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Abstract

This research aims to investigate and compare the needs regarding types, knowledge
information, and characteristics of online learning media related to arts and culture in the South
and the Siam-Malay Peninsula among students within the MOU network of three universities. The
research methodology was divided into two parts: 1) Quantitative Research: Data was collected
from a sample group comprising the undergraduate students at Prince of Songkla University Hat
Yai Campus, Thaksin University Songkhla Campus, and Rajamangala University of Technology
Srivijaya Songkhla Campus, with a total of 395 students. The sample size was determined using
the Yamane Formula and selected through the Proportionate Stratified Random Sampling to
ensure representation according to the population size within each category. Subsequently, the
Simple Random Sampling was applied, where the students were selected without replacement
until the specified sample size was achieved. Data was collected using a questionnaire, with
subsequent analysis employing frequency distribution, percentage, mean, and standard deviation.
The study also compared the students’ needs for online learning media, across different categories
including universities, genders, and year levels, by applying the F-values in a one-way analysis
of variance. When statistically significant differences were detected at the .05 level, pairwise
comparisons were conducted using the LSD method. 2) Qualitative Research: Data collection
was performed with a sample group of 15 students from the MOU network of the aforementioned

three universities. These participants were purposively selected from those with experience in
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using online learning media on the website NAAMCHOOP.COM, who consented to provide
additional information via individual interviews within the questionnaire. The Simple Random
Sampling method was employed using a non-replacement lottery approach for each university,
until a group of five performants from each institution was achieved Semi-structured interviews
were used as the data collection instrument, and the collected data was analyzed using content

analysis techniques.

The finding revealed that: 1) students exhibited a strong desire to utilize online learning
media focusing on arts and culture in the South and the Siam-Malay Peninsula, showing a
strong need across all aspects with the highest demand for the characteristics of online learning
media. 2) When comparing the level of need for media use across different universities, students
from Thaksin University, Songkhla Campus, demonstrated the highest need. Moreover, it was
found that students in different universities and with different genders had significantly different
needs. When considering needs in specific aspects, the students were found to have significantly
different needs regarding types of media and knowledge but no significant difference was found
in their needs of online learning media characteristics. The findings revealed students’ needs
of knowledge about traditions and rituals, with a preference for social media platforms that are
accessible at all times with multilingual options. These findings serve as valuable insights for
developing media plans, particularly for publication on the Naamchoop.com website operated by
the Self-Access Learning Center of the Faculty of Liberal Arts at Prince of Songkla University,

guiding future initiatives.

Keywords: Need, Online learning resources, Arts and culture in Southern Thailand and the
Malay Peninsula



56 : Journal of Organization Innovation & Culture : UR 16 aUuR 1 unsHAU-INUNBU 2568

o o ~ [ ¢ v ') o
mwmaami‘lajﬁamiﬁﬂugaa%la% AwAalzaz IM®sITNNALALES
muaagnmmu-umgwaaﬁ?ﬂﬁnm‘lum%mhzJ MOU 3 4% INY1AY

3781 RALA

unimmsgandnsdwigng, endademand aninsauasiuauaIunt
v a
21984

23381 Aauii. (2568). ﬂ's’m@ladn’lﬂmamnmmaauvlau CRUCENE LLQ»?@M%ﬁiiNﬂ']ﬂl@lLLa SATURYNITYTN- umwaa
%ﬂﬂﬂ‘k}’ﬂ%miﬂ"ﬂ’lﬂ MOU 3 v Inenau. ?755"7’)?%?@ﬂ?iﬂuﬂi’?@l%ﬁ?iﬂz’]dﬂﬂ’)? ‘]_]‘Yl 16(1), Wi 54-73.

