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Supply Chain Management and Logistics Service Quality for Strategic Adaptation
of Automotive Repair Shops: A Case Study of Mueang Khon Kaen

Rujapa Khunthep' Pattiporn Paengwong!” and Waralee Srimorn'
'Department of Logistics Management, Faculty of Business Administration and Information Technology,
Rajamansgala University of Technology Isan, Khon Kaen Campus, Thailand

*Corresponding author: pattipporn8072@gmail.com

This research aims to examine the effects of supply chain management based on the
Triple-A concept and logistics service quality on the strategic adaptation of automobile repair
businesses in Khon Kaen Province. A quantitative approach was employed using questionnaires
collected from 400 respondents seeking or intending to use EV spare parts services outside
authorized dealerships in Mueang Khon Kaen District. The instrument was validated by three
experts (I0C = 0.98) and tested for reliability with a pilot group of 30 respondents (Cronbach’s
Alpha = 0.91). Data were analyzed using descriptive statistics (percentage, mean, and standard
deviation) and multiple regression analysis. The results showed that (1) supply chain
management was rated at the highest level (Mean = 4.77, S.D. = 0.45); (2) logistics service
quality was also rated at the highest level (Mean = 4.76, S.D. = 0.45), and (3) both factors had a
statistically significant effect on strategic adaptation (B = 1.10, p = 0.00). Most respondents were
male, aged 20-29, with a monthly income of 10,001-20,000 Baht. The findings suggest that in
the fast-changing EV era, businesses need flexibility and transparency to effectively adapt to

customer demands.
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vouuny fvsdu 249,444 au Fadungu Uszsnsndniiddnenwlunsdifaaluladeusudldh
warldusnsiiisadosty Bv 14 edsazaan esnegludretedimasde uasfuualvudndy
waluladlyad 4 winndngueny u @ninnuulsusuasunundsey, 2565) fadu masatiulsesns
nauiamnyanludaining mnsdunduiilomagdu nsdinelulad BV 1114 uazdiaudeans
Tusnmsifendes 1y n1sdosn BV msfindeanil 1a uazmadnuuinisgdousnsudlviluiiud
nquiiegslunside nsduimngudaegsdmunsAneuiazldgns Yamane (1973)
Fadugnsd Mlunsdunmuiamegisnussyinsiiuinvossssnsiaun iiolvlddoyads
mnudedie wazaseunquNguUTEI NI IRgUsTasAYeINTT 39 §AdeTeimusvuiangusinedig
$1uan 400 Au Fefloregluinasiivanzaunuvdnnisves Yamane (1973) fiausitnisldngusiosis
lioandn 400 Ay agliAAuAaInAa ou (Sampling Error) Tty 5% fiseduainudaiiu 95%
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The Adoption of Sustainable Rubber Production Standards by Rubber Farmers
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This research aims to analyze the factors influencing the adoption and implementation
of production standards by rubber farmers in global value chains, as well as to examine the
conditions and limitations for the adaptation of these farmers. Additionally, it evaluates the
economic and social impacts of complying with these standards in order to propose guidelines
for enhancing the capacity of Thai rubber farmers. The study employed a mixed-methods
research design, collecting data from 34 rubber farmers in Surat Thani and Trat provinces
through in-depth interviews, and analyzing both qualitative and quantitative data. The research
findings indicate that farmers have a moderate level of adoption of Good Agricultural Practices
(GAP) and a high level of adoption of the Forest Stewardship Council (FSC) standard. The main
obstacles to GAP adoption were the use of fresh latex strainers and the control of soil pH, while
the challenges for FSC adoption included the development of a labor risk assessment and
mitigation plan, as well as the payment of overtime wages. Significant factors influencing GAP
adoption included off-farm income, plantation size, and labor hiring patterns. Meanwhile, FSC
adoption was correlated with on-farm income. A higher level of standard adoption was
associated with increased yield and net profit. Specifically, upgrading GAP from a low to a high
level resulted in an increase in profits of 22,904 Baht per rai, while upgrading FSC from a low to
a high level led to an increase in profits of 18,481 Baht per rai. The policy recommendations
include implementing premium price mechanisms, subsidizing certification costs, developing
personnel and mentorship systems, and creating a strategic plan to systematically promote FSC
standards.

Keywords: Global Value Chains, Rubber, Gap Standard, FSC Standard, Economic Impact
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521 U8uTIY
n33deiidun1sifouuunaunatu (Mixed-Methods Research) s¥in9353de1denanm
wazidsUiinn Taefisnsduiunide fdl
1. Uss9nT ngudleEne uazglvidoyadiAny
Uszansiidnuiadadae inuninsdugnensmnaludmingsugisnduaznsn dudu
FanTad fnrsdaasuunsgunsufuanien1sinunsiia (Good Agricultural Practices: GAP)
Lazn13vaIueImINN1nsgIuY FSC 1438dudaedrsuuuliondeainuiiaziiunuuianizianzas
(Purposive Sampling) TannninuasnsUanenswnseidn 30 918 Tnesedndauaiui 1 - 50 13
LaETIBNaNa 4 318 Yuadiudl 50 - 250 15 uenandldsdinisduawalfddulddmdeiiioadas
iy Fuvilssmuudssy wasidmthfiannisenauisussmelng (nev) $1uau 2 mieau
2. \nFasilafldlums3de
osflovdndouuuduniuai@sdn (In-depth Interview) Wanannseudt inveaass Iy
miﬂﬁﬁamqmimwmﬁa (Good Agricultural Practices: GAP) Lﬁummg’m%uﬁwmﬂixLﬂﬂlwaﬁﬁmi
fusedlansuinmainuns deedidfavanedadia (@dnaudansenmanuasuazannsal, 2568)
uazanasgunsiansUnliegedadu (FSO) Jadunnsgruvesguiiimualyingnfusiainlddod)
Tususesnasgu FSC iiouansunasiunveslsindulifigndosmungmne laildinannsyngnmane
U1 viovhaneAanndoun Audfinesusedldde whens snafoudie sraesw s1eusuAY BauHuTIATY
Telags Teiviou wazhalst dususeasidenglaanidvled (msesuisUsenelne, 2568)
3. maiusuTutoys
siddeiisurudeya 2 diu fe diudl 1 doyanfiugd (Secondary Data) {3dusuTan

Y

MNBNAITNFAINING TBNUTeIMsUAIATFuazienYY uardoyaaiAfiieddosfugnaivnssy
B1917157 @it 2 Feyauguadl (Primary Data) iunissaurudeyasnmsduniwalidsdnngusiois
fifndonwuu12as (Purposive Sampling Technique) Tu 2 Fwin ldud Fmiansa Fadusun
vosiufiduaiuunsgrudmiuinuninsnegosuarsionan uardaningugisnd faduunds
LWWUQﬂﬁZ‘?’]ﬁE}JLLaSﬁLﬂH@iﬂii?Sl%@jﬁ?U?um’mLLGilean’laﬂ‘ﬁaﬂ,lualé/@EJ'Nﬁ?"lﬁﬂ IMNUATIUIUADENY
35 feg1s Bannnin 30 Fegrstfuindusedimunalugjesslsinuiisnusedeiiideyaauysal
Wios 34 feee Fedeyaiianuduimuaziinumnzaufivsmeiltlunsiinszd nmelddednin
munaazsuUssanalunmsiiususindeya (Anderson, et al,, 2011)
4. MsaTeidaya

mslaseiteyavesnsifed wsoendu 3 d ldun

4.1 myrnzideulvuazdosin uisedliaamsinsiidaien (Content Analysis)
SufuadRidamssauieduunsefunmsseniunnsgu GAP veansmsnseanidu 3 sedu loun seu
floy sefutunans uazseduIn Mntunaseuauuanesesiadefifiauduiusdenisseusulae
Tadfdoyuu kA M3AATIeiausUsUsumaies (One-way ANOVA) wagnisnaaaulaauais

