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Abstract

The aims of this study were: 1) to develop a 2D multimedia on the topic of “The Lion
and the Mouse” and 2) to evaluate user satisfaction with the 2D multimedia. The target groups
for this research included 3 experts, 5 kindergarten teachers, and 100 students enrolled in the
elective course “Digital Photography Techniques”. The samples were selected using purposive
sampling. The instruments used in this study were: 1) the 2D multimedia on “The Lion and the
Mouse”, 2) a quality assessment form for the 2D multimedia, and 3) a user satisfaction
questionnaire for the 2D multimedia. The data were analyzed using mean and standard deviation.
The findings revealed that: 1) The developed 2D multimedia on “The Lion and the Mouse” was
developed with a length of 2.17 minutes. 2) The quality evaluation by experts assessed three
aspects: content (high level), characters (high level), and visual sequencing (high level). The
overall quality was rated at a high level (X= 4.13, S.D. = 0.50). And 3) the satisfaction level of
kindergarten teachers with the developed 2D multimedia was at a high level overall (X= 4.42,
S.D. = 0.45). The satisfaction level of students in the elective course “Digital Photography
Techniques” was also at a high level overall (X= 4.41, S.D. = 0.42). These results indicate that
the developed 2D multimedia on “The Lion and the Mouse” is of high quality and is suitable for
dissemination to kindergarten students.
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Table 1 Evaluation Results of the Quality of the 2D multimedia “The Lion and the Mouse”

Evaluation Criteria

Evaluation Results

X S.D. Opinion Level
Content Aspect 4.1 0.74 High
1. The storyline is clear and well-structured, making it easy to un- 4.00 1.00 High
derstand
2. The content is appropriate 4.67 0.58 mﬂ‘ﬁq@
3. The language used in the multimedia is appropriate 3.67 0.58 High
Character Aspect 3.67 0.58 High
4. The visuals are distinctive and clear 3.67 0.58 High
5. The characters are appropriately designed 3.67 0.58 High
6. The characters convey meaning and enhance imagination 3.67 0.58 High
Visual Sequencing Aspect 4.33 0.52 High
7. The dialogue audio is clear and appropriate 4.33 0.58 High
8. The background music is appropriate for the content and atmo- 4.00 0.00 High
sphere of the multimedia
9. The sequence of images narrates the story accurately and ap- 4.67 0.58 Highest
propriately
10. The duration of the storyline is appropriate 5.00 0.00 Highest
Overall Average 4.13 0.50 High
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Table 2 Satisfaction Evaluation Results of Kindergarten Level 2 Teachers on the 2D multimedia

“The Lion and the Mouse”

Evaluation Criteria

Evaluation Results

X S.D. Opinion Level
1. The content is enjoyable and easy to understand 4.60 0.55 Highest
2. The storyline is engaging and captivating 4.40 0.55 High
3. The language used in the multimedia is appropriate 4.00 0.71 High
4. The storyline is cohesive and easy to understand 4.80 0.45 Highest
5. The sequencing of images is engaging 4.80 0.45 Highest
6. The characters are appealing 4.00 0.00 High
7. The characters convey meaning and stimulate imagination 4.80 0.45 Highest
8. The dialogue audio is clear and appropriate 4.20 0.45 High
9. The background music is clear and appropriate 3.80 0.45 High
10. The duration of the storyline is appropriate 4.80 0.45 Highest
Overall Average 4.42 0.45 High
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Figure 2 Dissemination of 2D multimedia

“The Lion and the Mouse”
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Table 3 Satisfaction Evaluation Results of Elective Students in the Digital Photography

Techniques Course on the 2D multimedia “The Lion and the Mouse”

Evaluation Criteria

Evaluation Results

X S.D. Opinion Level
1. The content is enjoyable and easy to understand 4.59 0.49 Highest
2. The storyline is engaging and captivating 4.40 0.49 High
3. The language used in the multimedia is appropriate 4.11 0.58 High
4. The storyline is cohesive and easy to understand 4.80 0.40 Highest
5. The sequencing of images is engaging 4.80 0.40 Highest
6. The characters are appealing 4.00 0.00 High
7. The characters convey meaning and stimulate imagination 4.48 0.73 High
8. The dialogue audio is clear and appropriate 4.20 0.40 High
9. The background music is clear and appropriate 3.97 0.33 High
10. The duration of the storyline is appropriate 4.79 0.41 Highest
Overall Average 4.41 0.42 High
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