UNAnL

(2
aA

ﬂWiaayﬂgﬁuuamnﬂiwaaﬂrwaﬂﬂtnﬂawumaaﬂﬂiuﬁgﬂ5UULﬂﬂﬂﬂaﬁumaanwnﬂmanu
Uszinn dayananug uawaﬂmnwmaaaanwsnmugaauﬂau MuAadzuaziaunsIsunalauas
ﬂﬂu&gﬂi&ﬂﬁu-uﬂﬁ%}%adﬁhaﬂhﬂluﬁﬂ%aﬂﬂﬂ MOU 3 wﬂjﬁﬂﬂﬁﬁh lagATduiiunsisoud
panillu 2 g aafk 1) MATBTILTI nqudradnlslumaiudaya fe sindnslu
LA38718 MOU 3 ¥w1anenas Usznaudig wnansizaulSanIas sningsgssuauaInns
Inewaralvn WPNINNAENNEH INVATITAN WAzNRIINEIRENAa luladTuIna
FINTY INYUVARITVAT I1WI% 395 AL mdiﬂuﬂiﬂUﬁﬁﬂﬁiﬂwﬁuﬂmuwmﬂau@aamwaImmIﬁa@i
Uﬁu1n$awnuuwﬁﬂﬁsaw@aaUwauuumurnJmwua@aaumuwmﬂauﬂsmeﬂsiuu@avﬂi“unquaaaa
183 yguatnadng wuysuasnlailgnay %ul@ﬂiumﬂu%ﬂu%uﬂﬂﬁ%u@13LﬂiaduaYﬂfluﬂﬁi
\udaya fa LUURaunIY Lazdla e ﬁmauawa@LnuI@UlmnﬁsuanuaaﬂawwrlﬂﬁsayawﬁnLaaﬂ
Lae auouyauyuuwmiWN$3aumeﬂsﬂuLwUin@uaawu@aarnslmaaﬂwnsﬂuiaaulau% Fuwn
MUNRIINGINY LNE uawiwﬂu U] I@Uﬂﬁiﬂ@aaumawuu@ﬂmﬂamaaﬂﬁLaw MaMINANER
ANuLUIUTIUMaLae vmmuuawuaawuumﬂﬂnaaywauuﬂaﬁﬂ@vnaanmﬂs:@u 05 {95
muReuifisunogds de93MIUUY LSD 2) MIITuTI0mnw néuéﬁaﬂwaﬁlﬁluﬂTnﬁu
Faya fa indnwluiaIatne MOU 3 amAnuay aennan13ludafi 1 $1uam 15 au Bo'ldan
T@ﬂ%%ﬂﬁiﬁﬁ%u@ﬂruawﬁauuuLawwvunwmaaﬁﬂﬁmauuuuaaunﬁuﬁﬁﬂiwaUﬂﬁsnﬁrmiﬁﬁaﬂﬁs
Lsﬂuiaauﬂaﬁ1u¢auimm Naamchoop.com Uz uaaﬂaﬁuaﬁuaﬂuﬂauiﬁmauaquL@wlusﬂuuu
ﬂﬁiaunﬂrnusﬂﬂUﬂﬂaTiluuuuaaunﬁu MNUuE A3 G Rl uuuauaaﬂﬂiuianau
Tuudazumineas auldnguglddaysuninadunz 5 au Wﬁadmavﬂﬁﬂuﬂwnﬂumaua Gh
ﬂﬂsawnﬁmfuuUUﬂaiﬂsaaiﬁa LR QLQSW‘mmauaﬂ%@LnuI@UiﬁrnﬂuﬂnWiaLﬂiw =B aLitan
waﬂ15ﬂﬂmqwuaﬁ1)uﬂﬂﬂtnuswauﬂanu@aqﬂTﬂmaan155ﬂuiaau1aumﬂuﬂaﬂ LR IMUDITY
ﬂﬂﬂl@uﬂWQWUﬁNﬂiﬁﬂﬁw uAgY WGI@ﬂiﬁuua“iﬁﬂﬂﬂuaﬂluiwﬂuuﬁﬂ Tasfenudasnisldaay
FuanEmEFaY §9E0 2) Naﬂ1§1ﬂsﬂuLﬂﬂusWQUﬂaﬂumaoﬂwslﬁaa% alagTIuuaT Ui
WU?Wuﬂﬂﬂwﬂﬁﬂﬂhﬂagwﬁﬁiﬂﬂﬂﬂﬂﬂﬂﬂﬂ&iﬂﬂﬁm@admaﬂMﬂ?ﬁ“@adﬂTﬂ%aa%gdqﬂumﬂﬂﬁﬂ
ﬁﬁﬂﬂqaguﬂnﬁﬂﬂﬁﬁﬂuazLWﬁdﬂaﬁuﬁszﬁhﬂaﬁmﬁbdﬂﬁilﬁﬁa% lagTIuuLanNa19NwaLN98



Journal of Organization Innovation & Culture : Ui 16 QUUR 1 unsTAU-ONUIEU 2568 & 57