4.2 MIAATIARANTENUTUATEFAIRAsAIAN B1fendnnsUssdiulaunsSeuiiounls
avsevinangunuasnsiiiisarliitnianlassns daviamsgiu FSC luamugimniiiolinseg
panszUTAsEgiaTiintutununsns Taefaandilsvieneldansiduiu

4.3 m3dueasgitaiausuuziialoue §idetmansiinsesiiadaUinanagamunimi
IsandansziiniuinAnmsnaununagns (Strategic Planning) titednsideiausuusiemleue



Suwanna Sayruamyat Kanokwan Nuchanram Thanaporn Athipanyakul Chakrit Potchanasin and Kulapa Kuldilok
193001 AETIYIA NUNITIU URSNE sunsal adyayna Insngual waudad way nann nadan

HaN1538UazAUTIUHA
1. HaN1339Y
NNIANIIIEY WU
1.1 ANwaLn1eUssrINsAmEnsLasIATYENIVBANYAINS
HANMIFTIANBATNTYIEIUYWNINITITINIU 34 578 USENBUAIY INWAINTHUGNEINIT
Tedesuarnaandaiangn AffuimgUgnania 1-50 15 S 30 T8 wasnRINIIANGT
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1AgIU FSC udaferay 47 vessinufiosneionun lnedadiuennuainsdosas 24 aglussyrinsiuney
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dlefiansundeyadnvaryszvinsmansuaziasugiodeny wull nquiogng
drulvgdumandgs $ovas 76.47) fTonguade 5047 T sefumsnwigeaatiosninU3ayand wasd
$ruruandnlusiadounds 35 au Ussnoordmavnsnsiesar 79.41 laevhanueiadundn diud
augnsilinandnudaiade 12.93 lssensasou fussaunsalinmsviaunnaads 22.94 U nguietng
fisglfnnaanunsade 284,774.71 vindel uarilseldanuonaainwnaiuede 67,041.18 U
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o asandnvaznsvinaue1mnTIveana uiieg1s nuln inwasnsadiulng
yhmawnzUgnuuiinuvesaules Fesas 85.29) Tasfilonasavaiiulaun (Fevar 52.95) uax a.u.n. 4-
01 (Favay 26.47) Humdn il Mufmedgnitoualaioglusideslnsumnuseguanumsalsynu
Yovaz 47.06 efpsiatiuduuvaanimgn inasnsudnlfundninusssund wu vevdoasy
AnuSoraz 26.47 v09nquiI0ENs
Tudun15dnnIsnigy wudnneesnsaulng Aminisdiaussnunisueniunisnde
($ovax 88.29) Wussnuluadidourmundissdosay 11.76 dufuaniugnainisdu inwnsnaiuni
A3 Seiinrsenilau (Sovar 61.77) Tnedindlauiads 123,588.23 vindeaiaiou Wevssfiusedu
MswouUANNIABIYRIAULES NUTN LnunInsEseAuMsseNsumIAsalUIRAEDYT 3.56 AvuuL
wazAuAEIuNsaMmuais 3.65 Aviuu Furduamudsaiiansineglussduiunansdoudiegs
1.2, s¥AUMsgaNTuLaNSURUAM LN
1.2.1 1915571 GAP
NaNTIATIERTEiUNTERLTULArU fURMNLINTEINNNTIANTAIUEN SN GTA
(GAP) 40aLnEASNINGNFBE1 (n=34) Wui1 TasA NS IN¥AINTEONTULINIEIU GAP feonzluulnan
72.00 AZWUY 910 100 Azwuuldy Woduunng wuin inwasnstinseeuiuluszduiunas snnfige
fiazuuunsoensuiade 71.79 avuuy Anduesas 41.18 veenquiiod s Inonquilinisuensy
seauge finzuuuniseouiuads 91.03 azuuy ddadunindunausensussdutios fazuuuniseousy
\ade 52.56 Azuu Andusosay 29.41 vednaufieg1s (M7l 1)
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A15199 1 ArAzuuuiuURm UMY iauagsEAUNsEoNTULINSEIY GAP

STAUNISYBUTSU AZUUULRAY YIASUY AU (519) Sovay

1oy 52.56 44 - 62 10 29.41

Yunang 71.79 63 - 81 14 41.18

qq 91.03 82 - 99 10 29.41
AZUUUANER 44

34 72.00 ! 34 100.00
AZUUUEEA 99

1) MaUFoRlAmuET Tnnsg Ty GAP
#d Taiinunsnsnnsreaiusaufuanuieulvvesuinsgiu GAP 1#
fio MaUsuULasth Ry MevhuAtasuusl RNy waensindygndausse 3 Tadinuasns
Fovustanun (Govaz 97-100) aunsaufoalédd WWun msfienansavsluiifufignies nisdnidensuen
flnneainanonowdania MIguanuazensEninenIvuds MItidnadusey LasmsTnLAL
arazUfiinu Tunmenduiu M3tafiinuesnsufoiamuldludadoudivtes 3 Suduusn fo 1) nsld
PEUNTINTOINENER YU 40 mesh anunsnufiRldnudoulufivaienay 35.29 veanquiiog1a
2) myvudnhesiesudenielu 8 dalus awnsaufoRldmuieulaiosay 38.24 vesnguiodng
uaznsUANA pH veaRulveglutis 4.5-5.5 amnsaufildmutoulsiosas 41.18 veangusnetng
annaudniiinuasnsliannsaldnzunsinsoniersannuvuind fuun
LLavhjdqﬁwmaﬁaaﬂ%’U%m81‘14 8 dalus lesmninwmsnsludiuidananldlindauagsminglusuuuy
1e19an Fevranisfulutetmundendnn mewmmalmamm Laaulsummanmamaﬂswﬁa
Wlignmniimsdidy drumsnruauel pH Autiy m‘wmn'ﬂwawLLauluim‘Ugummmammmu
getefosay 52.94
2) auvimeiuanssduluusiagng
deTinziduunmusefunseensy wuin usaznguilynseufiunnmneiu
ogafitfoddny ndfe nquooufutiosdauimeesiedsluios nstestutinersseninsnuds
Welianunsndjiflatsiasas 90.00 vesinnunduiziunisvenivtes nauszdumIseuiuiIunag
fenuvimeluides mstestuinensseninsuds way miuuwﬂsuammal,umamquaa 2 U uazngu
sefunseansuge fenumendnde mslinnesituetiedestas 1 ads IneliannsnujiRlafees
2% 60.00 YBIIUIUNGULDUTUES
deUszifiuanyuuesaueindislunisujiiveinuninslagnss wuin
é’a%ﬁ'ﬂﬁLﬂwmﬂiaqmwmﬁudmﬁﬁﬁié’mnﬁqm A N133AN5A1 pH V8 W N1FIATIERANUTETTY
warnstuiindeyanswdnegisdaiies fetliifuiianuimeduitsmeunwnanseginsdnnis
Fanadieifosefensnsaiiessitazasinvenatsdeyarisy
1.2.2 1015574 FSC
Han15UsELIiUNsEaNTULar U UARNNINTEIU FSC WU AMNTIUVDLNEATNT
nauiegmuniinzuuuLadEngl 66.00 Axuuu Taswnuasnssiuau 17 91 Aadufesay 50.00
ﬁuaqmjmﬁaasmﬁmm goufulazUfRnmmnsgiu FSC Tuszdugs Tnefliazuuuiade 89.29 Aziuu
sesaunAonguiiiisedunissensution Andufosay 32.35 vesnguiiedsianun azuuuiade
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42.68 AvLUY wazTEAUNISEONsUUIUNANY Andusouay 17.65 v0enguiiegeianun AzuuLLRAY
66.07 AzKUY (AN5199 2)

