Received: July 30, 2025 AEMS

Revised: August 25, 2025

Accepted: August 27, 2025 Applied Economics, Management and Social Sciences, 2025, 2(2), 23-38.

Impact of Marketing Mix on Service Usage Behavior at the Kasetsart University

Cooperative Store, Ltd.

Natthaphong Buabangngon!” and Weerawat Kaewchingduang®
'Faculty of Economics, Kasetsart University, Thailand

*Corresponding author: natthaphongbbn@gmail.com

Abstract

The research aims to study the impact of the marketing mix (7Ps) on service usage
behavior at Kasetsart University Cooperative Store Limited. This research is survey research.
The sample group consists of 90 undergraduate students from Kasetsart University, Bangkhen
Campus. Data was collected using questionnaires and analyzed using Chi-Square statistics.
The research results revealed that convenient and quick purchasing procedures affect the types
of products purchased. Product variety and advertising affect the frequency of service usage.
Satisfactory pricing, clear standardized pricing, organized product arrangement in the store,
and the ability to find products conveniently affect the amount spent per visit. Factors related
to products and services, pricing, payment channel processes, and physical characteristics
regarding the store location affect future service usage trends. All seven aspects of the

marketing mix factors influence recommendations for others to use the service.
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