WoFAYNIFDA mthilefnsanaedulasfuunauawiing sy e uazsuinsfne
WU ﬁfﬂ?mmﬁizﬁummﬁmmﬂ%ﬁamiﬁwfaauvl,aﬁea fudszinniay IEELRVSILER
mmjﬁa% waneanuaslisidneada luwnzfidhusnsuzios linuanuuandisatne
fuianaaha namsfnsdinsuaaslfifuiaindnmdamsiey ﬁﬁiayamwitﬁmﬁu
Uszndh Asnssunduindn wazdainislifediaueanlamidusiduusn lavFey wxdasauisnls
nuldasaaiim waziimeldidenwannany daiunsmsansdsdusmansaihunduwng
mMssarnurumMINaFeY thatreunsluulad Naamehoop.com VoIgUIMITHUIMILaULDS

A ARUFIENT VAN RIVAIUATUNS LA UIAR L6

ArdATY:
yag
u

UNU

ﬂagﬁm‘ﬂﬂmLm\‘imsﬁlamiﬁ"ﬁmmmu
r‘hLLwoLLﬁomsﬁﬂufluqﬂaamvl,éfgmmuﬁﬁ’m
é’aﬂuLm\imsfiuuj’aauvlaﬁﬁﬁ"n"l,ﬂ%mﬁ'}
am’w"l,ajmql@ﬁﬂunﬂﬁa (TOT Public Company
Limited, 2020) lagiamzlududal Iausisy
fimadenlnarsninsiausuaasudszans
amavl,ummw fnmsuanidn ddauazsy
sllusuiam padaw; uazzluuy
mim(ﬂam@muguawmimpﬂwﬂaﬂmuﬁsm
1uqﬂa%ﬁa$aLi“;lw,%'aaﬁﬂmULLaznﬂmﬂmuﬁaa
pnflaru lasawzessbaminanaslugiue
sotumIanEiunumaanylunmstianaa
IR ‘Lvmunaummummwwmﬂvﬁmﬂ
mumauJumﬂa’mmﬂmlumsmumaau
uwazvigtpdaliaussinliaude e ¥
Aatdausrndszdiinliane fallausisu
U316 wdefsdiansirulszsaui
seviauliiAuisdasnuoiuazguduinldyan

]
@

YlUiiWUiHVL@S’Jllﬂ%a%iﬂM FUNDA UATEIABNHAN
NNIUFTW Y99 A ANensuRITUAS NS (1.0.)
mamﬁﬂumimﬂﬂgumwmammmmm
aTuLARa® NMIRMWINIEuIzaULwINT
voalan muldynsmaaindndudiag lag
Lawwzasmﬁwqmmam%ﬁdwﬁasjmiﬁ'@umﬁwé'a

ﬂ']’]iJ@TE](iﬂ’li, %amsﬁwﬁaaﬂaﬁ, aal]$LLﬂZ’3’@J%E§SNﬂ’]ﬂ1€I/LLa$ﬂ7Umﬂﬂiﬂﬁ'm-

ﬂuﬂmmwmﬁﬁammmmﬂa langjaitunis
wwmsmmm mﬂIuIamwammuluiamma
fadauazidadamssamsanEaaendia 32u
v ldmnvue “QUAEITAIUATUNT GIUNTT
uthsAaliaussy ﬁ&juﬁumﬂa‘%m{ﬁa
qm@huﬁﬁwuﬁﬁmLﬁaamuéumﬁ ATV
Hagnilandsiadinduniseninsuas
ﬁwgﬁnyﬁaﬂi’wuﬁﬁﬂﬁ uwivn@n® yaaINg
wazdszmaunallagrsdaiiio (Prince of
SongKla University, 2023)

wananit ndFunatvosame
Andenaasfiingy ‘nidlugudnansmanam
dum Jaussw uazdauluginieedon
AOUANY” ﬂmzﬁavlﬁﬁmuwﬁﬂunaqﬂﬁﬂﬁi
°1T1JLﬂ?i'auaméﬁuﬁmﬂﬁ‘gaﬁaﬂ?@uuﬁsm o
MINAWIUARITIUINIITIMN UL TINY
srudndiaussumalduas zniimAanFou
aanistuludl w.a. 2562 (Faculty of Liberal
Arts, Prince of Songkla University, 2021)
uwazlduaununsligudnatouidinauias
(gud9) (HudTuiazaunaniunduiinam
longudy lavawunasous dandraean
w2 luuy lawr 1) iﬂLLiJ?IJlJJJﬂ’]‘SL‘iEmS
waT 2 )iﬂLLuuaauvl,aumﬂslmanuvlwmm
(Naamchoop.com) la olwduladdansniims



58 + Journal of Organization Innovation & Culture :

