu fsil

vy udeo wa @529888 auunITnwel. (2569). “mmiaiaeIaviadlagldinaluladdyg1usedusamsunsuguidimaninguy
Imiluasrinsenamnssy.”
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° a

2.2.1 nauiTewey (Expert Group) 31U 4 AU ARGoNANENTAMLTEIMgUuazUsTaun1salluaan

A4 aa o

Wendadaunse Usznaunie gi8e1wae1u HRM/HRD fliigimnganunaluladnsfnuuaznisudniendvia

v o

FBmasumnasafegmavnssy uazdmiii HR AfiuszaunsallunszusumsUgudme fvihilussdiu
AugnesuaYATLVINEAIBN e iR eddeile

222 nguiflyiteyaddny loun wiinedlusd 1oy 11 ey ABuuiTRmluTaReunsngrLfafoudamay
Aadenaunms liud Wuwinauiifsunszuiunsuguima Surliteyalaoadasle wavannsadeasuans
AnuAaiile ulumumdnnsidedananinil Guest et al. (2006) seyirsruauliiteya 6-12 Auannsaviils
\Annuduiivesdeya (Data Saturation) Iélunsdifinguiflvideyatirnundiendstu dvihinasedide uang

AUV UTY war A uAAIUN U ST U WalTEN

2.3 i7edlade

23.1. doiilawadiouaieiiwannlneld Al iemesaunquiudeyaesdng UsziRveswsvn Taussauesdng
seidoutavadu vaninueinisan nsinanuawa adadmsdmsuntdneu malulad A Tunisasiadazas
w@ilou (Virtual Presenter), M3dainsesildes waznsdnse wsesle Al esuneluluma ADDIE

2.3.2 LLUUUizLﬁUQmmWﬁ'a (Media Quality Assessment Form) Idnwuzidu mmeﬁmwaamﬁmmmw
(Qualitative Judgement Criteria) lai13 nsuUszidudsdaaudl ovanuidivsnse 11l oagviounnd 9ades way
Forauouuzlumsuiulss \Wusnemduyszanae 5 sy (Likert Scale) lngldfiTenmaussduiu amudom
sugUnmUsENeuRaEMTILEUD AMUdBAZAY UagsUsEAVEAMN

233 uuuinnnudlavemidneu (Knowledge Test) asounquiomiiauslude 1wy ngsudoulssnu
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A19197 2 YumeuNSANIIIERaliAa ADDIE: Waiulaey3de (se)
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eazidaan1sA iUy

v ¢
WNAgWaIN
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litayandiloUguiimaduvesheyana 1y Useiiusem laswainesdns Tdevimi/sius
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Uselgal

D - Design

(N1598NLUY)
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- 3n9 Storyboard/Script ATOUARLAN W TaAIN

SFyuissaiem (Script Writing) yniemundoulniifuunussens Tagld Goosle
Translate ¥28ulasdoninu — Usudeaaludlieu/iedne adradesussenegnae
Google Al Studio LaantdesIne1ns (W t@ee Charon) wagatluanuild n1suusain
waza319 Prompt (Scene Division & Prompt Creation) wUaufazunusseneesniduain
(Scene) anazliliiu 8 Jund

19 ChatGPT wiethuada Prompt fitlaseadensu 1w Subject-Action, Style, Ambiance,
Camera, Composition, Focus Lﬁaﬂauﬁﬂﬂmﬂiuﬁ%ﬁﬁﬁia

- ﬁmumg‘dLL‘U‘U Virtual Presenter + Animation Lagszuun13UIEIiuNg (19U LUUgD UL

WHITUTN)

TR wHuIY
LaTAULUY
(Prototype)

PULaU

D-Development

(GRETTT:TR))

- @5199UlUUMY Al Video Generator, Motion Graphic, hagtdesdaunsigsi (Al Voice)

- wandnleasdulssnuiuimazasiadou (Al Avatar)

- Msas1iAle (Video Generation)

TilUsunsu FLOW lunisas1adnlediazain (8 Furiisionin) 910 Prompt n1w18ang
ilosngiliisessumulneg Prompt deuluntdnguviiiy

- MIrnrelazUsenauinle (Video Editing & Integration)
dIfleusara1nann FLOW 1useneuiudesussenslu Canva
Yinsdaste Lfin Motion Graphic uwazdnSesanlsinsuaa Storyboard
Iy Al Orientation Video aduauysel

