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Abstract:

Against the backdrop of accelerating digital transformation in higher education, the
enabling pathways and adoption mechanisms of artificial intelligence (Al) technologies for finance
discipline construction in private universities warrant in-depth investigation. Grounded in the
Value-based Adoption Model (VAM) and organizational trust theory, this study constructs a triadic
analytical framework comprising perceived value, organizational trust, and adoption intention.
Drawing on 387 valid questionnaires collected from faculty, administrators, and students across
17 private universities in China, and employing multiple linear regression analysis, this research
systematically examines the influence mechanisms of core variables on Al tool adoption intention.
Results indicate that perceived value (f = 0.412, p <0.01) is the strongest predictor of Al adoption
intention, while organizational trust (f = 0.287, p <0.01) also exerts a significantly positive effect.
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Together, these two variables account for 63.4% of the variance in adoption intention (adjusted R?
= 0.634). Further analysis reveals that organizational trust partially mediates the relationship
between perceived value and adoption intention. The findings illuminate the adoption dynamics in
private university contexts: in environments with relatively limited institutional safeguards,
organizational trust serves as a critical boundary condition shaping adoption decisions. The
generalizability of these findings across different university types warrants future investigation
through comparative samples including public universities. This study offers both theoretical
foundations and practical guidance for private universities advancing Al integration in finance
discipline construction.

Keywords: Al empowerment; private universities; finance discipline; perceived value;
organizational trust; adoption intention

1. 58

N LR BEHEARMIN A R IERZEB 2R EGEAUEK A (Kasneci et al., 2023; Al-
Adwan et al., 2023). ZHM (EEFRNTE AT HEigt, 2] 2030 4%
ERRERN TGS HE BHAREMENH AR (EH, 2018), fEHERT, &@
SRR B AR M S AR, SIS HE AL A AR RS (Chen
et al., 2020). FEEHREHT THE. AU EBRARS. KA XI55 AL M
PRI, RSB R A RE M BUFE T RIE AR e R B R A T R AR A
R34 (Baker & Smith, 2019).

SR, BT AESER, R AT AR % i R b i I 58 o 52 4% 1)
BIEPENEE . — 510, R SR IRAEE IT RS TAE AR AN A Fbh.
FELRBEAR RAER G VERINR: — i, RIPEREIRAN AR AL TR P
WAEAFAE R AL, B BEANT AT BN LRI mE] 7 BRI N SN 1. ook
B, HIUSEIENRIDEBEEA SRR, "TRERZIFEm AN AT T AR
P, HIX —HLHILE REA BT 78 b 1w AR R 15 78 20 1 S 5%

DA RT AL 0E N RIVAT N BB 98 32 B A7 7E = J7 T A /& (Shahzad, et al., 2024;
Polyportis,2024): H—, ZHHFAITHEAREZER (TAM) 80 UTAUT HEZE, XHEA
1B N BB Ry Bl Z FE 0L & (Davis, 1989; Venkatesh et al., 2003); .=, HAUSFE/EN
o [ R 8 R s R R S R oG s AR B, AR R AL S B A2 2R I Sk TP A 2 B o
(Mayer et al., 1995); =, #FXf&ml2ERhx —Fr e FRHE BN AL RN AN =,
O e ANE R EAF5E (Dwivedi et al., 2023 ).

BT BRSO, AMARREDTZORE: ERPEREMAREETR Al 7
iR SRR, IRAIOME S H UG AT AT S [ s A R = R ? BRI S, A5
(1) KIBANE AT B R Sl Bl AL T H RN BB AR N, (2) M
(AR RGN Z M FRIVE R (3) KU H SUE AR A0 BN 5 K9 3 22 11 36 4
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AL SRENME N IBAERE (DI E 5L THENMED ZERRN, PR ERTE
SRR XS _ESRHLA TR T RN, AR AR RAIT FC I EZET7 [ F AR AR T

2. JCERGRR 5RiR N
2.1 BISFEA

AHFFLLL Kim 8N (2007) $2 H FIMMER IR (Value-based Adoption Model, VAM)
LGOI . VAM JEE Zeithaml (1988) (94 2 & MBS AN, 383 B & Ak
ai (functional benefit. emotional benefit) H/BAIRKA (perceived fee. technical barrier),
Mg T B E AT R E ARG i iESE . BT TAM 918 5 HYE 54 A
LR R AR, VAM B Redli4 P E RGN R b B A — IS AT 1B 4R, X5 R pEik
PR R AL T RIS B PP AT s 34 (Kim et al., 2007).