A15199 2 ArAzuuuNUURM MBI IaLaEsEAUNSENTULINSEIU FSC

STAUNISYBUSU AzUUULRAY YIIALLUU 37U (519) Sawaz

1oy 42.86 32-54 11 32.35

Y1Unang 66.07 55-77 6 17.65

BN 89.29 78-99 17 50.00
AZLUUANER 32

374 66.00 : 34 100.00
AZUUUEER 99

oeslsfinu Wofiasanlusesdin wuididetmuaiiinumsnsdsufofnule
teswazilugUassaddny 4 Uszms leun

1) mevhfiufingUgnuuuduiule luluifdansaedudu 15 s (ldwy
AIRNEEE)

2) M3daviusudseifiuuarussmanudssiuusany Gevaz 61.76 liufuR)

3) Mssneeananludnsfiginiiung egrstesiesay 25 (Fevay 58.82
Liugom)

4) nsmuauLaztufinadfAgURmnaInn1svinau (Geuaz 58.82 luufus)

vl guassandniiuanvgliinuesnsliufoamudatmuadanarniaainns
'1‘7{Lﬂwmmdaiﬂmyjé’ahﬁuiuazmmmmwﬁﬂﬂwﬁaﬁmumﬁgu 9 WIIAYRINTIZUsEEIUITD MU UA
sanamasnsaufoRlalisnnmniiniudindy

1.2.3 MAUSEUTIBUNTE0UTUNINTIIU GAP Uag FSC
nansAnwwandliiiiuiissduniseonsunnsgiu FSC 10ununsnsgendt GAP
Tnefdndrununinsiisousuluszdugeiesfesas 50.00 Wewisudy GAP fiflifedesay 29.41
wazdanuin inwasnsfigeniuanigiu GAP Tusedugaiuunldufiavsensuunsgiu FSC lussiugs
feui (M99 1 uay 2)

dawIulflusedunIsaususesninenInIgIu GAP wag FSC nuauduiudi

Uhaula namde inumsnsfisoniuninsgiu GAP Tuseiugs (10 1) fuunlifufiazeouiuunsgiu

FSC lusgauganleuiu (9 518) luihueunediu nquitgeusuinigiu FSC luseeugs (17 519)

Y
Y v

fAfin1seeusunInsgiu GAP lusyautiunarsisgadudiulvg (590 16 579) nadws Ly lAiud
LU0 551U @899 TaMruAR 19T Y wa A nannlun1sU UAa1uu1nsgIuni sl adnud aules
fudnumsgumilaegnaditedAgy (s 3)
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M19197 3 IUIUNBATNTNLOUTUNTUURMNLINTFIU GAP uar FSC Tuszaunuansniu

FTAUNTHANTY FTAUNTEANTUNINTFIU FSC

UINTFIU GAP oy U1unang N 59U
ey 3 1 10
Urunang 4 3 7 14
ann 1 - 9 10
33U 11 6 17 34

HaNITIATIE inwnsnsfidnenmlunisdidssunanasgiudisaes uwidag
fauimed unnsdnadusgedaau Taganuiimiendnlunisviiunnsgiu GAP 1 uusesiduy
ATUNTEUIUNTHAAKAZNTIANITID BnATla WU miﬂiaaaQLLUaﬂ‘Uaamaaﬂmﬂmma n13AIUAN
sroznanudaiendlildnelu 8 Halus msmuauAn pH uagnsanTinTesituesatiiave vned
ANVIMIEVBINITNINTFIU FSC 1T uUszfud1unI5UInIsInn1silessuukasaiannInuts s
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A1319% 4 frianeausulunmsuiRtosnunnsgiu GAP uaz FSC

F35n GAP FSC
svovnanvudninensanniely 8 $alus x
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MsnsIiesiauetseslay 1 ass x
Nuidutiula X
SrUUUsTRUANMILES UL Y X
ifmglunsvieutiosndn 45 aswodudaluenis
V119U *
Adsaanafidesnnnilunatetetosdevas 25 x

1.3 Uadenidnsnasieniseensuninsgiu

1.3.1 49951U GAP

HaN193LAI1ERUadedanasiaseAun1seausuNInIgIu GAP TnglTauiiiay
anwarveunuRINIlunguiinIseauTusEAUge SeRuliunans uazseautos luwdasa wudn

1) Yadosuasugiauazdsny nquiiiiniseensusmsgugsdl s1elalunmainuns
\dvgaan Uszann 382,100.00 Umded uaziiuszaunisalinaiugnsenuiudian lneiede 2530
Tuvnigiingueeniudasiseliluniainunseiiign Ussuna 206,534.00 uinsel 91nn1snAdey
meadd wudn melduenaainues Wutdedeslunguiifauunndistuegieiiteddynseda

(p<0.1) s¥119nau (F=3.120, p=0.058)
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2) Yadeduninensnsy wuuwldufidanuinguiifimssensuasivuaiuiivgn
gamsuaziiuiininademniign (29.30 15 uay 15.90 15 sudidv) Tusasfingusensulesdivuin
ﬁuﬁﬁaaﬁq@ (10.10 19) G'fqmmLL@ﬂmwawumﬁuﬁﬂqﬂﬁ HdedAgyneada (p<0.1) (F=2.540,
p=0.094) uazdnuin JULUUNITINUINIU TANuduiusiuseaunsyeusulnsgueg1slided Ay
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3) Yadudnuiimuaddumandss nquiifinnseousunnsgiugsiiszduniseeuiy
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[y v a
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1) Jadusuasugionardenn lunuwwnldufidaeusueiguazuszaunisal
Tnongusensutiosnduiienguazyszaunisaliadvgsan (54.82 U uag 25.45 T mud1dv) dwsu
Tassaisnele nudn ngueensutunansd selslunainunsiadogean 454,623.33 vmsed Tuvned
nqueeniugel seldusnaainunsiadegean 82,894.12 Usiod INMTMAABUNNSERA WU 51816
Tumeainwas Wudadoifluduassgianasdanuiidanuuandisduszninanguegiaiod Ay
N9&0A (p<0.1) (F=2.700, p=0.082)