- savdeuANUgNAelnLdiBeIvIey Ysuusmadaiaueuuy warnanedldluiiiidy

ladeddle
Al Nauyseal

nSouldau
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| - Implementation | - naaedld@afuninaulmi (11 au) ludusmwiusnuesnisvhay ledayansld
(msu1luTd) - T5uruiRle ihuuunageuAUIle wavneULUUADUANANLTaND]] NUITINAY
- iudeyaifisnAnain HR Staff IRerfumazmnLazsEuianas Forauauziiie
YSuuse
E - Evaluation - Formative Evaluation Ut aiausuuza1ngidsrginlud unouiauiuay [ 1o wan s
(nMsUszifiung) Usuugde Uszidunuan
- Summative Evaluation 3ias1zsinauvunaaauaadila prufanels war | 4o avudale
funwal HR Staff AN anela
1¥aaAdanssann (Aede, SD) wazn1sinseiiBaien (Content Analysis) | wazdolauauus
\ieagutof-dedinuasdeiausuuy wlenaan

2.5 mylnseiidaya
AT Content Analysis uag Thematic Analysis M13LUINIVBSNUITULTIAUNN el

Fupoumstinses

2.5.1 naanuveya (Transcription) Gﬁaaﬂamnmié’mmmiﬂﬁmmm winanilval uag HR Staff gnoen
Judoa

2.5.2 mathsiiadeya (Coding) {3devihmseudeyanateseulitessy siada (Open Codes) Usgifiuil
A& ALy

2.5.3 n3danuemy (Categorization) samsaiisinrumnelndidsatudungy y anuidlaidon
anuraulavesdo arwazaan armiduniasgiu nsann1sza1u HR duasgiduuszidumnan (Theme

Development) sl Ussidiu wu “Uszaunisaln1siseusiiaou” “anudanuvesioyauarainuadiieaye

vaullom” “@nenwlunisanniszau HR”

vy A 1 =

2.5.4 m3duAudvesUsznu (Frequency Count) S1uaudlideyafinanfsUssiiiuiu wWaiasumiy
S = [T ' ' P A o9 v w = o £
Wnetie wu “winvulvl 10 90 11 aunaidevilidnlangsaideudaauiu

2.5.5 msaguanununelaedauiun (Contextual Interpretation) finnuilemlagidenlasiuingussae

YOI NUTNLITDI AABAIUUITUNTVDIDIANTRNAINNTTH
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3. HANT5I8Y

3.1 wan1seanuwuUkaziaudedaallasldnalulag Ugyyiussivgamiunisuguimaninarulvaly

29ANTIINANIAYAEINNTIN (FNQUIZHIAT 1)

M1319% 3 WAN1508NWLUU Storyboard Wag Script Al Orientation @83

Wannlaggidy

49

aa o ¢

Aulaeldmalulad UgyaUssfvs:

Scene / Content

(#dia)

Script / Voice (A1U55818)

Visual / Graphic (nwusznau)

1. Uszifvaqusem

PP 2 o T 4~ v
vignveususunenuilel ... aedimungluy

ms... Yagtuldaenefanisluga.”

Taldusem, nmaneiniaudsdagdu, suld

AsnLELLAaT (timeline)

2. las96519v09USEN

“« 13 1 &) Y oa =
29ANIHUIDBDNLUL. .. Iﬂ&lwﬂﬂiﬁ?i@ﬂ?jﬂﬂ@m 195

waunvan lawn .7

Organization Chart wuula g, Al Presenter

Flunlaseasna

o ¢

3. ulgune FdedAY

Wusha dlawnu

“FHuvirdvousine... wusiananae... ulgulgns

yudeie... wazalawnureasi fe..”

a1wa@amI1u key words (Vision, Mission,

Policy), Motion Graphic tufdAgy

4. IMUSTTUBIANG

o

“paAnshianudAgyiuAtdounan loun .. T

AVIOUNUNGRNTIN 19U ...”

ANEDIUNITAINTTHIIUTINAY, Infographic

Core Values, Al Presenter YNRIBENS

5. YaUeAuLnganUAIg

91197u

“n13vudInsIralIal YuRniungainy

Yapady wazisaniglmuvineay...”

Animation LafINiine1uaIx PPE, U1RNLG0-

gany, thewouanulasnsiy

6. 55\ 0guvaueAU

Walu

“melussrnsiseifou wWu nslaanui ansly

gunsaldine wavdevy...”

Motion Graphic uansdaydnwal v uaz X,

g eanunsalfgn/in

7. ANSALALAS NN

1381

“ys¥nminuanisandu 4 Uszian lawn..

wiinusesduluaudunau...”