Ui 16 auuil 1 unsHAL-DOUNEU 2568

lwusﬂ’]saamnmm 3 M (Ine-o- -89 B-
) lugtunueieg v mmuaﬁmﬁﬂmﬂ@mn
Wiy unanw o 8an waauaad 3dle
e uazwianasn mald 6 asdawg ldun
1) Ysziwdl ADNTIN 2) AUAI NTBSLaY Aaly
Nuthu 3) afanuide 4) Qﬁﬁfytyﬁ‘ﬁaa?iu

5) M TTIUNTI Uz 6) 6) sz ifenans ;Manug

vioshn wenaniiiiaiinanuduuduazas
nalnadylumsdufiuvnuldduintanatng
@imﬁamauﬂugﬂﬁsm audy lddarntuin
TAANRIANUIINUBNATINT (MOU) 6%
MINAWUASITHUINITINMIUAE NI
1960 % NUFINUUNNBUAAFN® WrIINLae
NNHD (U.NNEH) LaZF1HNNIIIANIRIANTIV
waztnanaanalulad rineasinalulad
TTNINRAIITE (NNT.AIITE)

uwnsaiTouiy aauladneduldiinng
W@Nu’m%ﬂ’]ﬂl@]LL%’Jﬂ@‘ﬂf}EgﬁiNﬁiiﬂ%ﬂ&l
(constructivism) MILEUNIFINFTIAAINFAN
Uszaunsnivatudazyansainanuduais
I@sJLuufl,vswLiﬂuaiwaaaﬂmw%’l@mmmaa
mmsnmmnmwamwuﬂﬂﬂammﬂmm
Ium@ﬂivmmvlm (Mosin et al., 2016)

< & =2 4 4 v
N AINNIIANTIITIUNIINNINLIVD

@

WU ﬁﬁ]ﬁ;uuﬁamiﬁuuiaau"[aﬁﬁ%mﬂvimU

Uszinnuasiinnudngaenssuinnanen;

ati19N1N LB Blog, Social Media, E-book,
Podcasts a8z Digital Game-Based Learning
6%0Lf]uéaﬂﬁiL%ﬂu§§1ﬁ§Uﬂ%q®1%&jﬁE]%ﬂ%
Generation Y Uz Z (TOT Public Company
Limited, 2020) Sganndaariv Klimova (2017)
fingna3n wwaliunsldinaluladasawne
wazn3Fass (ICT) 1unﬂ5'uf:azﬁau1ﬁLﬁu
H9330U52317% uaznszuIumMsAnE luIza
q@uﬁﬂmﬁﬁgﬂLl,uumsaauﬁl,mn@haﬁ'u
MIANBILIWIRNN SI8UUINUNFANEN

vauliinsdanangasoanlai i Luaomﬂmmm
mmaammmuﬂmwua “EANTONIL DT
UIItnerIoRedng mmjmmmmumuﬁm
A le (face-to-face class) uaﬂmnuuﬂﬂﬂ‘m
ﬂ'ammsnL?TﬁﬁaﬁamsﬁwvlmvlmUﬁa?mnﬁ'
aﬂmaamumamﬂﬂvlmuﬂvlﬂ Naammuaami
aaummuwmmmhumeamsnmmmmu
Elﬁmqnummmaqmﬂaa;dl,muImaaﬂmwu
msaauaﬁ'ﬂmjﬁmamwmﬁ"aaﬂ’l‘mazgﬂia
Suisuudl 5 Uszian a9fi Starfish Academy
2021) léna 13 lefun 1) Podcast 2) Fagsna
sawlaid 3) aasuii 4. Jynisz@ug (Al) uaz
5) LNUANLATH sﬁaluﬂaqﬁu?{aﬁmuaaﬂaﬁ
lafunumamamdanizuInnITowNIIRa%
F9maandadnu Pomcharoen and Umpapomn
(2017) Tanuinsindnmuminssomalulad
NTUINANTZUAT ﬁmmﬁaams%msﬁwj
luﬂwsﬁﬂmqﬂaﬁﬁa Suaufl 1 Ao Fonsmon
wazinaluladivlod ldund renfiinaszoe
&8W CAl e-book ez E-learning 5uﬁuﬁ 2 éa
F9AN l9UA YouTube Google+ Waz Google
Classroom wazauaufi 3 §edisnnsafing laun
uuudnaasgn1un1Inl Tablet uazyudinad ua
mmm:masmnmﬂmuumi%mummiu@
m‘mm;ﬂuqﬂmwawuﬂﬂﬂmmadmsLLaz
Lﬁﬁﬁﬂ;ﬂﬂﬁﬁ 94T Prasoetsi and Liamthaisong
(2014) @nw1i3a9 “MINAWIFoTaATLEE
WU AU Saus TN sAudnI UL T
%’a%f@ﬁ%’uJﬁwuﬁaé'aﬂwaau"laﬁ” WU
ngudlat1iinuiinalauaziinnaiuy
I@l&lﬂ&la%ﬂui:é’uum L8z Chamnian et al.
(2022) Fnm589 UWIN WM IRIFIUMTEUUS
Antiausrmuussp iy uuuaseadinues
RONUBMIANBITIRIARATAITITNIID WU
ﬁaawwﬁami‘ﬁﬂﬁméfnamaﬁaamiﬁﬁml"ﬁ’lu
mimmmmmwmmﬂmuﬁﬁuLLa nilfygn
waafm fo aaaau"[au S'aama Vattanakanlayakul