2) Hadeduninensviu nduseniugedvunaiuiiugnensmnsiadeuniia
26.18 15 ogrdlsfimy Aiufifamisandnldudafawinlndifostunnngy Wasaa 12-13 19)
Tufruenuvainuansressdndu nquseuiugaiiaunainvaislunismdmnniian Tnowdarsens
foudae suKuAY wagiiensan vasfinguesiuunanmaniiisssafoudeguuuuiiien dmiu
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3) Jaduauiruafauanudss ngueeusulunatsdunguitdszauniseeusu
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o

Arandes famnudssiluuazaudedumsasmugaiian sosawunfondusoniugs wagnguoouiy
ey AuATY
1.4. HANTENUNAATYFAAIINNITBUTULINTFIUNINER

uniiaspidyaiuransenuainnmaneadeudas esanifusunuunisude
finunsninaudiegrsdiulngidonndn Inefiannaddgsuauazainlunisdanisnisadn
waznsmine mIeneiUSsuifisusansynuseninanguilsonsunmsgiu GAP uay FSC lusydfy
sina 9 Widedunufiddasal

1.4.1. NANTENUAUNEANIN (Productivity) msaam%’Ummiﬁmﬁqﬁuﬁmmﬁmﬁuﬁ
Imamﬁumﬁmmwﬁqﬁu TnenguosnsuansgIu FSC sedugs fnandniadogean 2.69 dusels
PAIPENGUBNTUINATEIU GAP SeUge nandmiade 2.53 dusiels Tuvaisiingueensurieniinandn
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yas Yrunang aun
FTAUNTTEANTUNIATTIY
B GAP m FSC

AR 2 LWSHUTEUNANENLRAETENINTEAUNITTEONSTUNINTEIU GAP Uag FSC

1.4.2. NaNTENUALFLYUNSHER (Production Cost) WeTiasiglassainedununisuan
8197 8UNIY WU ﬂfjuﬁﬁ'msaam%’ummgmqqﬁqmmgm GAP wagu1n531u FSC ddndu siunu
usugsfian tnsawgaldarslunslas winguifdunuaarstdatafivmninguiiinmseonsy
Tusziuuunansuaziios 1eRansanfununIINEATEBNATEIL GAP WUl msandfunusmieds
13,557 uwisiols genimnnsgiu FSC ilduyusiaeds 12,477 vwsiols whsumldaelunsiuses
umsgU FSC nsallsiflGugamyuudafinn (amil 3)

AUNUTI filsgud
20,000 70,000
60,000 57,75 15£1 .
,551
__ 15,000 14,842 50,000 47,317 ;
= 12878 15558 12135 12616 12,741 z 152680 s 117
g £ 40,000 39,270
9,54 o 36,070
- 10,000 9,35: 8,93 ) 2
E g 30,000
£ 2
=
5,000 20,000
10,000
" .
U Uunand un Yoy Ymnans un
FEAUNTBBNTUNNTTIY szumIbauiunInIgIl

W GAP  m FSC l@Sugawmyn  m FSC lildSuntsgaviyu

MA 3 WSsuisusuusmkazilsgBiaae senineseiunsseausuINnsEIY GAP wag FSC

1.4.3. nansynusnuilsgns (Net Profit) nauinensnsiifinssonsusasgnilussivgs
wiimlsandiadegean lnolanzednadsnisnanmeldunasgiu FSC linamlsgeninunnsgiu GAP
ot efiuddny Tnengueeusu FSC sesugaldsumlsanigagnis 57,751 vinsels (awdl 3)
namsdnudstmiudsdnenmlunisenseduseldidaau nanfe mninunng gnNTEAUNIUNUR
Nnszsuteringsziugdluinnsgiu FSC azanusauiiuilsavslada 18,481 vnsels uagmnensdv
nsyauUIunansazunlsle 10,433 vnsels UsgiaudrAnfe wilunsdifiinunsnsdesdunise
AtdIelunsvesusennsgiu FSC edlaglilasunisganuu mlsgnsvesngueeusy FSC seauad
Afsasunnninilsavsvesnguilsensumnsgiu GAP 5,762 umsals
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1.4.4. N15U52UIUNITNANTENULTAATETAILUAINTIN ouszamnisuanseny
Faasugialuning Tnglideyaiufinztgnenamaisangauvestoisnsadugnilunisdum
WUI1 N15ENTEAUNTEINTUNINTFINTRNEATNTTAnea nlunisad ey ar LR a1 aLATugAe
othamma Han1saesdiiiufusgdannisduiidanulunaisssdu Taensenseiuain GAP
seAueslugseduunn annsarfiurlsansle 22,904 vmaols waznsensziuan FSC seRuvias
ugsesuann asiurilsle 18,481 vsiols il @unamssnssduiiaimanauunugagaiieain GAP
sedufoslug FSC sesuann defidnoamlunsfiudlsgniliinunsnsligeda 31,918 uindels
Tunsamvesisdmda nsduaiuliifinnissensuninsgiu FSC lusedugeagiaiads azanunan
asamarlsfiudnlunanensls laddosndn 1,000 wum (il 4)

ﬁ'\‘lslﬁllﬁu 1,80441 5’1””1” ﬁ'ﬂjvﬁ.uﬁu 492.11 5']-””‘]'“

fls 19,432 v /13 & ils 3,472 u/ls b

GAP fiae Urunany 1N

finls 22,904 un/ls b

UNTTAUNITIDUTU

wnszAuNsERNSUNIAsy e ntalUuIn Alsutu 2,137.34 auum
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Abstract

In the digital era, social media platforms have evolved into social commerce channels,
significantly transforming consumers’ purchasing behavior. This transformation is particularly
evident in the purchase of instant food through short-video platforms such as TikTok Shop,
which integrate entertainment with commercial activities and facilitate rapid purchasing
decisions. This study aimed to examine demographic factors and marketing mix factors
influencing consumers’ decisions to purchase instant food via TikTok Shop in Chachoengsao
Province. A quantitative research approach was employed. The sample consisted of 400
consumers who had previously purchased instant food through TikTok Shop in Chachoengsao
Province, selected using convenience sampling. Data were collected through an online
questionnaire. Descriptive statistics, including frequency, percentage, mean, and standard
deviation, and inferential statistics, including one-way ANOVA and multiple regression analysis,
were used for data analysis. The results revealed that demographic factors, namely occupation
and average monthly income, significantly influenced consumers’ purchasing decisions via
TikTok Shop at the 0.05 level. In addition, marketing mix factors-including product, price,
distribution channel, and promotion-were found to have a significant influence on purchasing
decisions at the 0.05 level. These findings suggest that entrepreneurs and marketers should
adapt their marketing strategies to align with consumers’ occupational characteristics and
income levels, while emphasizing product development, appropriate pricing, efficient
distribution channels, and promotional activities on the TikTok Shop platform to effectively

enhance purchasing decisions.