Flowchart Tumaun1san, lanauunuuseiay

n19a7, Al Presenter 85u1e

8. d7dANITE 15U

WUNY

“wifnauaglesuadannig wu Yseiuday Tuda

ATNYINGIVIA BazAanNTIUAa 9...”

A1nAsAuaguAIn, Awluda/iIu, Motion

Graphic AANTsudunUINIG

3.2 uamsussiiiuaunwdelaedideauey

nafilsannisimundeinvmilagldivaluladdeyaussAvg amnseasulaidu 3 Ussinundn dadl

v

Uszihuil 1 anuasudiuredassainuasiidon annisdauasziannuiuvesdilenniy 4 au wuii

v

lassasrailenvesdansounquintodAgueinisuguiing laun (1) Yseifuaztayaniluvesasnns

(2) TusssuasAnsaziey (3) ngszideu ToUeAu wazwuiuua (4) msauwasadainig (5) n1suufaiu
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wmsgrueulanadts tnefdsamgmnauiunsstuindomiiian “gniowazmnyausonisldruaiu
15anugnamNTIL”

Usgiuil 2 mnthaulasaznsdniauese Al {idevgy 3 Tu 4 auldaruiuin (1) nsle virtual
Presenter (2) Motion Graphic (3) a1nifleusznou frefsgaemnuaulauazsilvntnaulmisufidenldieiu
TnsiavnznslHideadainszi (Al Voice) uaznmmadoulmiienndostuiom

Uszidudl 3 mumnzauvesdsluuunaie fillsrmapiamaiiuindeiimund “anumnzausonis
Huidesdiovguiing” fasann (1) Wideyauuuanmsgiudeddu (2) annsaldald (3) anaruiianatnainnis

UIIYIYUBIYAAINT HR

3.3 wansAnwAnuAnivkasdaiauawuzang dduieadesnisluasdnsdanisldde Iaviadlaeld

walulagUsygusehvgadmsunisuguiime (Inguszasan 2)

99

A13199 4 AnuAniuresinnulnisededfvimilagldnalulagdyanussivg: Wannlnedide

Useihuiiduntval (auil) 123 |4|5]6]| 7 8 |9 10|11
1.58n Ausw/ayn/auls ndgpdu VIVIV VIV VIV |V VY |V
2 lsifimnsninde (niefidniion) VI V|2 |[VIVI|Y] 3 L Ye |V

e 2 S e

7z e = 2

£ 2 = ®
3laeungsedeulval 9 veauion VAN VAN EN 2N VAR EVAN VAR BV RVARN EVAN BVAR V4
4 Firiiguyneguinulsmensatnsten sua. VAN VAN ENZEN VAR VAR IVAR BV VAR VAN IVARN BN/
5.4191UINTLELNAADNIUY 119 U ViV ViV VY|V N vV v
6. sniegengszdeulignies VA VAR EVAR EVAR IV VAN VAR VAR VAN VAR V4
7. Windsausseneuazanntaeliiaula VI vV VI VI V|V v V= |V

3

£

S
8.Anmsldde Al indTudensussenuuuLiu vV vV VI Vv V|V v VNG v
9.1 mssiludeseiioyidladetu ViV VI Vv V|V v VNG v
10.fudmnzganmnilldsunseusudesdu ¢ VIVIVY (VI IVIVYIVY |V V|V |V
11450 wanzaummiluldfunseusudesdu q ViV |V N VAR RVAR NG v VNG v

inmaiudeyarnuAndiuveantdneulm 11 au dunsdunvalfdlasiaigniesziuasdndu

5 Useuhu eiadl
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Usziiiuil 1 andnlailemdaautu glideyarianun (11/11 aw) seyin devaslidilangszideu

Y

a val

096n3 anAnuduauAsatunisauaznisudsne vilsudmundsiiguyniuasdoufoalulsnud aautu
Fegemlidaya “quandlaléisy lifesanu HR vansegamilouwsineu”

Usziiudl 2 amuthaulawagliinde lsideya 10 Tu 11 aundninde “uraulawazdanuliine
Taglimamadn finmmdszneusieliles fMdssussenedaau anlisnauduly fnnsld Motion Graphic dedann
WaAnangliteyaunse “ dadlassairsesdnsaoutrseidnos”