£ VAM MEZEILA |, AW FE—P 5 AHZEEHEIL . Mayer 5N (1995) FF4HZ
fEAEE SUN" FARIE R AR T 0 — T NOHE R e ss PE R EE R L, IR i v ae
f& /£ (competence-based trust) - 3 & {5 /& (benevolence-based trust) 5 ¥ 15 15 1%
(integrity-based trust) =/N4EE. ERIpERAGE S, HTH| B IEREAAN S, A5G
FERF AR RGN R 1) 520000 P BT 2 IR RS A (Gefen et al., 2003). AW FUX BB HESE
PGB T B E  H ]: fEAREE VAM BAMNEZ L2 B FER, BHLSUSTEN
WAT—rR AR, DA s BRI it 2Rt AL B R R Re ARG B g iy . 1X—
G IS 515 B ARG T ) BE R N AR SR AN I T VAR B = 3 (Gefen et al.,
2003; Dwivedi et al., 2023),

2.2 BREHME

JRFMNE (Perceived Value) f& VAM MEZLFAZ ORI 2, $8 FH P XHEARAE FH iy SR i) 25
EUR RS 5 L5 A A I AT EAS (Zeithaml, 1988). 7E AL (& NS T, A0 {8
WK DL . —RIBEIEE, B Al T HERTEEERE. A SI80R . il
BIF 7= 255 THI () 52 P GBI & (Holmes et al., 2019); —RZFMEME, B3 AL T A
BNTEH LA EOPEAS, BLFERT AR T2, W45 AR &G %% (Kim et al., 2007); —J& 1
BRIEMME, B AL TRS&% R E BF R RPIUCACHEEE (Chen et al., 2020). {EZ4&:f
FLRMES A, AL TEFBM R A B2 R R e . SRR . B Rl
A ER AL AZ O IRFE X T AL R B s FE OB M, X615 AT TR Dhee O & A1) e
JENTEH (Baker & Smith, 2019). BFFEFREH, 4 F PRGN 2 HOR 5 D) B 1 U 2 ¥ 25k ek gl
FHRACIS,  HooRgh & B KiEeFt (Kim et al., 2007; Dwivedi et al., 2023). 1ER M EESER
i, BT RIEL R R, U AN BRI RN PSR A PR AT GETE N 2 . BE
A SRS BN I fE R BLRH 2 S A s Rr R . Kim A (2007) J@Ed "% AR
AR IR TAERCR S BRI RE N E; PRAMERIZRREEE (2019) WITEHE ALt
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Berp o TS B G MO I 2. XL FT AR R, R OMEL A T AR AN AT I S BRI
RIAR . [RIG, AHEFE 3 R

H1: JEEIPMER IS m i el e B 2022 A2 1) Al T BRGNS BB A B3E A 0.
2.3 HLUSE

HZ{F1E (Organizational Trust) &5 224 2 2 T X B AENLMI I RE 70 B R 5 IME
RZiE VP, T B B R A2 2 R SR I F AR FH AR S XURS: G BRABETH] (Mayer et al., 1995).
ERAR RN T, Gefen 5N (2003) FREETIAN TAM HELL, EEEXNH P
15 = B A A YRR 2 B PR ST SN R 7, IS AR ] BEANH e s s B
R ) BEVERFAE AT A ZUMEAEAE AL RGNS R 33 0 N CHE 1) A Eu(van et al., 2024,
Oc et al., 2025). 5@, RpEREBERPATR S M TURAC B % B AE A
XHFFESANEE T HAFAE B RAT E M. MR S22 HERE AL SR RS AR T . FiR
PREZERE /) S B s 2 2 BRAF A B BT, BI(E AT TRV ER S, HLUSIERE RS
A e BN I 2 R N B R R IHA (Gefen et al., 2003; Balaskas et al., 2026 ).