Journal of Organization Innovation & Culture :

UR 16 auui 1 UNSIAL-DOUNEU 2568 & 59

(2018) NAnH1TINGANTINNNTREENTANTLT

Uszlominazanudowelasnmsldsadnu
aauvl,aﬁl,ﬁaai’wm%mhmémﬂuaé’umaéh :
ATHANTA N wWwiwang “W AR’ wuin
naudmadsimIlE sdninwlnaagluszau
NN TR 67 WAZWLIN ﬁmﬂ%mbﬁﬁ”nwm
WAL g Lwasumammnmimm,wsnunmm
Lwamwvl;vaalummmnmwuﬁsmwumuma
8 e mmmmauaﬂaﬂmwﬁﬁuwumuwmm
Lﬂu‘nuwmﬂwa@ Aaiilusasaz 4.42

M Padununmsunsiuiulng

'
9

wagsansansAsaiuFesonlaiain
At amsnumalduazausyninnglasianiz
Usznaufivluminamussliusnisiey 2as
fudlY ﬁf’ummﬂwwawaasﬂﬁu’%mnﬂumﬁ”ﬂ
mm@mammaﬂwmﬂmﬁnmﬂ"ﬁmﬂ'ﬁmnﬂa
wnANEN mﬁmm"l,@mmiﬂnmawmu L
ﬂﬂ‘]:ﬂﬂ’l’m@]adﬂﬁiLLawLﬂiﬂ‘ULY]EJU@]’J’]&I@]ENT]’]S
Apaiulszinn TOURANWZ UAZANHILVDY
ﬁ'amiﬁwfﬁmﬂaﬁ UANLZUAZIABIIINANA
IﬁLLazﬂwumqlmamu-umg(?a%)maaf{n?mmlu
L3818 MOU 3 4%13Ngnay I@Uﬁﬁ;@@dﬁuﬂm
lumisinanisdns3duunduuuinne
lunsdufiununsiauwiund asauidin
anuSansssulviyssansnwanni

anlszain

1. Wafnsnaudasn1iiany
Uszinn Tayaannug LR SNV ITONNT
Foujoaulal dudadzuaziaussrumald
LAZAURYNININ-NATY Basundnmly
LA38218 MOU 3 4m13anenas

A = a o A o

2. WWaSounsuaNNGaInIINEINU
iJszinn ﬁagammj’ LRZANHUSVDIRONT
L‘%quaauvlaﬁ AUARLT LA AIWTISNNNA L

o a aal wal a ¢
UM E YURINIIN Liﬂugﬁavla(ﬂ@l%qﬂﬁaa auvl,ﬂu

WRZATURYNIFLIN-NAY YIWNANB I
L1@3a%18 MOU 3 ¥1ANLIaY Lasswnena
YANINUIRY LWA LAZTWNIANIN

= =
DNIYENBN

mIdneased Wumsaneniseds
USInmuazgunIw lagrumsiusaslasims
398 lasanznITun13asusIsuNInlu
apd TN FATUAZ W ANTINAEA T
UANINDIRURIVRIUATUNT TARRIITOTUTDI
PSU-IRB 2022-ST - Libarts 005 (Internal) Lija
Suft 18 woedmen 2565 lapfiimasufinns
350 a9il