Ussiduil 3 mnuaenadastuuiunnisriianuais minauluel 9 Tu 11 aufusudnden “asaffy
A0IUN3AINIYINNUNII” Teganig N1y PPE n15197-09n91U Wagaiainis kaznganuaonsie

Uszidtud ¢ Aneniwlunisléununisusseneidu flideyannau (11/11) Wiuideaunsa “Iununis
usens HR I3 wnsdilanentt ganld vilideyansetunnau

Ussifiudl 5 wuameiuusadiuiy flideyaaustssiudsd Munsdifnvianmsansnu wu nén /

QC / Tadafnd Winuse819849 Interactive yilvunalafianunse Uiy

3.4 wan1sUssdiuszAnsnneasdadfviamilasldmaluladUgyyvseavg Tudruanudala annunswela
wazn1sAnNISzYREhenineInuAna (Inguszasan 3)
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3.4.2 pAnuitanela
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Y

a o 1
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Tiininguuuudtegiiduddgludenuidnuaanudila

3.4.3 N13ANNTENNTINUVBIYAAINIEBNSNENTUYWE : HR Staff
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¥ud (1) annatlumsusufiva HR iamunssnunssiuin nasudvaanaUssan “a3mis” Tidos
UssEEmanesaURa Ty AMuenial “enitudeddiiaaieiu reudindelifsialusiauasuyniden” (2) an
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%

3.5 man1sauAsziLumensidmalulagfdiaiiesnseaunszurunisseusluasdns (Inguseasan 4)
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e
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Audaeasdy msvhouduiin nsimwnnizdil aaesauiliianisdesend “adfnsuiinisiseuinaia”
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o
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. Main Orientation
@\ Media

Integrated with
| LMS
Core: Al
Expand to Ly Orientation
Other Trainings | Video
o Function-Specific @]
o] Versions

Outcomes >
—@— —9— O —&—
| Enhanced Learningi Learning HR Burden % Understanding
L ) L

JUN 3 maamwazysannslugssuunsiseuindvianiasuiastuasinsgnavnssy: Waulaedidy

&4
Digital Learning
Ovaanisali

4. afuTeNaLazETU
2AUTENANTTIAY

1) Msenuuuuazimundeiavailaglivelulad oy ussividmiunsuguimeninanlmiluesdng
gnamnTsL HanTieinuindeiiianndulienugndes viaula wasmnganfumslinuas aenadestuay
%93 Devakirubai (2025) fitinsiier Al undszgndldlu HR taeasuaruiussuulumstansdonuazan
FoRananalunisdoans Sniediaonndasdiu Singh et al (2025) MduinnisteIALaInsaves Al Unld
Ustlowdlu HRD teiadudszAvinmussnszuaunaioud shliEsudladomldsnduasdaauiu

2) mvwiAniulazdeiausuuvesidAsItes winnulminay HR Staff Wi dedisanniszauuay
aanmsgiunseusiliAniiiaaiy natlaonedoatunuves Khan uway Gowda (2025) ABudui Al aunsn
wanlaun133an1s HR Wiuadiouazanduniluszezenn wenannil HR Staff Sudhuiesindeanunsalddnliuas
UsuUsseiileanuanusionis Sensetu Ng et al. (2025) findnfisnszuanisiasunlasnaluglusgdulan
yosmsvhaudsdulviesdnsdesianiuuivne HRM Mifumeluladadvauayaudameu

3) UszAnsnmvesdelusueandila anufianels uaznisanniszaiu saanmsdunTailenanm
wanaimiinaluinenuanudlademidaauiundssusude waeflanufmelalassaulusedugs
d@onAdesiy Shaikh and Sohu (2025) finuinumalulad Al aansaifisdszaunsaiveaniiny waza gy
voantnalunsiseus delnseiinunseuuuusasnaameadningildesunenginssuaud slauay

n1sgausun1sidumaluladnidviessvuansaumeavesuywd (Technology Acceptance Model :TAM)
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484 Davis (1989) wuiminnuluiinisiuiussloniluszavas lnsanzaunsidilangseideouiidniauuas
msanaudndulunisdneiy HR vadeiuninausuiihdediaruiglunisldnu Wewinainsaduyud

Iemudensuazldfasianninens sgnslsinu nadanariludesunuandeyaidernmunin Fwasviouriruad

=

wazUsraunisalves ideyas deluanunsoasuliindedanunsanaununsyuiunsuguimanuundywinla
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TinslalunyiFou vagd HR Staff 1891011015z uanaseeg10diuladn nsstudeAunuaes Akter et al.

¥
o d 1Y
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