Journal of Integration Social Sciences and Development

Journal of Integration Social Sciences and Development, 2026. 6(2): 95 - 103 ISSN 2985-2137 (Online)

Digital Integrated Marketing Communication Strategies for Dietary Supplement

Business Development for the Elderly in Thailand

Panisara Chummano
Independent Researcher

Corresponding author. paanpanisarapaan@gmail.com

ABSTRACT

This academic article analyzes and synthesizes concepts, theories, and related studies to propose
Digital Integrated Marketing Communication (DIMC) strategies for dietary supplement business development
for older adults in Thailand. A documentary study was conducted using academic books, research articles,
institutional reports, and relevant policy documents concerning the aging society, older-consumer behavior,
dietary supplements, digital marketing, and integrated marketing communication. Sources were selected for
relevance, credibility, and recency, then analyzed through thematic content analysis. The synthesis identifies
five coordinated DIMC tools: digital advertising, digital public relations, digital sales promotion, digital personal
selling, and digital direct marketing. Their application should be adapted to older adults' information-
processing needs, safety concerns, digital accessibility, and assisted decision-making involving caregivers or
family members. The article therefore proposes trust-centered, accessible, and human-supported
communication as evidence-informed strategic directions rather than confirmed business outcomes. These

directions require empirical validation in real market settings before claims of effectiveness can be made.
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