H—ME, HLVEERRARIMIMEES RN B AR ERZRHMER- . Bk
B, P EORA S A E B e, (X ZAHEdE G ISk Z AZAERE, LRGN E A LA
B RN KGN ZIE (Mayer et al., 1995; Gefen et al., 2003; Bendaoud et al., 2025). #5
s HEMEAL BN E PR AAT NI AR AL T R TEE . £ R EAR SRS RHE 5
B, ZERON AT FOR B RS e AL B BRI ANR RS CREEALE], MR T HE AR O
K. BRI, ABFFHR T N R

H2: HEUSIER RISl 2R UM/ 22 A ) AT T RG0S S B AT W2 1 M52

H3: HIVGEERBANE S RN BB Z MR R AEA

2.4 Al IREe&mi2=Rl R W IR

N TR REMRE =52 F HR W OB E HARF 55HE B RGN 28 SR .
AR T ER =485 T (Lee et al., 2024; Yilmaz et al., 2025): F—, AL #
RNHEM, REMGERBAE RS MEALS I HEEF LM A s T AR E S =
FIF ARIGUE (Holmes et al., 2019; Chen et al., 2020); H—, 2¢pl@i& 2w, it
AR R RE . BB A A A 8578 B ARl F520  (Baker & Smith,
2019); H=, RYVTRNZMH, T TAM. UTAUT SHEZL M #0m 5 5400 AT T A2
B R R (Dwivedi et al., 2023). #RiMG, iR#FFAELLF 5 HAAEREAE:
BT e R — i BT AL TR AT RN TN R s BRI 1 PR ) B A Ak 12 B
BN HTHELL; BENME 5 HZUSAE R P R E LS RS 2 S0E R SS . AHE 708
T RERPEREREPHEE —REEE, oRb FRBFFRE 1, I A2 TS e 2 B0
B 5LESHME R IEIEYE .
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2.5 BRICARE

AT TR MRV (VAD SRR, MWW 1| FoRHELE, B
USRI BRI SUE AL B R, DL AT TARMEEAEER, HFRKALUSE
[l b A

B 1 R

1 HSUHE |
J_.ﬂ’ \
f H3 \ H2
Vd "u
o H1 o
T EMT —  AKINEIE

3. WA
3.1 Bt

ARFFCRA MG R A, W RpERSEFRE RS AT T H R 5200 PR 223758
E AT, M BRRAZE R AR ER, W EMNE (6 8UD. HIUEE (5 I Al
RNEIRE (4T =/ MZME4ERE, et 16 AN IS,

Jif BRI S 25 A E R A L, 456 R AR EMSERIg SR e T A 4L
BAT . BRENMME BRI E Kin Z8 A (2007) K VAM &3 M G4, SRERE (2019) I
B Al b ER, HEEEERSH Nayer 5N (1995) HI=4EEFEHR M Gefen 25 A

(2003) [ IT (BAEER; REEERILT Davis (1989) ) TAM ER IF45E5 4/ AT %
BIEEHTIHE, WELEEEFRIEE (5 MEREREARSESMFERLZ) M— T
TR (n=42) Jm & ERi.

3.2 BumsE

WEFCR 2 2 B RIS SEns, LA R s A S mhds Lol M BE A A AR AE,
CEG M (HEAR. M. B, b, PEERAHMX) FIBTAS I (R /Fh Y/ /N
R, BRI 1T BRI R R E N R FRAL . 55 R X R R A A L L3R 1.

HIRUEET 2026 5 1 HE 3 A@E MG R FarEL e, [Fn 5L Im 4
)5 R FER BRI 420 4, RIS R3S 387 4, A RLRINCE 92, 1%, TINR (n=42)
SHREOR: BRAMNEEE Cronbach’s «=0.873, HLVZ(FER « =0.856, KPEIEER
a=0.841, BRI EZARME O0. 7. BEMMERER KO [H > 0. 871, HLUFITER KMO
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{64 0.823, Bartlett BRIEAGINI T3 (p<0.001), FKIAEIEGE SR 1.

