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Abstract

The objective of this research is 1) to compare expectations and satisfaction scores of
the exchange program participants towards the Faculty of Pharmacy’s international relations
operatacy, 2) to compare Expectation and satisfaction scores of exchange program participants
between thai and foreign participants and 3) to study suggestions or other issues from answering
open-ended questions. Eligible participants were pharmacy lecturers and students who
participated in the exchange program during the years 2017-2018 at the Faculty of Pharmacy,
Mahasarakham University. The research instrument was a questionnaire regarding the
expectations and satisfaction of international exchange program participants with the Faculty of
Pharmacy’s international relations work. developed and has a total of 16 itudy with Cronbach
alpha of 0.92. Descriptive statistics, the Mann-Whitney U test, and the Wilcoxon signed-rank test
were used. Of the 75 who were eligible and received the questionnaire, 51 participants returned
the questionnaire. The response rate was 68.0%. The results showed that all expectation and
satisfaction scores were at the high and highest levels. The satisfaction scores were higher
than expectation scores in all aspects (p<0.05), however, there were no significant differences
in the access to information and souvenirs aspects. The domestic group was more satisfied
than the foreign group with statistical significance (p<0.05) in 2 items: applicability and English
improvement. The foreign group had higher satisfaction scores than the domestic group with
statistical significance (p<0.05) in quick and appropriate service, accommodation, food and
beverages, and overall satisfaction. Participants enjoyed the exchange program, the care
received from staff, and practicing English with foreigners. In conclusion, participants were highly
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satisfied with the program and felt that they had received more than their expectations. The
program should continue to be supported.
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“l am really glad to be a part of this
program, all of the lecturers are very helpful
and friendly, they were always there to help
us and guide us.”

“Student ambassadors were very
accommodating. Smoking cessation training is
very relevant as the learnings from the staff
exchange program can be used for the start-up
of the program in the Philippines.”

“M3 AR UTIITINTIE BRNTT
Anau aﬁﬂﬂmmmﬂﬁyuﬂawﬁumiﬁlnmu”

“The health care system in Thailand
is kind of different from Malaysia, for instance,
we do not have primary care centre here, as
well as the pharmacy program, it is a 6 years
program in Thailand including the clerkship
itself while it is only 4 years in Malaysia....”

“Herbal ball workshop and Thai
traditional massage! Both were very
interesting for us!”

2) soufindserivla Uszneudae
FOUANN AN FENIIENTANY 15aneLg
audunng asnanansdin flanssursdiunga
a@aﬂm% %aawnﬂ%mm 2n3LeuNI9f
]2

“Hospital and primary care centre,
night market”

“Sunflower area, and the overall
Mahasarakham University ambiance”

“I really enjoyed the weekend trips!”

“... am amazed by the big bedrooms
during our stays and the transport that we need
to sit to go to the Pharmacy faculty.”

3) ensTay Usznaudiy Halne
FUAT WNILTHINITU TR INZNLI
Pna Lt tasl

“..I like everything there especially
night market street food and the herb and
garlic pork chop that Pumpim brought us to.
It was really delicious, and | hope that | have
the change to taste it again. The night market
fruit juice, grill pork, somtam, mango sticky rice
are those that must eat at there!”

“LOVED the food and having bubble
tea so often! All the curry dishes were so
good!”

“Mini crepe; mini pancake!!”
“Pad Thai, Mango sticky rice”

4) MIBBUIUTANUITIN Usznay
de muanIwglng 819138 mslddrinme
Iny m3Bouinmvesiidandrmansing
LRZMILAILATDIUL LD IRE®

“High respect for the elderly as well
as to the seniors.”
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“The difference is that in Malaysia,
people will greet with hello and will not have
the hand sign for greeting unlike in Thailand.
| think it is very polite and makes people feels
like you are really greeting with your real heart
when you do the hand sign.”

‘I was so amazed how the students
were able to speak English so well. In America
we don’t have the pressure to learn a second
language. So | am always so impressed how
well people can speak in a second language.”

“...Students have to wear their

uniform.”
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