Keywords: Purchase Decision, TikTok Shop, Social Commerce, Instant Food, Marketing Mix
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lunsaunnumiuas wul seaumsfnwinasnelaadedereuldnsnadensinduladest1eideud Ay

o

n1eadd uonaind Jadedudiuuszaumnenisnata ldun nsadeszaunisal n1sadnag e
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$1uFTu09 23us5 Tand (2566) T WU LA @A1UATN UATTEAUNNTANYAT WAns1sTud A
Tinsinduladounndnaiu wagdulszaumsmanaialuuuesfuilng (4C's) ldun anudeanis
vofuilaa funu amnuazaanlunsde uagnisdeas favswasonisinduladedudrihunoundiedy
TikTok ageiitudAgy

nuATeves $unnsel swina (2569) liAnwidladeiidmasonginssunsdadulate
AuAukeUnaAdu TikTok veeuslaalulssinalng wudi d1uUseaun1an1snalnu3nismnaiu
ﬁ@w%wafﬂ'awqﬁmiumié}’mﬁﬂﬁa Yzl 1N35ATUE IREIAUBN (2566) WUT1 AIuUsEANNIINITHAN
Frundndae 101 wagmsdaaiunienimann aunsaesuienisinauladedudiosulatiinu TikTok
vasfuslaalungannumiuaslddesas 56.20 uonaind Yayfan $nnads (2566) Anwrdnswa
vosmindefevesundsansuazanulindalulndoaneudsedenisinaulad sormsesulat
s TikTok Shop w11 aulianslaluleifeaneudsaiidnsnadenisinauladelusedugands

a

30y (2564) ANUTT WA 018 TEAUNITANY)

o

AU of eveunaans Jedenndestu N3N Sy
warselfadedodion fnarenisdadulalinuasnsdedudriiuwoUnaiadu TikTok

aAteves navien anla (2566) Adnunadefifidvinatenisiadulatoominasiaiosis
LUULAA 9T vesauTerinaunay Gen Y lulunngamnuniuasiazUsumma nudi Jade
AulsErInIAans laun e seaunsfing uwasselasebeu suudedadeiudiudssauninisnain
(7Ps) ynéu Tdvdnaensindulateasraiitedidny Wudsatu ofinn wargaatd (2566) finudn
drudsvaunanismaeadurdnsasiuarnsdaaiumnamsnaaiidninasensinduladoomsududs
vosjuslaalungumnumiuas lnsanunsnesuisnisdnaulaioldosay 26.90 varflviuidoves
Ayrs sua (2562) Afnyidumsnsdadulateensansudesuladilliduthiuaesuilan
an3 wuin uiszaunisaifersiiaduuinuazduay uifuslnadsesinduladod Sudunauain
nsBeusuRUALAT N138AN1T Lagn1SUINNT wenanil guaTsal MMAa (2566) TRAnwEILYTEAY
mansnaafidssadenisfnauladedudgulnavsinakuaiodiedsnueoulal wuin danuszan
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memsnaaildnsnanenisdnduladolufieniaiertu uavannsoeSurenginssunissnauladols
Jaway 53.20

uanantl SafleAdesnsssmad advayuunuinvesiiadediudiuyssaunisnisaang
aulindla wazdnvazianzvesdoddvadenisiaduladevesiuslnaluiunladoaneudss
ag138Lau 8171 Kotler & Keller (2016) fiafue71 daulszaunianisnain (Marketing Mix)
Juedesilodenagnsfidunumddysonszuiunisdnauladovesiuilae Tnsnmgluudunadna
ffuslananunsadifsteyadud 9100 wagAanssudaaiunsnainlsiogissing dwalinisdnduls

[
~ =

Faflnududounazuasuudassiasabedy LLmﬁmé’f&ﬂa"nLﬂuﬁyugmﬁﬁﬁ’igiumsa%mawqaﬂiim
158 paudWuunanrlesuleduaneudse 1wy TikTok Shop dedenadasiusiuiseves Hajli (2015)
FefnwmgAnssufuilnaluviunledoaneudse uagnuin aaaliansla (Trush uagujdusius
medany (Social Interaction) L utladeddnyiifonswarensdnaulade iesanguslaaineide
AARi N5 wesmstiufduiusiugueviedlisedudunalalumsanmnuidsddunisdnduls
fodudooulatl nfenuideves Lim et al (2020) AidnwmnAnssuguilnavuunaniesuifledy
wuin dnwarveadomiifiautudis maiauedudluguuuuialedu wasnisdeasuuuboalng
iy nsladtan fdmtaesanssuiunmsdnaulate lasiamsaudomns deuslnamunsniuinmam
wazauthaulavesduilaogrsmmsueiunim des uazmslineulagnss
INN1INUMILITIUNTTITsluLaza1sUsema anunsnaulddn nsdeduladedudn
Hruwnannesy TikTok Shop lasudninaanntadeniudseainsaans daulszaunienisnann
aulindla Ussaunsnifuine uasdnuusianizvesdoinlodu dudugruddnylunisiinun
ﬂia‘uL.LmﬁmLLazamagmmaqmﬁ%’siuﬂ%gﬂﬁ
3. dUNAFIU

H1: Tadesnudszansenans 1iun e ong sefunsine wazselfiededeliiou fovswa
Giamié’fm%uh%ammiﬁ'}L%ﬁ]gﬂﬂim TikTok Shop vafuslaaludaminazidans

H2: Jadedudiuyszaunianisnain ﬁSw'ﬁwaGiamiﬁﬂﬁusla??ammsﬁwL%‘agﬂmu TikTok
Shop vewuslaaludwinaidans

4. NTOULUIANYBINITIY
nsiTeysesursanuduiusseninaladiuussrnsmansuas Tadodudutsean

mamsmamﬁ%ﬂﬁﬁm%ﬂﬁaawmﬁ’]L%ﬁ]gﬂmu TikTok Shop veuslanludwminazdans lnglady
fudszrnsmans Usenausig e o1y seRunsAnw 01dn uazsoldadedeiiou diutlade
AuduUIEaNNIeNIIRaTn Usenaume Kansduel 1A 999neN1sIRTImY Lavn1sduasunIInaIn
FafiBnsnanenszurunisinauladevesfuilnalunndunou deudnsfuitymoudanisussdy
nsnsde Twazdendanmd 1
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Uszansenans
(1) twe
(2) 91g)
(3) szAUNITANEA
@ enfn nsinduladaamnsdrdagusinu TikTok Shop
(5) MelARdnaiiou (1) nMsmszvtindatam
(wvaAVS NAREUIIN, 2560) (2) Mmsfumdoya
(3) MsUsziiiumaden
, (8) M3snanlaTe
dqulszaun1eni1snaia N |
v (5) M3UsziunaIn1sde
(W fslwumamﬂmsm (@n1uen 5umu, 2562)
(2) MU ) .
(3) AUFBINNATINTINUNY
(@) guELENNITRAIN
(Bwamad anrin, 2560)
Al 1 nseukuAuAalunIsy
52108U359Y

unniifunsisedesuna (Quantitative Research) MyFULUUNTITETIE1TI9 (Survey
Research Method) Imaﬂlﬁfj’mﬂﬁuLLuuaaummaau”Laﬁﬁ'wﬁﬁm&Je?}jaa']miﬁ’u%ﬁ]'gﬂchumq TikTok Shop
wandeadil
1. Usznsuasnguiiegig
dlosnuszrnsiivunalnguarlinsusnuysssnsiutueu ot YunfegeEnTe
Awaldangnslinsivauiadietiswes Cochran (1963) Tnafnuaseduaianudesiuiosas 95
LazsERUAAmNNAIALAReuTeLaz 5 FegaslunisAmnadild Tunsfinwadell Ao