F 1 AR I S A (N=17)
HlX  K# (>10000 \) R (5000-10000 A\ /NS (<5000 A /N

[y 2 2 1 5
1 1 2 0 3
#erh 1 1 1 3
4k 2 1 0 3
7 3R 1 1 1 3
it 7 7 3 17

3.3 /AT

AHFFUAE A SPSS 26. 0 A1 AMOS 24. 0 BEATELE 4T, AT RRE 4 AU Z IR

(1D RS RIFEAN D22 E K S m A . SR ZE R A 15 s

(2) [FRERK: KA Cronbach’s o REMGIERAGE, BEILIUEHER F 44T
(CFA) K50 SR A 8% 5 X AU

(3) K. isH Pearson MRZEMKARBMERELEMRMMM KR, JFFHITL2H
FLER M2 (VIF K5,

(4) BT S AN DORGN =B AR AR 24T 2 on ki m A, RN RH
Bootstrap 777 (5000 YKIHFE, 95%E S X [H]) KL ZUEAT B A RSE o AR I AR A 56
e AT VIF<S I D-WAH (1.76) [AbrdE, BRiRgiit4sienfafdrt.

4. HALR

4.1 BERRFEER#R ST
AW FEILIRAT 387 B RS, FEAR NI ZZEFEIT (R 2):
R 2 AN OFFFIF (N=387)

A e AR (%)
5 5 168 43.41
4 219 56.59
S BAEHUM 174 44.96
TERE A 155 40.05
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ITHEE AR 58 14.99

SR 18-25 % 163 42.12
26-35 % 89 23.00

36-45 % 96 24.81

46 & J L) 39 10.08

=] AE 162 41.86
fifit 158 40.83

Ul B 67 17.31

2 AN LI2JFIE (N=387) (4D)

A eS| PR L (%)
Al TEAE AR MAALE 47 12.14
R 138 35.66
2 WAL 202 52.20
T AE B A A KA (>10000 A 201 51.94
Hi (5000-10000 A 134 34.63
/N (<5000 A 52 13.44

£ Al THAH R TH, 87.6%M%iaRn g Al TAHTHRENREME (o
ChatGPT. X:0—5F ), 742%H THIE ST SR, 61.2%H T &Rl Bl # .
B RERZ, N 38.5%M3Z2 U & A ATTERE R L BN e AL EARE, B
BT AR AE AT ] 55 2 15 J2 T 1) 35 3 3 ) o

4.2 ZEMNELR
K EEAERRAES T ER I 3:
R 3 LAl 14511 (N=387)
A WRET RS TEE A ARMEX% Cronbach'sa  KMOH

A E 6 3.41-3.98 3.72 0.89 0.873 0.871
HAET 5 3.22-3.81 3.58 0.94 0.856 0.823
KN R 4 3.63-4.04 3.81 0.86 0.841 0.812

ISEME R 48 (CFA) R B, =HFEMESEREEF ( x?/df=2.31,
CFI=0.953, TLI=0.941, RMSEA=0.058, SRMR=0.049), <A AR E A5 BT S50 800
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BRI 7 242 R (AVE) #KT 0. 50 UREIME AVE=0. 537, ZHZUE(F AVE=0. 512,
KANEIR AVE=0.561), FTEHWEGMAEAAEE (CR ¥k 0.70, e REERME. X
AT R, SRR AVE ISP 7RSS K T H 5 HAM M S A e R, X R A )3
& (Fornell & Larcker, 1981).

4.3 HRIITER

Pearson MHRAMEER (K 4) BoR, BAEME. ALAGEEERMBR IR EE
IEAHSE (p<0.01). Hb, EAME S R ZEIBIIHEC SR (r=0. 718), HICNHLUE
EHRPEIR (r=0.643). FEANESHLVEIE 2 RITRMFAERE IEAHK (r=0.589), {HH
FHR AL T 0.85, VIF HIMETF 5 CBEMNE VIF=1. 532, HLUFIE VIF=1.567), A
AFAE ™ 20 F 2R ) R

R 4 THEMKRHAEIE
ZHE BE Wi % 1 2 3
1. AN 3.72 0.89 1
2. ALUEAE 3.58 0.94 0.589%* 1
3. RPIEIR 3.81 0.86 0.718%* 0.643** 1

FE: *p<0.05, **p<0.01, ***p<0.001

4.4 BG5S BREEE

Z UM RNH TSR (R 5) o, HRAIR2=0.645, %5 R*=0. 634 (F=218.43,
p<0.001), MEIAIEARIY S RAF, PIASTIOINIAR L AR RN ST 21 63. 4% (LL%EE S
R*i1)e JREIMNE (B =0.412, t=9.847, p<0.001) X R4yEEIsmgR K, S Hl; 4
ZUSHE (B=0.287, t=6.913, p<0.001) [FIFEX RSB EA EE ERFEZN, SCFF H2.