1) 1 BIUSI N nsjwﬁ’sasmﬁsl"ﬂumi
398311 395 A1 UszNauels wnfn® a.8.
Insupamalng (200 aw) u.nEw INenwa
RIVAT (127 AR) WA WNT.FIITY INLUYARIVA
(68 au) laenTuwiwandy 237 aw iwdme 134
A% LAZINANNSLEaN $199% 24 au 39 ldunlag
3‘ﬁmsﬁmumm@ﬂdw<§haahﬂ@ﬂ%ammm
1k (Yamane, 1970) mnuummsaumama
LLiJ‘JJ“ImmJ (Proportionate Stratified Random
Sampling) mué’@a’mmmmm\juﬂs:mnﬂu
ueiaziaznn LL@?ﬁd‘L’E’i'ﬁmﬁf‘iuamadw (Simple
Random Sampling) suuduaa N lanay au
Iasuausuwnditnnue wdasiiofildluns
\udaya Aa wuuFaUDIY Immammulu
Lmuaaummmaaamﬂu 4 aaw eait

aaufl 1 ﬁauaﬁﬂﬂmadﬁmmmuaaumu
laun 7 mauamumﬂa mauahaa% uwazguniol
ﬂlﬂummsmaa% U4 T8 ’uammmﬂu
Lmulmaammmi

d' v uﬂ' o K
AaUN 2 ANNUFBINIITREY VaIUNANEN
1130278 MOU 3 4%13N8N8E 3 @11 31475
3 92 lawd awlsziangay ﬁm"ﬁagammj



60 + Journal of Organization Innovation & Culture :

Ui 16 auuil 1 unsHAL-DOUNEU 2568

q09 MuanwmeFey lasanwuzdanazdn
nanEnlszilindn 5 szaufs unNiga (5)
1N (4) 1wnas (3) wae (2) uazdasiga (1)

aaun 3 M3ltaey lwiulsd Naamehoop.
com $1wu 3 o Tasanuduuuuldifen
noms (s ldiaslsldtuldaauaaui 4)

aaudl 4 Talanauns lagsnwmeiu
fonwmode LUDFIUINUTIATURNWNT
ANTNNENTININA §1m2% 3 viw 9N
uum"l,ﬂmaaﬂ“ﬁ ﬂuuﬂﬂﬂm 1.8. ﬂvlulmﬂa:u
G18819 91UI% 40 A% Lwamqmmwmiawa
Taginafi landaeimidinnuL o
(Reliability) va-3uUy FOUDINANAD Conbach’s
Alpha Coefficient lag'ldenanuidasiuminfiu
0.960

38l ”@Lﬁu%yahﬂﬁmuaaumw

LazILlaINe ‘ﬁagaﬁ%@mu‘[@ UI“Iiﬂ’liLL’%ﬂLL’ild

@

ANNUD ANTalAT ANLARLLAS ﬁ']%Li_IEJ\‘]L‘]J‘LL
41933% NUNLIsuRsUIzAUANUGRINTT

ez‘s

145709 FIUUNOIUNAINLINE LWA LAZIZAL
Tl 1aunITNAFBUAMNNLANGIIVDIAN
W (F-Test) arumIIaszianuudslsiu

N9LAY2 (One-Way ANOVA) N9itlanuaana

aad

memoamwuymﬂmmmmmmu .05
Eﬁl’mUI‘H’J‘Eﬂ’]iLﬂ‘SUULY]EJUS’]EJQ@]E]@]’JF;J’J‘Eﬂ’]i
WUY LSD (Least -Significant Different)

2) \BIgmANIN ﬂ@;uﬁaamdﬁlﬂums
fiudaya A WnfAnmluieIatie MOU 3
NAINYINY WRIINLABRE 5 At 390 15 At
1aotwweaTIn 10 At LNAWIS 4 A LAZLNE
mMaien 1 au %aiﬁmim‘i%msﬁmmqmauﬁa
u,m_lmwmm:mmﬂ;j@auLLuuaaumuﬁﬁ
Uszgunmsal maldses Twiulese Naamehoop.

com LLawLLﬁTaﬂmm‘hm?mUaﬂﬁ”ﬁauaLﬂ'mawlu
3! Lmummmmmﬁﬂuﬂﬂa"l,ﬁ’l,muuaaumu
aaud 3 mnuummumsawamww WULIL
amnlailansuluudazumAnangs aulenga
dlvdayanniingauaz 5 au wisasilafltlu
msiAudaya fe mssumsainuuilasia
daziausmaiinsaunie g uandusinudans
Dalunssnnnu $19m 3 70 wuUsE LA
2TUAUMIRNTINNNANTIN I U 3
Yinu ﬁnﬂuum"lﬂmamlmnuuﬂﬂﬂm V.. 1
lailgnguanadng $ruan 5 au Lwamaaaaumm
mhmammmamaumama nnudLiin
ﬂ’]iLﬂU‘llElMﬂI@Uﬂ'liﬁ%Jﬂ’]‘]:}mﬂ\‘lIﬂ‘Nai’]d ua
aLﬂﬂmmauammﬂﬂ@almmwamnmmm
mea‘m (Content Analysis)