P(1-P)Zz?
- B2
0.5 (1—0.5) (1.96)2
n =
0.052
n= 385
Iﬂ&Jﬁ N WY VUIAGIDEN

[y

P unu dndiuvasussunsi ;3% MUAFY
HA9en
Y

1Y Ly o o

wuald Z Ga1wnnu 1.96 Aseaudedaf

o

a g

7 unu 5EAUAUILE 03Tl
V9ERRT 0.05
E unu mmmmwammawmmu 0.05
il WaﬁamummmmwmmmwmmsuumﬂLlfuuaaumumlmmumuamimsuaqufuuaaumm
B S?jﬂéfl,ﬂua‘hmmmuaaummmLﬂum'ﬁmwamaquaaummmm 400 AU

Qe
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2. \nvasilaldlunside
ool flunuuaouan wadu 3 du fe
duil 1 feyaduyanaverineuLUUABUA NN wMEYRsUABUNY Tadudnuazdany
wuuUaneUn (Closed Ended Question) d@denliidennau (Multiple Choice) 31Ut 5 98 awn te
91y 91N sEFuMsAne uazTeldindesiolfion
daudl 2 daulszaunianismatanuuasuaiy 4 wiudnvugUatedanuuninigiu
d2uuszunA (Rating Scale) fmunAzLuLrermin gy 5 seu Ussneudiefanusiuau
4 o LA AUNARAI ATUSIAT ATUTBINNNITIATINUIEY kaTAMUANETUNITNAIN
drit 3 madinduladeuvuasuny Wudnuazaedauuuinasgiudinuszaae (Rating
Scale) MmunAtAzuuLvasgrsi iy 5 szdu Ussneulusae 5 fu ldun nsmszmdndedaym
msfumdoya mavssdiumaden madadulato warnisUsudundinisde
n1InsIaaeUAILA sinsnd ud enivesuvvasuatulaegid sargiuau 3 vty
¥1n15UseiiiunINaenAd 999030 8A10 UM NTAg UsEasAlaun1sldan (Index of item objective
congruence: I0C) HAN1ATIVABDUITIHNTVRAININVDIUUVABUAIUNNTBT AT 10C aglusening
0.60 - 1.00 T 4@8AAEBIANNUUIAAYDY Samaha & Hawi (2016) A1 10C FaafiAN31NT1 0.60 wazle
fuiunsnsvaeunuilesiuresuvasuay Insnsmaassdduuuasuniu (Try-Out) fungusneeis
$1UIU 30 AU waztuIAIALE ey (Reliability) wuan AnduUsEaNE AL e ureIATaUUY
(Cronbach's Alpha) ¥89uuuaeUa N ALYNAY 0.817 §au1nndn 0.7 Feaguladn wuvasuay
finuidesumuinaaives Tayakol & Dennick (2011) Fsasuldduvvasuanufanarnduaiosilofni
UszdnSam anunsadluinusiusinanngudiegdliegramnzeu
3. N1337UsUTRYA
mssausadeya Usznaushe 2 uvds oA (1) deyausugdl (Primary Data) Sslfannnsii
wuaeunalunguinaletnaudiodaia ngunamesdnasdans We3) ngumaednusdn
MR wagna Ny nagldang “ﬁﬂﬁ?Lﬁﬂﬂ?iLﬁU%@%ﬁi%Wﬁx‘i’fﬂ‘ﬁl 1 - 31 dam1Au 2568
uag (2) Yeyaniugil (Secondary Data) 3MNNTAUATIMTOLAIINIBNET UNAIH WAZHANUITEAN 9
fRefosnniunastoyanedumesiidnitanansaldéeds
4. nMsaTeidoya
MyATIEvideya Usenaume 2 diu laun
4.1 Mynseideyameatfdianssaun (Descriptive Statistics) taun A (Frequency)
$ouay (Percentage) ALade (Mean) LLazdauLﬁmwummgm (Standard Deviation) tileeSunednuas
JadesuussrnsenanivesEnouwuuasuny LLagwqaﬂsimmiﬁmﬁuif\]e??ammiﬁ’lL%ﬁ]gﬂmaﬂﬁu‘%‘lm
il naulanariadsvessziuaruAniuldinurinisulamiuminenuwnAnvestas Milvdty
(2548) Tnermuntisngunuiail

1.00-1.80 AR seiutfosiign
1.81-2.60 RUYHY STAULRY
2.61-3.40 RUYH sgauUIUNaTa
3.41-4.20 VRN SLAULIN

4.21-5.00 RR SEAUNINTIAR
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a 1'% 1

4.2 NMFIATIIADATRUNIU TN NINAFBUALNATIUAIEAERR t-test kag One-way

<9
¥
I~ o

ANOVA Lt efnunifaddnulsswinsmansfidanasianisindulademsdniagunu TikTok Shop
v UTlnaludminazidanst uarn1siiasieviaunisanneenvan (Multiple Regression Analysis)
fisvutuddymeadn 0.05 Wefnudasedudnuszaummsnarniidmaiensinauladentms
d1593Un 1 TikTok Shop wasuslaaludwinazifums

NanN13IuLazaNUTIUNa
1. nan1sANE
nausiaeg193 Y 400 AY drulvadunands Anduievay 73.8 angeglugag 23 - 29 U
Anludevaz 34.3 dwlngfiszaunsd@nweylyymseiisuwin Aadusesas 40.5 uwazdondn
WiinuU3ET /esdnsienvy Andudesar 63.3 wasiiseldindesewiou 15,001-20,000 un Anvdu
Yovaz 40.3 TwaniBunfans1aT 1

A15199 1 NANITIATIZRTDUALNINUUSTLUINTANENS

U

3189015 ’ ANE (L) dndau (Bowaz)
LIl
Y18 105 26.25
AN 295 73.75
Manun 400 100.00
218
16 - 229 34 8.48
23-291 137 34.28
30 - 36 U 116 28.98
37-43% 74 18.48
44 -50 9 24 5.98
519 Fuly 15 3.80
Mann 400 100.00
TEAUNNSANE
UszauRnwudasmni 6 1.50
dsaudnel /U 119 29.80
auUSaviseieui 162 40.50
Useye3 108 27.00
Usggayln 4 1.00
gandSgln 1 0.20
Mann 400 100.00
1IN
dniseu /Anfinw 27 6.80
CRaRGEY ! 68 17.00
NUNIUUIEN /09ANTLonaY 253 63.30
ninausgiamng 6 1.50
1151%M15 /NUNUSTIANNY 38 9.50
INYATNS 8 1.90
Manun 400 100.00
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Afss Tuauns wae Wes Uswsulund