R 5 ZTLNIEIH AR (B1EE: Al T AR R

To A% & (s AR (VN t1H pfE VIF (F &L
JEATE 0.412 0.041 9.847 0.000 1.532 Y HEHI
HLEAE 0.287 0.038 6.913 0.000 1.567 X H2
SRR LN F=218.43 p<0.001

R2 0.645
W5 R? 0.634

. D-WAH=1.76, i &P =M MR .
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4.5 AT

KH Bootstrap 777k (5000 EE AL, 95%EE XA, &8 SPSS PROCESS %
(Model 4) 36 2HZUFALAE BN A 5 RN IR Z AR A8, it R gy NP5
B0y, R 0 AL A NP H AR &,

FHAEREN T BAMEX HLUE IR mRE (%F o BF (B= [{E&FH7R:
S 4 GUBAT B b [ A BT A5 AR vE AL 22 80 ), p<0.001); FEFHRAMNE )G, HLUEATX R
RIS (B4R b) B3 (B=0.287, p<0.001); BEHEIE T H40 & B 1) Rk ™
(B812 ¢ A 0471, NP NZEFEHEIN (BEE D R 0.294 (p<0.001), Vi
HENEDEE . PABEIEER (£ 6) IR, [HFEMAT Bootstrap 95% & 15 X [7] 4
[0.083, 0.197], A& 0, AN EE, H3 S8 FH. PAMNE (0.137) HEMMN
(0.471) 1129.2%, RAHLMEALAERFNNE S R B Z BRI 3 e AER: BAm
EHEEEERIRN S, s i A IS B R g i

R 6 17200 Bootstrap Fr%: 45 (N=387, Bootstrap=5000)

e BN kR#E S Boot95%CI Boot95% CI ik
2 iR TR EIR it
RAME — KSR (R 0.471  0.043 0.387 0.556 —
BENME — RVEIE (HERND 0.294  0.047 0.202 0.386 HEM
I
BEINE — HLUEE > RNER 0.137  0.029 0.083 0.197 Eidrassl
TR AR A

5. 58I

ARFFCEE XS 17 i mR EmE Rl K STIEEE, RGN T RN E S5 HHN
BN Al THE RV IB R, 150 DU 04518

B, BAMERAERS) Al TERMZEA &SR T (B=0412). X—Z5REIUE T
VAM HEZETE R Ip i Al RN S P & A, R 2IHAE DN AT T BB D) sde 7 2
e PR S AR A WA SRR TR R, HoRGE G B0, X5
Kim 25 A\ (2007). Dwivedi Z5 A\ (2023) WM 7CE5 8@ E—8 RNt E T &m2ef
AN FH T 2B 2 I A X AT PS8 B AR L D RE A i JE R A B A ak

%, HAUSEXERG S B A AMSr BB IERm (B=0.287). X—KIEAR
T BRA SCHR A B AN S . IR i T BEAL AR FE ARG PR, HZUEAT R A
KN B R . X5 Gefen 25N (2003) K TASAELEANH & P8 BB 18
W= ) A
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B, AU LA 5 R IR )R A4 B (W3R%=0.137,
AHBIRE 292%), K HUBHEE T RAER Al RAMEEH : BRI R O E e
VSRR, SR S S LR . B2, MRS AL TR
RENTIEIN, SO R AT 2R I e 0 s 2 PR 5 A R S AR R T, ST
— BRI

I, RAERSAEE AL RBEIS EES . (SR UL S,
P AR AT PR RN B R BEe, 3 ST B & R T A2 IR, i —
HER A P IR 2 N A R RO IR I DU B, AT S 46T =, s B A I
INETREBI R 2 AL AT B RGBT 7 160 P H SAIE e

SR
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