NANISANEN
1. MBS

1.1 32AUANMNADINIITREY dutlszian
Toyanug LRTANUAN T maan@;uﬁaama
WU WzauanNdaInsiEzey laonwsiu
a%ﬂmz@?’umﬂ (X=4.15) uazllanasane
1 WU Hezeuanudasnislaray lauised
F2AUANNGBINITINN mﬂq@vlﬂﬁaﬂq@ AT
1) MUINBULFDY (X=4.30) lasdaIn sk
A Ao v A v K a [
809 NIAwlFaen suTanfsuniSouwla
ARAALIALRZENNITONNNNTITUU LA ATUAINN
d84n17 (X=4.35) 4@ 2) sudoyannuize
(X=4.13) landinanslFuiey Nldayanna
Fauilsiwdl ATnIIN (X=4.26) §98@ UAz
3) utlszinniay (X=4.02) lasdasnsldns
84 U3z1AN Youtube (X=4.46) §i§a lapd

= %
NURLDIAAY Table 1



Journal of Organization Innovation & Culture : UR 16 auui 1 uNsS1AL-0NUNBU 2568 ¢ 61

Table 1 Level of media consumption needs among students in the MOU network of 3 universities

based on media characteristics, media information and knowledge, and media types

(n = 395)

Media Consumption Needs for Online Learning X S.D. Result
Media Characteristics
1. Language Options: Users should be able to choose their preferred language 4.35 0.70 high
for instruction.
2. Flexible Learning: Users should have the flexibility to access lessons at any 4.35 0.75 high
time and pause their learning whenever needed.
3. Up-to-date, Concise, and Easy-to-Understand Content and Language 4.34 0.70 high
4. User-Friendly and Intuitive Interface 4.34 0.71 high
5. Accurate and Reliable Information: The information should be accurate, 4.34 0.75 high
reliable, and suitable for referencing.
6. Self-Directed Learning: Users should be able to learn independently without 4.34 0.76 high
the need for constant guidance.
7. Modern Design, Vibrant Colors, and Engaging Interface 4.34 0.76 high
8. Clear and Focused Presentation of Information 4.33 0.73 high
9. Collaborative Learning: Users should be able to learn collaboratively with others. 4.33 0.73 high
10. Practical Application in Education: The media should be applicable to real- 4.33 0.74 high
world educational settings.
11. Logical and Sequential Content Presentation 4.28 0.72 high
12. Knowledge Enhancement 4.28 0.75 high
13. Clear and Adjustable Audio 4.22 0.77 high
14. Provide pre- and post-Assessment 4.00 1.01 high
Overall 4.30 0.76 high
Media Information and Knowledge
1. Traditions and Ceremonies 4.26 0.74 high
2. Local Wisdom 4.24 0.76 high
3. Language and Literature 4.22 0.79 high
4. Beliefs and Values 4.19 0.78 high
5. Music, Dance, and Folk Arts 4.16 0.83 high
6. History, Ethnicity, and Local Lore 4.15 0.83 high
7. Tidbits of Southern locals’ knowledge 4.14 0.83 high
8. National Artists 3.93 0.91 high
9. Folk Teachers 3.85 0.96 high
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Table 1

Level of media consumption needs among students in the MOU network of 3 universities

based on media characteristics, media information and knowledge, and media types

(n = 395) (cont.)

Media Consumption Needs for Online Learning X S.D. Result

Overall 4.13 0.83 high
Media Types

1. YouTube 4.46 0.73 high
2. Vlog 4.34 0.78 high
3. Educational Games 4.26 0.83 high
4. Documentary Videos 4.21 0.87 high
5. Podcast 4.18 0.86 high
6. General Knowledge Articles 4.1 0.86 high
7. Blogs 4.09 0.93 high
8. Books 4.02 0.89 high
9. Documentary Articles 3.99 0.90 high
10. Academic Articles 3.95 0.93 high
11. Textbooks 3.86 0.91 high
12. Research Reports 3.79 1.00 high
13. Theses 3.79 1.04 high
14. Research Journals 3.78 1.01 high
15. Encyclopedias 3.74 1.01 high
16. Dissertations 3.70 1.02 high
Overall 4.02 0.91 high
Average Score of the 3 categories 415 0.83 high
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Appendix A