518M19 ‘

Aua (L)

dndau (Sowaz)

seldadedaiou
#n31 5,000 UM 4 1.00
5,001-10,000 UM 16 4.00
10,001-15,000 U 136 34.00
15,001-20,000 U 161 40.30
20,001-30,000 UM 75 18.80
30,001-50,000 U 8 1.90

Weviun 400 100.00

NnMsieszsiteyaistuiladodimussanmansnanslunmsndanudfayogluszei
undiga (X = 4.28, SD. = 0.56) ilefiansandusiediu wuin fudidaiadegeiian Ae susien
mma"m‘”iy,aq'luaw“umnﬁlqw (X =4.26,S.D. = 0.57) 9998317 A0 AIUANLATUNITAANA
wazdundndus andidyegluseduuin (X = 4.20, S.D. = 0.46) wazd1ua1ad a9 gn
Ao AUYRININITIRI MY anudfyegluseduiin (X = 4.10, S.D. = 0.57) AudRy 1azdyn

AP 2

A15197 2 sEeuANUAATIUAUTaTYdILUSTELNIINITRATA

378019 ’ Aade Frudsauuinnsgu n1suUsua
AuNAnSUI
1) ewnsdnFaguiisiinerinu TikTok Shop 4.73 0.44 syduannilan
Trnuviainvany
2) onsd3aguiisiminesin TikTok Shop fifiden 3.79 0.45 FEAUNN
AmngAufuilananizngy W Ssedsh Ala
lulldragsa
3) mmiﬁu%‘ﬂgﬂﬁﬁmmymu TikTok Shop da11u 4.09 0.46 FEAUIN
azminlumsuslon W FWiwseudie / Wamuldiay
NN 4.20 0.46 FEAUNMN
AU
1) w513 aguiiTmner 1y TikTok Shop finnssey 4.47 0.50 syAuINTign
b
2) M3 mMIdNSagUHL TkTok Shop 9gfis1A1A 4.10 0.61 JEHULN
ndaduiimnya
N5 4.28 0.56 sedunniign
ALY MM TTATIMLY
1) mi??ammiéwL%ﬁ]gﬂvhusu'aama TikTok Shop A 4.49 0.50 spiuINTign
avmnuazannsadsdenmsdniaguldyniiynie
2) MITALanIaIMmITENSagURIUYR NN TikTok Shop 3.84 0.66 FEAULN
Husndsududnduihedensdontoonsdiiagy
3) TikTok Shop tJuteanieiivilwauisaddens 3.98 0.54 SEAUNN
ddaguanguinlaensa
NN 4.10 0.57 FTAUNIMN
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AN51991 2 sERuALAAIUAIUtTEdIuYSTALNIINITRATA (HB)
I18N17 ‘ F’hLQgﬂ ‘ d'auuf'jmmummgﬁu nsLUsNa

fudaEsunisnann

1) M3 meduAINIg TikTok Shop dn1sdafanssu 4.55 0.52 JEAULNTIER
ALASUNNTNANNBYNEILEND LU N1TARSIAN

2) TikTok Shop inmsumlsTviuaguslaande 4.11 0.62 EAULN
2E195DLIDY WU WIARES ans1AlaTeInIs
duSagumuiidmun

3) TikTok Shop finsuseandusiug lawan Tiguslan 4.13 0.57 JEAUNIN
ERAREASVERE

AN 4.26 0.57 szﬁ’umnﬁqﬂ

mnmstengideyaisiududafomadnaulatelunmeniinnuddyeyluseduun
fign (X = 4.35, .0. = 0.54) Wefimsaundusies wui suiidiedegsiign Ae msnsevrindalam
mmﬁ’]ﬁma@uszﬁwmﬁqm (X = 4.30, S.D. = 0.53) s03a31 o NMsUsTundinsTeuasmsdinauls
of AudAyegluseauiin (X = 4.10, S.D. = 0.95) AnudrAyegluszauuin (X = 4.09, S.D. = 0.60)
mMsUszidumaden wassuiiidadssfign Ao nsfumdeya (X = 4.07, SD. = 0.60) AwEFU
eaziBuadmsi 3

a [y a ® Y [ U a &
13199 3 38@Uﬂ'3'1ﬂﬂ@LMU@WUﬂQﬁlUﬂ’]’imﬂﬂuﬂLﬁlﬁa

518013 ’ Aady daudsauuunsgu nsuUINa
nsasertind sy
1) ﬁwumwﬁﬂﬁqmﬁﬁ??ammiﬁwL%fa]gﬂﬁ'«imﬂwiu TikTok 4.59 0.49 syduannilan
Shop 1zANEAYAINTINTY Usendaailunisuseney
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2) unsgwiindsnistoonmsdngaguiidminglu TikTok 4.12 0.59 JEHULN
Shop mszdfnthuly eruazainaune
AN 4.35 0.54 syduNniign
nsAundoya
1) vhusidundeyaiieaivesdisaguiisimingly 4.30 0.47 syduanniian
TikTok dauﬁmauh%ammiﬁﬁagﬂ
2) vudumdeyasvnsdisaguainuae o uiidming 3.89 0.77 JEAUNIN
Tu TikTok Shop reusndulade
3) iudnlianuddyiuaziunsia /anufndiuaingn 4.03 0.57 FEAUNN
Audy
kLY 4.07 0.60 FTAVUN
nsUszdiunagen
1) vhudumndeyasmsaniaguiisiminglu TikTok Shop 4.40 0.51 syuINTign
fifeansangnemans 9 sereusndulede
2) vindlianudAgyiunisiiteyauagnismauranuveagung 3.88 0.67 FEAULN
w1 TikTok Shop
3) MulALE A AU IVNNAE T BELIAINITINEIDIMNT 3.99 0.61 FEHUUN

duSaguitdrmielu TikTok Shop
AT 4.09 0.60 STAUNIN
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A15197 3 szeuAuAATiuAutaTun1sinaulaTe (sa)