Comparative analysis of online learning media needs for Southern Thai and Malay
peninsula arts and culture among students in the MOU network of 3 universities

Table 1  An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by university

Media Consumption

Needs for Online Learning University X SD. F Sig

1. Type of media PSU, HatYai Campus 3.92 0.66 12.20 .000*
TSU, Songkhla Campus 4.23 0.49
RUTS, Songkhla Campus 3.92 0.49

2. Media Information and Knowledge ~ PSU, HatYai Campus 4.05 0.61 11.58 .000*
TSU, Songkhla Campus 4.33 0.54
RUTS, Songkhla Campus 3.97 0.57

3. Media Characteristics PSU, HatYai Campus 4.36 0.59 2.57 .078
TSU, Songkhla Campus 4.25 0.56
RUTS, Songkhla Campus 4.20 0.53

Overall PSU, HatYai Campus 4.11 0.52 5.76 .003*
TSU, Songkhla Campus 4.26 0.49
RUTS, Songkhla Campus 4.03 0.44

* Statistically significant at the .05 level

Table 2 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by gender

Media Consumption

Needs for Online Learning Gender X SD. F Sig

1. Type of media Female 3.96 0.60 4.26 .015*
Male 4.06 0.58
LGBQ" 4.31 0.61

2. Media Information and Knowledge Female 4.07 0.59 4.62 .010*
Male 4.18 0.59

LGBQ" 4.42 0.63
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Table 2 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by gender (cont.)

Media Consumption

Needs for Online Learning Gender X Sb. F Sig
3. Media Characteristics Female 4.28 0.59 1.81 164
Male 4.30 0.55
LGBQ" 4.51 0.56
Overall Female 4.10 0.49 4.57 011
Male 417 0.50
LGBQ" 4.41 0.55

* Statistically significant at the .05 level

Table 3 An Inter-University comparison of media consumption levels among students within

the three universities MOU network classified by academic year

Media Consumption Academic X S.D. F Sig
Needs for Online Learning year
1. Type of media First-year 4.03 0.61 0.73 535

Second-year 4.09 0.55

Third-year 3.98 0.60

Fourth-year 3.97 0.62

2. Media Information and Knowledge First-year 414 0.58 0.40 .756

Second-year 4.16 0.56

Third-year 4.07 0.60
Fourth-year 4.13 0.67
3. Media Characteristics First-year 4.31 0.57 0.62 .605

Second-year 4.24 0.52

Third-year 4.35 0.59
Fourth-year 4.29 0.62
Overall First-year 4.16 0.50 0.12 .948

Second-year 4.16 0.47

Third-year 413 0.50

Fourth-year 412 0.54

* Statistically significant at the .05 level
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Appendix B

Comparative analysis of pairwise differences in online learning media needs for
Southern Thai and Malay peninsula arts and culture among students in the MOU network of 3

universities

Table 1 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3
universities: Focusing on media types and classified by university

PSU TSU RUTS
_ HatYai Songkhla Songkhla
University X Campus Campus Campus
3.92 4.23 3.92
PSU HatYai Campus 3.92 - -.309* -.099F
TSU Songkhla Campus 4.23 -- .308*
RUTS Songkhla Campus 3.92 --

* Statistically significant at the .05 level

Table 2 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3

universities: Focusing on media information and knowledge and classified by university

PSU TSU RUTS
_ HatYai Songkhla Songkhla
University X Campus Campus Campus
4.05 4.33 3.97
PSU HatYai Campus 4.05 -- -.275* .08
TSU Songkhla Campus 4.33 -- .359*
RUTS Songkhla Campus 3.97 -

* Statistically significant at the .05 level
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Table 3 Comparative analysis of pairwise differences in online learning media needs for southern
thai and malay peninsula arts and culture among students in the MOU network of 3
universities: Focusing on media types and classified by gender

_ Female Male LGBTQ+
Gender X
3.96 4.06 4.31
Female 3.96 - -0.095 -0.348*
Male 4.06 - -.252
LGBTQ+ 4.31 -

* Statistically significant at the .05 level

Table 4 Comparative analysis of pairwise differences in online learning media needs for
southern thai and malay peninsula arts and culture among students in the MOU
network of 3 universities: Focusing on media information and knowledge and
classified by gender

_ Female Male LGBTQ+
Gender X
4.07 4.18 4.42
Female 4.07 - - 111 -.353*
Male 4.18 - -.242
LGBTQ+ 4.42 -

* Statistically significant at the .05 level