518013 | duede | daudsavuuinsgy n1suUINa
nsindulade
1) ihuagdnaulatoomsdiaguldietu 4.36 0.53 syduanniian
ilovunsanevienan (Live)
2) onsd3aguiisiminglu TikTok Shop fifegne AaUTH 4.15 2.10 FEAULN
/ yanesdu fivaglivinusaduladeldiedu
3) TikTok Shop finmslideyaiitaeliilainemsdnsagy 3.89 0.65 JEAUNIN
frnuarernUasnsiy
4 mummﬂumwmmau’Lwammt;mLiﬂiﬂmmmﬂ 4.00 0.63 EAULN
Tu TikTok Shop snndumniisuauiiiegeiesesed
AN 4.10 0.95 FTAVUN
nsUssfiundaniste
1) vhushazwSeudisuomsdniaguiisminglu TikTok 4.62 0.49 seuIndign
Shop TlésufuFemsdnsaguinnssuniigunimnssiu
w3elil
2) vhusnazutsdulszaumsaifldsundannstonims 4.09 0.56 JEAULN
d1593Us1u TikTok Shop
3) visandeavnsdaguitsinnglu TikTok Shop 4.20 0.52 VLN
vhusinUssduhduawiolidouasdaduladedn
MNTW 4.30 0.53 stAuniign

a’d

ﬂ’]ﬂﬁdﬁﬂ’]i%@ﬁ@ﬂﬁﬂ\m@]’i?u% 1%ﬂﬂﬂﬂﬂ@’]ﬁ%%Sﬂﬁuﬂiusﬁﬁﬂiﬂﬂﬁ(ﬂﬁ Hvsnanenisindula

éziammiml,ia]iﬂmu TikTok Shop ve{uslaaludwminasidansy wuin Yadeaudsesinsmans

<

Town 971N LLaviwlmaaamamawmemaﬂu aawaiwmsmmauiwammsmLiag‘dmu TikTok Shop
wansinaiuegalivedAyn1eadianseau 0.05 luvaenUadaaune 918 wagseaun1sAnuiliny
| U a & o & 1 . 1 PNV - Y aa I
mﬂmmﬂmwmﬂ’limaﬂwam‘mimLiﬁ]gﬂmu TikTok Shop 8813HUyEAYNIENG T18aLLBYA
FILANIlUAITIN 4 HANITANBIFINENT AU YademunTnuazsielamassiaifau §ane7a9iu
TaMAGIWLIA1 ANLANTalunsldEY wargukuunsadudin unumdidgysenisdndulade

asdnsaguu TikTok Shop wnninladesume 1y wazseAun1sAng

A13197 4 nan1siaseiussnseansamasionisinauladiee1sdiazunu TikTok Shop

318119 t-test F-test Sig.
LN 0.000 0.989
218 1.920 0.090
FTAUNIIANTA 0.265 0.932
W 3.710% 0.003
seldadedaiion 2.331% 0.042

e *dfudAgynieaiian 0.05

INHANTIATIERANNTaRReenA ML ioAnwUadesudiulszaunanmsnainniisnsna
nan1sinduladeoimsdusagunnu TikTok Shop veeuslaaludaninasifaunst wuin wuudiaes
nsanaeeiimNuMINEauNsEDs Inefianduusyananiswennsal (R2) windu 0.234 uansliiiuin Jade
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é’ma’auﬂizammqmsmmmmmsaa%mammLLUiUﬁ';usummaﬁwﬁuia%yaa’]miﬁwL%ﬁ]gﬂmu TikTok
Shop l@%esay 23.40 Tt nansnedeummnzalagTIveuUsaesiifedfynadai sz
0.05 (1137971 5)

deRansandviwavesnuusdasaifused wud dededugemnnsdasmineddvsna
m'amiéfmﬁuiaﬁ?ammiﬁﬂL%‘ﬁ]gﬂmu TikTok Shop mnﬁqﬂ (B = 0.290, p-value = 0.001) 583893
Ao Jadesusia (B = 0.179, p-value = 0.001) Jaduarumsduasunisnisnain (B = 0.164, p-value
= 0.001) waztadeaunandael (B = 0.156, p-value = 0.001) AuAAU Faaudsiiavunisnsna

a

ponsanauladees 1 ttud A NEdANTEAU 0.05 S1UazIBARINITINN 5

A13797 5 nan1sleseidlsvauniinseaindinanonisiindulatioomnsdnsaguriu TikTok Shop

Under standardized Standardized
Model T P-value
B std. Beta
AN (Constant) 1.889 0.225 8.396 0.001
ATUNARUN 0.127 0.036 0.156 3.491* 0.001
ANUIIAN 0.111 0.028 0.179 3.939% 0.001
ANUTDINNNITIAINNUY 0.181 0.029 0.290 6.324* 0.001
AUNNTALETUNITHAIN 0.124 0.034 0.164 3.614* 0.001

R = 0.484, R Square = 0.234, Adjusted R Square = 0.226, p-value = 0.001

o

e *dfudfgynieaiinn 0.05
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Abstract

This research aims to examine the level of public satisfaction among Khon Kaen citizens
regarding government policies during the transition period (2023-2025). The study employed a
quantitative survey methodology, utilizing a comprehensive questionnaire designed to assess
policy satisfaction, information accessibility, and potential voting decisions. The target
population comprised 400 eligible voters domiciled in the urban area of Khon Kaen, selected
through simple random sampling. Data were analyzed using descriptive statistics, including
percentage, mean, and standard deviation. The findings reveal that residents in the Khon Kaen
urban area expressed a high level of satisfaction, particularly with economic policies. Key
initiatives, such as the 10,000-baht Digital Wallet scheme and the three-year debt moratorium
for farmers, were highly regarded as effective measures in alleviating the economic burden
caused by the rising cost of living. Furthermore, there was significant interest and positive
reception toward education and employment policies, specifically the adjustments to the
minimum wage and starting salaries for new graduates. These policies were perceived to have a
substantial positive impact on job opportunities and overall quality of life, leading to strong
public support for further development-oriented initiatives. Moreover, the study highlights a
shift in political behavior among Khon Kaen citizens. The results indicate that voters increasingly
prioritize policy substance and practical daily benefits over traditional personal or political
ideologies. This reflects an increase in political awareness and a more rational approach to

political decision-making in the contemporary era.

Keywords: Government Policy, Satisfaction, Citizens
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Abstract

This article aims to 1) study the methods of processing fried mung bean cakes, 2)
examine the problems associated with processing fried mung bean cakes, and 3) explore ways
to promote the processing of fried mung bean cakes. The qualitative research utilized tools
such as interviews with key informants, specifically selected from owners of recipes, successors,
local scholars who make Thai desserts, and community leaders, totaling 6 individuals, and
employed descriptive analysis. The study found that 1) the methods for making fried mung
bean cakes are as follows: (1) preparation of materials and equipment that can be adapted to
the lifestyle and culture of the community, (2) preparation of the dough using local wisdom
that has been passed down, such as the use of traditional mortars for grinding the dough, (3)
making the filling using mung beans and coconut, and (4) frying, starting with preparing the fire
to heat the oil and frying, turning them over to ensure even cooking with a crispy exterior and
soft interior. 2) The problems encountered in making fried mung bean cakes include: (1) issues
related to the storage of ingredients and preservation, as the cakes do not contain preservatives,
causing the dough and filling to spoil easily if not stored properly, (2) problems in the processing
of the cakes, such as frying too many cakes at once, causing them to stick together, and (3)
issues with the preservation of the cakes, which have a short shelf life due to the presence of
oil and lack of preservatives, leading to a rancid smell when stored for too long. 3)
Recommendations for promoting the production of fried mung bean cakes include: (1) creating
job opportunities and additional income by teaching cake-making, thus creating career
opportunities and supplementary income, (2) skills in professional practice and enhancing
career development, focusing on maintaining quality and taste standards, production planning,
and cost management, and (3) exchanging knowledge and disseminating the acquired
knowledge by showcasing the cakes at various events and producing videos to teach modern

cake-making methods.

Keywords: Processing, Fried Thua Paep (Fried Mung Bean Dumpling), Ban Payang Community
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